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By 


Chris Sinsabaugh 


EVIEWS and sales conven- 
tions kept something like 100 
of the Paul Prys and Peeping 
Toms (slang for automobile edi- 
tors) on the run this week in the 
Detroit sector. First of all, Plym- 
outh took us to the Indianwood 
Golf Club, out near Lake Orion, 
for the week-end and a behind- 
the-curtain peep at the new job. 
On Monday night we hied to 
Lansing so as to be ready for 
the national sales convention of 
Oldsmobile, which assembled on 
Tuesday. On Wednesday came 
the newspaper party at Pontiac. 


Chevrolet cut in on Wednesday | 
its big banquet for| 


night with 
something like 1,000 of the field 
men in attendance at the com- 
pany’s annual national sales con- 
ference, with the local press rep- 
resented. Thursday the Chrysler 
unit of the giant corporation of 
the same name gave us the an- 
nual peek. Lincoln-Zephyr also 
had a preview on the same day. 
Today the newspaper treks to 
Toledo for a look at the new 
Willys- Overland. Monday is 
Chevrolet’s preview and Tuesday 
Buick’s. 
* * *” 

SO THE COLUMN today is not 
indulging in any airy persiflage 
and the conductor settles down 
to straight reporting of current 
events, chief of which is the 
swing around the General Mo- 
tors’ circle of President Alfred 
P. Sloan jr., and the corporation’s 
sales chief, dynamic Richard H. 
Grant. I listened to the two at 
Oldsmobile, Pontiac and Chevro- 
iet but missed the Buick party. 

Outside of congratulating the 
different executives of these units 
for the big year they all had and 


(Continued on Page 25, Col. 1) 


The Top Ten 


Passenger Cars 
First Ten in Registrations 
as Reported in ADN Today. 
1936 ——_ 1935 
Pos. Make Pos. 
1—712,307 Chev. 460,583— 2 
2—565,740 Ford 641.008— 1 
3—355,585 Plym. 289,150— 3 
4—178,950 D’dge 132,003— 4 
5—142,919 Olds. 109,020— 5 
6—124,919 Pont. 103,409— 6 
I—109,702 Buick 46,029— 8 
8— 73,509 Hud.* 54,770— 7 
9— 44,252 Stude. 28,748—10 
10— 41,100 Chrys, 32,394— 9 
*tncludes Terraplane. 

Total All Makes 

2,508,241 2,008,337 


See Total Registrations to Date, 1936- 
1935, pages 32 and 33, this issue. 








Chevrolet Goal 1,200,000 


1937 Production 
Geared At High 
All-Time Record 


DETROIT. — Chevrolet expects 
to build and sell 1,200,000 units in 
1937, it was announced this week 
at the national sales convention 
banquet with which nearly 1,000 
members of the wholesale organi- 
zation climaxed a four-day meet- 
ing here. Chevrolet’s nine re- 
gional managers accepted their 
respective shares of this all-time 
record-breaking quota amid 
cheers. 

The announcement of quotas 
followed an_ elaborately - staged 
presentation of Chevrolet’s ac- 
complishments in 1936, the com- 
pany’s peak year to date. The big 
feature of the year’s performance 
was the breaking of all previous 
sales records, for a total of 1,- 
125,000 domestic sales of the 1936 
models, as compared with 1,002,- 

(Continued on Page 3, Col. 3) 


°37 Oldsmobile 
Output Starts 
On October 19 


LANSING.—Production of the 
new 1937 Oldsmobiles will start 
Oct, 19, it was revealed by factory 
officials this week, following the 
showing of the entire line to the 
entire factory field organization 
and newspapermen attending the 
national Oldsmobile convention 
here Tuesday. Full details of the 
new models will not be announced 
generally until early in November. 

At the showing many advance- 
ments were apparent. Two separ- 
ate lines of cars will be offered. 
The six and eight are entirely new 
and different in appearance. Both 
are larger, with longer wheelbase 
and greater overall length, with 
increased inside room and luggage 
space. 

(Continued on Page 4, Col. 4) 


°37 Buick Line 
Inspected By 
6,000 Field Men 


FLINT. — Enthusiasm over the 
1937 line of Buick automobiles 
mounted here this week as 6,000 
members of the Buick field or- 
ganization, General Motors execu- 
tives, dealers and salesmen from 
every part of the world previewed 
the new car and listened to ad- 
dresses by Buick officials. 

The car itself was|displayed be- 
fore each group of dealers and 
salesmen on the stage of the IMA 
auditorium with presentation 
made by President Harlow H. 
Curtice. 

William F. MHufstader, vice- 

(Continued on Page 33, Col. 5) 








Mr. Sloan Comes to Town 


CHEVROLET, THE HOST. Left to right: President M. E. Coyle, 
GM President A. P. Sloan jr. and Salesmanager W. E, Holler. 


PRESIDENT H. H. CURTICE of Buick (left) and GM President 


PONTIAC’S PARTY (left to right): 
manager; GM President Sloan and Pontiac’s president, H. J. Klingler. 


Sloan shake over the nose of the new Buick. 


C. P. Simpson, Pontiac sales- 


Three-Passenger 
Coupe Is Added; 
Interiors Are New 


Plane Instrument Panel, 
New Luggage Space 
Among Changes 


DETROIT.—A new three- 
passenger coupe has been 
added to the 1937 Lincoln- 
Zephyr line, which goes on 
display today. The new body 
style uses the same “bridge- 
truss” type of frame construction 
as the sedan models. 

The price on the six passenger 
coupe sedan is $1,170, down $105 
from $1275 last year. The four 
door sedan is priced at $1,190, 
down $130 from last year. The 
new three passenger coupe is 
$1090 and the town limousine, 
$1,350. 

Throughout the line, refinements 
have been made, with interiors 
coming in for the greatest change. 

The four body types this year 
include sedan, with four doors; a 
coupe-sedan, a two-door type; 
the new three-passenger coupe 
and a town limousine. The town 


(Continued on Page 6, Col. 1) 


New Discounts 
Boost Pontiac 
Dealer Profits 


PONTIAC.—A new system of 
dealers discounts which will make 
possible additional net profits of 
from $16 to $18 per car to those 
in the higher business brackets 
was announced this week by H. J. 
Klingler, Pontiac Motor Co., pres- 
ident, speaking this week to news- 
paper and magazine representa- 
tives pre-viewing the 1937 Pontiac 
models. 

The policy, Klingler said, is the 
final step in carrying out the 
three-year Pontiac program in 
effect since he became president 
in the fall of 1933 and would be 
enacted with the announcement of 
the 1937 cars. . 

Principal features of this deal- 
er program will be a sliding scale 
of dealers discounts, the base dis- 

(Continued on Page 4, Col, 1) 


3 Trains Carry 
600 De Soto Men 
To Pre-Viewing 


DETROIT.—A small army of 
600 De Soto dealers from the Pa- 
cific Coast and west of the 
Rockies territory, one of the larg- 
est groups to come east in the 
history of the company, arrived 
in Detroit Wednesday morning 
on three special trains set to start 
a two-day preview session which 
opened Thursday in the Wilson 
Theatre. 

Dealers from the Los Angeles 
and Seattle regions, led by C. W. 


OLDSMOBILE’S President C. L. McCuen and GM President Sloan| Bloom and Arnold Reading, re- 


at Oldsmobile banquet. 


(Continued on Page 5, Col. 3) 





Sales by Gamenedt 
in 


DETROIT. - 
Motors dealers to consumers 


the United States during Septem- | 
ber totaled 85,201 units, bringing | 


the total for the first nine months 
of this year to 1,346,915 units, 
which compares well with the 
banner years of; 1928 and 1929 
when 1,583,900 and 1,576,688 re- 
tail sales were made respectively. 
Thus 1936 has been the best year 
so far that the corporation has 
enjoyed since 1929. 

That dealer stocks of 1936 mod- 
els in the United States were al- 
most completely wiped out so far 
as GM dealers are concerned is 
shown by the fact that sales to 
dealers during September totaled 
only 4,669 units as compared with 
the retail sales of 85,201. This is a 
reduction of inventories of better 
than 80,000 in one month alone. 

Since Jan. 1, this year, sales of 
new cars and trucks by GM to 
its dealers in the United States 
have totaled 1,260,152 units while 
retail sales by dealers during the 
same period totaled 1,346,915. This 
indicates clearly that dealer 
stocks accumulated last fall have 
been dissipated. 

Export sales by the corpora- 
tion to its dealers held up ex- 
ceedingly well during September 
as evidenced by the fact that 
while sales to dealers in the 
United States during the month 
totaled only 4,669 units, sales to 
dealers in the United States and 
Canada, plus overseas shipments, 
totaled 19,288, bringing total sales 
by GM divisions during the year 
to 1,516,092 units. 


Nash Makes Good 


Start for 1937 
With 24,000 Orders 


KENOSHA. 
orders and commitments for 1937 | 
cars for delivery already received 


With 24,000 firm 


by Jan. 1, factory officials of the 
Nash Motor Co. left here Wednes- 
day for a tour, on which they will 


present the new line and its sales | 


and advertising program to deal- | 
| Adelstan Levesque, general man- 


er meetings throughout the coun- 
try. 


Changes in Nash franchises 


providing greater dealer profits | 


in 1937 are being announced at 
the meetings. 

“We have gone all 
this year to produce 
ear in Nash history,” 
Nash, chairman of the board. 
haven’t compromised with 
pense. Where new machinery and 
new equipment was needed, it 
was purchased. We've got bigger 
and finer cars for less money.’ 

More than 300 dealers and their 


the best 








the way | 


said C. W.| 
“We 
ex- | 
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Getieral Motors September Sales Total 85 201. 


Nine Months’ Production 
1,346 I15—Best Since °29 


salesmen attended the Chicago 
meeting. 

Meetings will continue in vari- 
ous parts of the country through 
Friday, Oct. 16. Other factory of- 
ficials who will be in charge in 
other districts include: Courtney 
Johnson, general sales mgr.; C. H. 
Roby, eastern sales mgr.; Storrs 
Case, southern sales mgr.; Frank 
Babcock, advertising mgr.; E. J. 
Reeser, promotion mgr.; 


Boden; C. C. Thompson; 
Bunker; W. J. Heinze; F. C. Ham- 
mons; B. E. Newman; George W. 
Sandridge; 
Fountain and W. T. Ninor. 


R.C. Graham in Europe 
To See Distributors 


NEW YORK.—Robert C. Gra- 
ham, Executive vice-president of 
the Graham-Paige Motors Corp., 

sailed Oct. 3 on 
the Cunard- 
White Star liner 
Georgia, to at- 
tend a meeting 
of Graham 
European dis- 
tributors to be 
held in London 
during the 
course of the 
Olympia auto- 
mobile show. 
Following the 
meeting Graham will make an 
extended tour of Europe to 
study at first hand _ business 
conditions and export sales po- 
tentials for 1937. Among the 
countries he will visit are Eng- 
land, France, Norway, Sweden, 
Holland and Poland. 

While on the Continent, Gra- 
ham will meet Harry D. Dodze, 
——— director of the Gra- 

ham-Paige International Corp. 


Canadian Show Opens 


Montreal Nov. 21-23 


MONTREAL. — 
Motor Show of Eastern Canada 
will be held in the Sun Life Build- 
ing, Montreal, November 21-23, 


ager of the Montreal Automobile 


‘rade Association, Limited, which 


has sponsored this annual event 


for the past twenty-five years has | 


announced. 

Exhibition headquarters are in 
Suite 32, Mount Royal Hotel and 
the show committee in charge of 
events are R. H. Pattison, presi- 
dent; C. S. Griffith, vice-presi- 
dent; G. O. Clermont, treasurer; 
P. O. Messier, secretary; T. R. 
Price, L. P. Gravel, P. N. Main- 
guy, directors; Adelstan Levesque, 
general manager. 


CANADA LOOKS US OVER. Four officers of General Motors of 
Canada are pictured grabbing a quick breakfast preparatory to at- 
tending one of the Buick dealer sessions presenting the 1937 line. Left 
to right: George Ansley, assistant general sales manager; J. D. Leach, 
Windsor branch manager; C. E. McTavish, general sales manager, 
and Claude Watt, advertising director. 


B. 8. | 
Addison; H. C. Houghton; Don D. | 
B. F.| 


C. B. Canavan; J. B.| 








| pany figures. 
|} crease of 46,524 cars over 1935. 


The National | 


Cars Than 


is just winding up one of the most 
successful car years it has ever 
enjoyed, says H. J. Klingler, presi- 
dent. 

“In many respects 1936 has been 
our best year,” he said, “even 
though the volume of sales was 


| Slightly under the peak year of 


1928.” 


Pontiac has completed its run 
on 1936 models with production of 
176,222 units, according to com- 
This is a unit in- 


For 1937 the management is 
planning a minimum increase in 
sales of at least 30 per cent. 


“Improved distribution and re- 


for the increase, said Klinger. “It 
should send volume over 200,000, 
for the best year the company 
has had. 

“The brightest factor is the 
strengthening of dealer outlets. 

“An expansion program calls 
for spending $6,000,000 in 1937. A 
major item is the new axle plant, 
already in production. Every piece 
of machinery is new. This depart- 
ment will turn out all axles for 
Pontiacs and furnish 50 per cent 
of the axles for another division 
of General Motors. 

“Pontiac is now building as 
many parts as it ever did in the 


‘Hudson Staging 





| 60 Key Meetings 


For 1937 Sales 


DETROIT.—Its largest and 
most successful distributor con- 
vention in years completed, Hud- 
son Motor Car Co. last week be- 
gan meetings in 60 U. S. key 
cities to carry its plans for 1937 
to its dealer organization from 
coast-to-coast. 

The dealer meetings will be 
concluded Oct. 24th when Hud- 
son’s 3,296 dealers and distribu- 
tors will launch their new sales 
campaign. 

Groups of factory officials left 
Detroit during the week to con- 
duct the meetings. These groups 
were headed by W. R. Tracy, vice- 
pres.; George H. Pratt, sales 
mgr.; H. F. Byrne, Eastern sales 
mer.; H. P. Grove, Western sales 
megr.; C. G. Beeching, sales mgr. 
in charge of zones, and M. M. 
Roberts, sales promotion mgr. 


DETROIT.—Pontiac Motor Co. 


tail outlets alone should account | 





Its 1936 Total 


past. 
outside source, operations will be 
larger than ever before. 


“With expanded volume and 
manufacturing activities in 1937, 
we should set records in employ- 
ment and production. 


“Through June 91 per cent of 
all Pontiac dealers made money 
as compared with 86 percent last 
year. Today, our dealers national- 
ly are in a stronger financial posi- 
tion. 

“We have had no national used 
car problem at any time during 
the year, due to better manage- 
ment by dealers. Some areas were 
overstocked, but the condition 
was spotty and not widespread 
despite strong new car market. 
Although the new car market 
held up in July, August and Sep- 
tember, by Aug. 20. Pontiac deal- 


ers had less than a 30-day stock | 


of used cars on hand—a safe con- | ; . 
| members of the Detroit Section 


| of the Society of Automotive En- 


dition. 

“Because of the continued 
strength of the new car market, 
and despite having added several] 
thousand additional new cars to 
the originally planned production 
for 1936, new car stocks in the 
field have been reduced materi- 
ally.” 


Bemb Baten ei Field 


DETROIT.—Walter J. Bemb, pres- 


| ident and general manager of Bemb- 


Robinson Co. here, is retiring from 
the retail field after 34 years of 
automobile retailing. Mr. Bemb has 
handled almost every make from 
Ford to Rolls-Royce. A pioneer in 
wholesaling and retailing of auto- 
mobiles, Bemb now enters an en- 
tirely new field. He plans to be- 
come a manufacturers’ agent to rep- 
resent several standard lines, with 
headquarters at 2207 Fisher Bldg. 


By manufacturing for an| 








IS IT TRUE WHAT THEY say about Dixie? Buick dealers from the south, Georgia, Texas, Tennes- 
see, North and South Carolina, parade the streets of Flint carrying banners with the old familiar slo- 
gan “When better cars are built Buick will build them.” A feature of the parade was a bale of cotton 
bearing the legend “King Cotton in Flint to buy Buicks.” 


Pontiac Plans 30% More 


Finance Groups 
Granted Stay 
By Washington 


WASHINGTON.—On the eve of 
the deadline Saturday the auto- 
mobile finance companies which 
are on the carpet at the Federal 
Trade Commission were granted 
a five-day reprieve. In response 
to earnest pleading by the com- 
panies, Commissioner Ayres al- 
lowed them until next Thursday 
to sign a stipulation to discon- 
tinue certain advertising repre- 
sentations concerning which com- 
plaints have been made to the 
commission. It is understood the 
companies are still trying to find 
phraseology which will allow 
them to feature 6 per cent as the 
financing cost in a manner ac- 
ceptable to the commission. 


Aviation Topics To 
Feature SAE Meeting 


DETROIT.—Aeronautics will be 
the subject for discussion when 


gineers resume their meetings 
next Wednesday at a session in 
the Hotel Statler. The meeting 
will start at 8:00 p.m. and will be 
open to the public. 

Developments in aviation mo- 
tors will be discussed by Ford 
Prescott, civilian engineer from 
the U. S. Army’s Wright Field, 
Dayton, Ohio, and Casey Jones, 
famous flyer, will talk on “Avia- 
tion as a Career.” Both senior 
and junior student members of 
the Detroit SAE chapter will be 
in attendance. 

The meeting is the first of a 
series which will be held through- 
out the fall and winter by the 
engineers. V. P. Rumely of Hud- 
son Motor Car Co. and Norman 
Tilley of Continental Motors will 
preside. 





IRVIN S. COBB, center, will be star of a new Oldsmobile radio 


program. 


He was speaker at the Olds dinner, Tuesday, at Lansing. 


At the table with him are R. H. Grant, vice-president of General 
Motors, left, and R. M. W. Shaw, Olds assistant salesmanager. 
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Chevrolet Dealers Stage Biggest Convention 


]| 
| 
| 


SHATTERED RECORDS in 1936 probably account for the smiles | 
of A. F, Young (left), Flint regional manager; Felix Doran (center), | 
assistant general salesmanager, and K. M. Chase, Pacific regional | 


manager. 
| 


FROM WAY, WAY OUT on the western coast comes the Pacific delegation to the national 
sales convention with its hats in the air and rarin’ to go. The group is just detraining at Detroit, 


Chevrolet Goal | 
Set At 1,200,000 | 
Units For 1937)) 


| 
é | (Continued from Page 1) 
| 


918 in 1929, Chevrolet’s greatest 
previous year. Highlights of this | 
achievement included the sale of | 
|} more than 100,000 units for the 
| five consecutive months, March | “ 
to July inclusive, and the sale of | 
| 20.000 or more truck units for the | F 
six consecutive months from | 


D. P. O°KEEFE (left), director of purchases, and J. M. Crawford, March through August. 
chief engineer, seem pleased with the reception the boys from out W. E. Holler, vice-president and | 
of town gave their offerings at the sales convention. general sales manager, acted as | 
| toastmaster. Speaking on the) 
| outlook for the coming year, A. , 
| P. Sloan jr., president of General H. L. HORTON (center), Chevrolet’s Atlantic Coast regional man- 
| Motors, commented especially up-| ager, pictured with his zone managers just after their arrival here 
on the quality dealer program| for the company’s national sales convention. Left to right: J. G. 
inaugurated this past year, char-| Payne, Tarrytown zone manager, Horton; P. R. Letts, New York zone 
acterizing it as an essential fea-| Manager, and J. E. Simmons, Philadelphia zone manager. 
ture of a balanced engineering, | 
manufacturing and _ distribution 
program. 
M. E. Coyle, president and gen- 
eral manager of Chevrolet, re- 
viewed the past three years’ ac- 
complishments, and stressed the | 
| fact that dealers’ profit, in par- | 
ticular, had shown _ substantial | 
gains. 
R. H. Grant, vice-president of | 
| GM, predicted continued prosper- | 
ity for 1937, with achievement of | 
Chevrolet’s 1,200,000 goal. 
Honor guests at the banquet} 
included: H. M. Gould, executive | 
vice-president of the General Mo- | 
tors Holding Corp.; C. R. Scharff, | 
traffic director of Chevrolet; Don | 
P. O’Keefe, purchasing director of | 
Chevrolet; W. C. Williams jr., | 
superintendent of all assembly | 
plants; Paul W. Garrett, director 
of public relations for the Gen- FRESH OFF THE TRAIN is this group from New England. The 
eral Motors Corp.; E. W. Ivey,| central figures in the foreground are (left to right): H. J. Walsh 
general auditor of Chevrolet Mo-| Boston zone manager; H. K. Bragle, New England kena uaminame 
tor Co.; J. W. Dineen, director of | and E. W. Timper, Portland zone manager. , 
the sales section, General Motors 
Corp.; C. E. Dawson, president of 
General Motors Fleet Sales Corp.; 
Felix Doran jr., assistant general 
sales manager; H. M. Prentiss, 
treasurer of General Motors 
Corp.; F. S. Kimmerling, general 
manager AC Spark Plug Co.; I. B. 
Babcock, president General Mo- 
tors Truck Co. 
J. M. Crawford, chief engineer 
Chevrolet Motor Co.; E. F. Fisher, 
general manager Fisher Body 
Corp.; L. P. Fisher, vice-president 
General Motors Corp.; Albert 
Bradley, vice-president General 
Motors Corp.; O. E. Hunt, vice- 
president General Motors Corp.; 
A. E. Jacobsen, divisional comp- 
troller of Chevrolet; B. G. Koether, 
director of customer relations ac- 
tivities, General Motors Corp.; 
Hugh Dean, manufacturing man- 
ager Chevrolet Motor Co.; M. D. 
HAPPY TO GREET old friends again, J. E. Johnson (right), | Douglas, general parts and acces- 
Chevrolet’s Southwest regional manager, is pictured just after arriv- | Sories merchandising manager; es ee = ani poy mae vende my <r ~. —— ~ now 
ing in Detroit for the company’s national sales convention. (Continued on Page 28, Col. 5) the Chevrolet national sales convention, highly abasebine, ee 


NOT ONLY THE 1937 Chevrolet, but the accessories offered for 
use with it are entirely new. 





<> a a Yn 


Over Same 1935 Period 


NEW YORK.—The Automobile 


| 


Manufacturers’ Assn. reports fac- 
tory shipments of automobiles 
made by members for the first 
nine months of this year amounted 
to. 2,561,905 cars and trucks, an 
increase of 26 per cent over the 
2,030,897 units shipped for the 
same period of last year. These 
figures do not include the Ford 
Motor Co. 

September shipments of the as- 
sociation members, with only a 

Month 1936 
January 
February 
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U. S. Auto Shipments Reach Total of 2,561,905 


Represent 26 Per Cent 


few companies in new model pro- 
duction, amounted to 56,302 units, 
a decrease of 5 per cent under the 
59,329 units shipped during Sep- 
tember last year. 


The accompanying table shows 
that the only months during the 
nine month period with a de- 
crease are February and Sep- 
tember, while in the other months 
a substantial increase was 
recorded. 

Pet. 
Change 

+87.1 

—20.1 


1935 
147,732 
276,445 
281,600 
306,898 
249,593 
274,093 
255,889 


Change 
+-128,719 
— 55,859 
+ 46,040 
+ 90,112 
+-125,439 
+ 91,513 
+ 81,796 


BRASS HATS IN THE Chrysler Corp. attended the Detroit dealer meeting October 6 when the 
Chrysler line for 1937 was presented. Over 600 dealers and salesmen were present. Left to right are: 
M. J. Golden, Detroit regional manager, who had charge of the meeting; B. E. Hutchinson, chairman of 


the finance committee; 





179,918 
59,329 


-+- 26,275 
3,027 








Total Picscdakes tawdvanas 2, 561, 905 


Studebaker Sets | 
New Sales High 
In September 


SOUTH BEND. — Studebaker | 
sales of 11,110 in September were | 
larger than in any month since} 
March, 1929—a period of 90) 
months—according to Paul G. 
Hoffman, president. Sales of pas- 
senger cars and trucks for each | 
of the past eight Septembers were | 
as follows: 


| 
| 
| 
| 
| 


Sales in September were 26 per 
cent in excess of sales of the} 
Septembers of 1935, 1934, 1933 and 
1932 combined. 


Steel Use Tops 1935 

NEW YORK.—Operations in the | 
steel industry for the current week 
declined .1 of a point to 75.3 per 
cent of capacity, compared with 75.4 
last week, the American Iron & 
Steel Institute estimated today. 

A month ago operations averaged 
68.2 per cent of capacity while a 
year ago the rate was 49.7 per cent. 


Discounts to 





| production anticipated for 1937 


| president. 


| president, secretary and treasurer 
|}of the Adams and Westlake Co., 
| Chicago, died suddenly Oct 1. He 


Entering the company’s employ | ing division and on other manu- 


| president 1902, sales manager in 


| He is survived by his sister, Miss 


2, 030, 897 +531, 008 


Yellow Truck Be 
Increases Floor 


Space 142,000 Ft. 


PONTIAC.—Rearrangement and 
enlargement of factory facilities 
of Yellow Truck and Coach Mfg. | 
Co, to take care of the larger 


is announced by I. B. Babcock, 


Additions to the factory build- 
ings have increased the floor space | 
142,000 square feet. 


Adams and Westlake 
Official Dies Suddenly | 


G. Lewis Walters, 62, vice- 





was born in Chicago, Feb. 2, 1874. 


in 1890 as an errand boy he ad- 
vanced steadily during his 46 
years with the company. 

He became assistant to the vice- 


1910 and secretary and treasurer 
in 1925. In 1936 he became vice- 
president. He was noted for his 
activity in Chicago’s civic life. 


Mildred Walters of Washington, 


and two step-sons Mitchell and 
Grant Harper of Chicago. 


Increase 





Pontiac Dealers’ Profit 


(Continued from Page 1) 


count starting with the figure 
which has been in effect this year 
and continuing upward retroac- 
tively in steps of one-half per 
cent. The dealers reaching the 
upper brackets of this discount 
will make the higher net profit. 


Under this program dealers will 
have their territory protected so 
that the small dealer cannot in- 
vade the city to “clip off the 
ears” of the big city dealer, nor 
can the latter in turn ruin the 
smal] dealer. A later announce- 
ment will detail Pontiac plans 
for carrying its 1937 sales message 
to the dealer organization. 


“The market for automobiles in 
1937 will be much greater than it 
has been this year” Alfred P. 
Sloan jr., General Motors presi- 
dent told the assembled repre- 
sentatives. “The increasing activ- 
ity in consumer goods and the 
public reaction to the depression 
should carry this country into 
1937 on a rising scale of industrial 
activity” he said. He warned that 
.the “present tax situation” was 
one of the reasons for his belief 
that another depression much 
more severe may occurr “unless 
we do things differently from a 
national standpoint. We can’t con- 


tinue to add to our overhead of | 
the country—we must remember 
there will be an accounting. If the 
country is to build on a solid 
foundation things will have to be 
done differently.” 


°|Packard Breaks All-Time 
Records During September 


DETROIT. — All records for 
sales, shipments and delivery of 
new cars to purchasers for the 
entire history of the Packard Mo- 
tor Car company were broken 
during September. 


With a bank of 13,335 unfilled 
orders for cars at the company’s 
factories, Alvan Macauley, presi- 
dent, said that production sched- 
ules have been increased substan- 
tially in the last few days. Pro- 


|duction now calls for 1,500 addi- 
|tional One Twenty cars and 200 


additional Twelve and Super 
Eight cars a month, a total of 
1,700 cars per month. In many 
parts of the plant work is being 
carried on 24 hours a day. Con- 
struction is being rushed on four 
giant presses for the body stamp- 


facturing equipment which will 
make possible further and larger 
increases in production. 


It was announced by the com- 
pany that during the first 20 days 


|of September sales totaled 8,008 


cars. They continued at an accel- 
erated pace during the last 10 
days of the month, Macauley 
said, bringing the total for Sep- 
tember up to 12,851. This com- 
pares with 3,603 in September last 
year and 7,404 in August, 1929, 
which had stood as the previous 
Packard all-time record of sales 
for a single month. 


Deliveries for last month were 
8,423, as compared with 3,043 for 
September last year and 7,190 for 
August, 1929, the best previous 
month’s record. Shipments were 


| 10,161, which, said Macauley, ex- 


ceeded by 1,161 the number which 
it was thought at the first of Sep- 
tember it would be possible to 
build and ship. This new record 


compares with 7,826 shipments 
made in April, 1935, the former 
all-time record and 3,692 for Sep- 
tember, last year. 

“Our 1936 September — ship- 
ments,” said Macauley, “exceeded 
by a considerable margin the total 
| shipments which we made during 
each of the entire years 1932, 1933 
and 1934. 

“Further new manufacturing 
equipment which is well on the 
way will give us still greater help 
when it is operating. In addition 
to these plans we are now pre- 
paring a second assembly line for 
our One Twenty and Packard 
Six cars where convertible and 
other special type bodies will be 
mounted through the day on chas- 
sis produced by an extra equal 
shift on the regular assembly 
lines, 

“Demand for the larger, more 
costly Packards is far heavier 
than we had anticipated, which 
necessitated the immediate 
increase in their production. We 
were producing at the rate of 
from 550 to 600 Packard Twelves 
and Super Eights per month. 
Even with these figures now in- 
creased to from 750 to 880 cars 
per month we will be doing well 
if we keep abreast of demand.” 





J. E. Fields, president of the Chrysler Sales division, and K. T. Keller, president. 


600 Chrysler 
Dealers Attend 
Detroit Preview 


a 


DETROIT. More than 600 
Chrysler dealers and their sales- 
men assembled at the Masonic 
Temple Oct. 6 to get a pre-view 
of the Chrysler line for 1937. They 
represented the territory within 
a wide radius of Detroit. The 
meeting, which was in charge of 
M. J. Golden, Detroit regional 
manager, evoked great enthusi- 
asm for the new line. 


The 1937 Chryslers are said .to 
be radically changed in appear- 
ance, with many new mechanical 
features, 


A lucheon opened the program. 
This was followed by the showing 
of a new sales picture. 

Advertising and sales promo- 
tion were revealed. More exten- 
sive use of all kinds of advertising 
media is planned for the coming 
campaign. 

Then came the showing of the 
cars. The remainder of the after- 
noon was given over to individual 
inspection of the models on dis- 
play, with factory men explaining 
their features. 

The Detroit meeting was one of 
33 held in key cities throughout 
the country simultaneously. 





1937 Production of New 


Oldsmobile 


Starts Oct. 17 


(Continued from Page 1) 


Larger engines develop more 
horsepower and offer greater 
economy of operation through 
slower engine speed and carbure- 
tion refinements. New safety feat- 





THE DE LUXE COUPE in the 1937 American Bantam line comes in a variety of colors without 
extra cost. The price is $385. The standard job lists at $365. (Story and pictures on page 20.) 


ures have been added, one of the 
most important being the all- 
steel body construction. Cars are 
lower and provide easier access 
to passengers. A number of im- 
portant refinements have been 
made in body, engine and chassis 
which will be revealed at the 
time the new cars are introduced 
to the public. 

In his address to the convention 
Tuesday night Alfred P. Sloan 
jr. General Motors president, 
stressed the importance of adopt- 
ing the same scientific attitude 
toward the distribution of auto- 
mobiles as shown in their design 
and manufacture. He was en- 
thusiastic toward Oldsmobile’s 
1937 prospects. 

R. H. Grant, GM vice-president 
addressed the convention and C. 
L. McCuen, Oldsmobile president 
outlined the $6,350,000 expansion 
program which the company 
launched this year. D. E. Ralston, 
Oldsmobile vice-president, pre- 
sided at the convention. 

Oldsmobile celebrates its 40th 
anniversary in 1937. It is said to 
be the oldest company in the 
automobile industry. During 1936 
more than 200,000 cars were pro- 
duced and sold. 





RICHMOND, Va. (UTPS).— 
Delegates attending the North 
American gasoline tax conference, 
in session here this week heard 
Major J. H. Ross, of New York, 
president of the eastern division 
of the Inland Water Carrier Assn., 
discuss the importance of inland 
waterways affording low-cost 
transportation for petroleum and 
other bulk commodities. 


Other questions which the tax 
administrators will debate include 
recent court decisions affecting 
fuel taxes and adulterations and 
misbranding of fuels; motor tax 
fuel problems of dealer and dis- 
tributor and marine _ terminal 
problems, proposed consolidation 
of tax administration associations 
and law enforcement and tax eva- 
sion. 

Bring Lower Cost 

Improvements in transportation 
facilities have been a material 
factor in bringing the retail cost 
of gasoline and other petroleum 
products to their present low lev- 
els, Major Ross declared. The 
average retail price of gasoline 
today, exclusive of the tax, is less 
than one-half the price that pre- 
vailed 15 years ago, he pointed 
out. 


“Petroleum products are bulky 
and of low value in proportion to 
weight,” Major Ross continued. 
“If the petroleum carrier industry 
had not perfected a transporta- 
tion system of its own and much 
less expensive than any other, 
all petroleum products would cost 
the consumer much more than 
they do today.” 

During 1934, shipments of oil 
moved over the waterways of the 
United States aggregated 838,000,- 
000 barrels, each barrel contain- 
ing 42 gallons, Major Ross stated. 

Provisions of the Hayden-Cart- 
wright bill, regulating gasoline 
taxes, were discussed by D. D. 
Hutchins, motor vehicle superin- 
tendent of the Arizona state high- 
way department. An amendment 
to this bill, providing a tax levy 
on gasoline sold at army posts, 
national parks and other govern- 
ment property, was sponsored by 
the North American Gasoline Tax 
Conference. 

200 in Attendance 

Approximately 200 state tax ad- 
ministrators, oil company repre- 
sentatives and their wives, are at- 
tending the conference. 

Governor George C. Peery and 
Mayor J. Fulmer Bright will wel- 
come the delegates at the opening 
session at 9 a. m. tomorrow. 
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Inland Waterways Aid Reduction in Gas Prices 


North American Experts 
Discuss Fuel Problems 


oO. a 


Graham Prices 
Show Reduction 
Of $20 to $145 


DETROIT.—Reductions ranging 
from $20 to $145 are revealed in 
the prices of the new Graham 
cars for 1937. 

Prices on the new lines follow: 
Custom Supercharger Series 120 
Business Coupe 
R. S. Coupe 
4-Dr. Tour. Sedan, lug. comp. 995 
4-Dr. Tour. Sedan, trunk... 1025 

The largest reduction of $145 is 
represented by the price of the 
Custom Supercharger Series 120 
four-door touring sedan _ with 
trunk, as compared with the Cus- 
tom Supercharger sedan for 1936, 
which listed at $1170. In addition 
the wheelbase is five’ inches 
longer. Other 120 models cannot 
be compared to those of last year 
as no comparable models were of- 
fered in 1936. 

Supercharger Series 116 
Business Coupe 
R. S. Coupe 
2-Dr. Tour. 
2-Dr. Tour. 
4-Dr. Tour. 


Sedan, lug. comp. 865 
Sedan, trunk.... 895 
Sedan, lug. comp. 895 
4-Dr. Tour. Sedan, trunk 
Prices of the new Supercharger 
Series 115 remain the same as 
those of the 1936 Supercharger 
110. However, the wheelbase of 
this series is increased from 115 
to 116 inches. 
Cavalier Series 95 


Business Coupe 
R. S. Coupe 
2-Dr. Tour. Sedan, lug. comp. 745 
2-Dr. Tour. Sedan, trunk 775 
4-Dr. Tour. Sedan, lug. comp. 775 
4-Dr. Tour. Sedan, trunk 

Reductions of from $20 to $40 
have been made in the prices of 
the new Cavalier Series 95 models 
and the wheelbase is increased 
from 115 to 116 inches. The 
business coupe of this series is 
$40 lower than last season and 
the other five models have been 
reduced $20 each. 

Prices remain unchanged in the 
Crusader Series 85. 

Crusader Series 65 


2-Dr. Sedan, lug. comp 

2-Dr. Tour. Sedan, trunk 

4-Dr. Tour. Sedan, lug. comp. 665 
4-Dr. Tour, Sedan, trunk 


EXECUTIVE GREETS DEALERS. L. G. Peed, left, De Soto vice- 
president, is shown greeting Van W. Peabody and John T. Waters 
of James F. Waters, Inc., San Francisco dealers, as they arrived in 
Detroit Wednesday to attend a two-day session of sales meetings and 
new car previews. The San Francisco delegation was the vanguard of 
an army of 600 Pacific Coast and Far West De Soto dealers who ar- 


rived on three special trains to see the new plant, preview the new 


car, soon to be announced, and discuss next year’s sales plans. 


5 


DE SOTO DEALERS INVADE DETROIT. Vanguard of an army of 3,500 De Soto dealers who will 
visit Detroit during the next two weeks for sales meetings and new car previews was this group of Pa- 
cific Coast and Far West dealers shown arriving in Detroit Wednesday. Three special trains brought 
in 600 from the Los Angeles, Seattle and San Francisco territories for a two-day program starting 


Thursday morning. 


Spend $26,000,000 
For Chevrolet 
°37 Change Over 


DETROIT.—A total of $26,000,- 
000 has been expended in retool- 
ing, new machinery, and rear- 
ranging the plants and assembly 
lines of Chevrolet for production 
of the 1937 models, M. E. Coyle, 
president, announced this week. 


This is one of the largest sums 
ever appropriated for the change- 
over of machinery for the annual 
new models, Coyle stated to 1,000 
members of the field force of his 
company now in session in De- 
troit. 


He said that the usual proced- 
ure is to make new models with 
certain changes one year and 
other changes the following an- 
nouncement time, but that this 
year Chevrolet has produced an 
entirely new car for 1937. 


“It is because of the complete 
redesigning of the 1937 models 
that such a large expenditure for 
retooling and rearrangement was 
necessary,” Coyle pointed out. 


Detroit and Michigan shared 
largely in the Chevrolet expendi- 
ture of $26,000,000. The plants at 
Flint expended $10,000,000, and 
those in Detroit $8,000,000. $2,000,- 
000 were spent in Saginaw, while 
in Muncie, Ind., and Indianapolis, 
a like amount was divided be- 
tween the parts factories and the 
commercial body division. Bay 
City, Mich., factories expended 
nearly half a million dollars. More 
than half a million dollars was 
spent by miscellaneous divisions 
of manufacture. 





3 Trains Carry 
600 De Soto Men 


To Pre-Viewing 


(Continued from Page 1) 


gional managers, were greeted by 
L. G. Peed, vice-president. 


The theatre was set aside for 


their special use Thursday. A 
morning program of sketches and 
motion pictures was climaxed by 
the presentation of the new car, 
soon to be announced. Following 
the theatrical presentation, deal- 
ers visited a huge circus tent to 
inspect in detail the features of 
the car. 


After a luncheon in the Crystal 
ballroom of the Masonic Temple, 
the dealers headed for De Soto’s 
new plant. 


The first day’s session closed 
with a banquet at the Masonic 
Temple. The second day’s meet- 
ing was devoted to a discussion 
of De Soto’s. sales and produc- 
tion plans for the coming year, 


@ 


WELCOMES PACIFIC COAST De Soto dealers. R. M. Rowland, 
left, De Soto assistant general sales manager, welcomes Arnold Read- 
ing, Seattle regional manager, to Detroit as Reading arrived heading 
a delegation of Washington and Oregon dealers here for a two-day 
session of sales meetings. More than 600 Pacific Coast and Far West 
dealers arrived on three special trains to visit the new plant and pre- 
view the new car, soon to be announced, 


Chevrolet Plant 
Is in Production 


DETROIT.—It was disclosed to 
the field forces and newspapermen 
this week that Chevrolet is now 


in production on the new models, 
and that the 10,000 dealers of the 
company will have display cars 
for announcement day and an 
ample supply for immediate deliv- 
ery to purchasers. Schedules at 
the factories are increasing, with 
heavy volume slated for the latter 
part of October. 


WIVES ACCOMPANY DE SOTO DEALERS. An army of 600 De 
Soto dealers from the Pacific Coast and Far West invaded Detroit 
Wednesday morning for a two-day program of sales meetings and 
new car previews starting Thursday morning. This group brought 
their wives along. Left to right (front): Mrs. Reg. Hillyard, Mrs. W. 
S. McClain and Mrs, G. N. Atkinson. Rear: W. S. McClain, G. N. 
Atkinson, Jack Manning and Reg. Hillyard. All were from the state 


of Washington. 
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Three Passenger Coupe Added to ‘37 Zephyr Line 


Refinements are Chief i 


Change, Interiors New 


(Continued from Page 


car was added to the line early 


last summer. 
Most important 
mechanical refinements 


among 
are a 


newly-designed luggage compart-| 
ment reached through the rear) 
deck hatch and a new steering | 


system intended to further facili- 
tate steering and parking. 

The cars retain the 110 horse- 
power V-12 engine. 

The sharp nosed radiator grille 
topped by a flying wing is orna- 


mented with horizontal strips of | 
chromium. Similar strips border | 


the hood louvres. A body stripe 
is carried across the length of the 


car from stem to stern below the | 


belt line. 


Seats are upholstered in new | 
in broad- | 


pleated design either 


PROBABLY THE MOST striking feature of the interior of the | 





1) 
the middle of the panel and the 


top of the grille. In the middle 
the | 


of the panel is a 100-mile speed- 


ometer and below it in the top of | 
the grille a large electric clock. | 


Engine recording instruments are 
arranged in two vertical 


The bodies are fitted with the 


|Ford-Lincoln ventilation system. 


Rear quarter windows of the se- 


| dan are of the casement type and 
may be swung open to provide | 


additional air circulation if de- 
sired. 

The new arrangement of the 
luggage space is the outstanding 
improvement 
design. The compartment 


inset | 
panels, one at each side of the two | 
| large dials. 


in body structure | 
is | 





A NEW THREE-WINDOW COUPE is the biggest Lincoln-Zephyr news for 1937. The new coupe has 
lines modifying the air-stream upper body treatment of the six-passenger types, which alone were avail- 
able last year. The rear quarter sweeps downward to the belt to give the car a characteristic coupe 
appearance, which retains the lines typical of the Lincoln- Zephyr bodies. The coupe’s single seat is de- 
signed for three adults. The seat back is divided. Each section is hinged. Either can be swung forward 
to give access to a compartment back of the seat biz enough to hold a good-sized steamer trunk. This 
supplements the usual luggage space. 


mew Lincoln-Zephyr cars for 1937 is the instrument panel design. | 


This includes a new enclosed grille reaching down to the top of the 
transmission housing. The grille is designed to screen installation of | 
a car heater and radio. Glove compartments at each end of the panel | 
flank the instrument group which is centered in the middle of the | 
panel and top of the grille. It includes a 100-mile speedometer above 
a large electric clock, with the engine recording instruments in ver- | 
tical inset panels at either side of the two large dials. 


reached through the rear deck 
hatchway. When the deck is lifted 


cloth or cord. Door treatment is 
in panel design with narrow chro- 


mium strips bordering the pleated 
panels. 

Probably the most striking 
feature of the car interior is the| 
instrument panel design which in- 
cludes a new enclosed grille 
ceaching down to the top of the 
transmission housing and de- 
signed to screen installation of a| 


| of the six-passenger types. 


the spare tire and its supporting 
rack are revealed. This can be 
swung down, out of the way, giv- 
ing access to the luggage space. 

The new coupe has lines which 
modify the upper body treatment 
The 
rear quarter sweeps downward to 


the belt to give the car a charac-| oar, for 1937 now being shown. The sedan is pictured above. The cars have a new frontal appearance, 


teristic coupe appearance and re- 


car heater and radio. Both the 
panel and grille are finished in| coln-Zephyr bodies. The single 
the body color. Garnish mouldings | seat is wide enough for three 
are in wood grain. | adults. The seat back is divided. | 
Glove compartments are fitted| Each section is hinged and can| 
at each end of the instrument| be swung forward to give access | 
to a compartment back of the) 


panel. They flank the instrument | 
group which is centered about’ seat said to be big enough to hold 


tains the lines typical of the Lin- 





THE NEW FRONTAL APPEARANCE of Lincoln-Zephyr cars for 
1937 includes a sharp-nosed radiator grille, topped by its “flying wing,” 
is ornamented with horizontal strips of chromium. Similar strips bor- 
der the hood louvres. A body stripe is carried across the length of the 
ear from stem to stern below the belt line. 





SMARTER APPEARANCE and improvements in interior treatment mark the new Lincoln-Zephyr 


asteamertrunk. This supplement 


|the usual luggage space. 


The town limousine is the firs‘ 
really formal car in the line 
The two compartments are sepa- 
rated by a wall with a sliding 


|glass upper partition. The driver 


compartment is upholstered in 


leather. 


A new dual ratio steering sys- 
tem is used. The car has no 
chassis in the usual sense of 
the term, the body itself form- 
ing the usual chassis frame. To 
this the running gear is attached. 
Transverse cantilever springs are 
mounted forward of the front and 
back of the rear axle. The wheel- 
base is 122 inches, the springbase 
133 inches. Brakes are of the 
cable-controlled fully energized 
mechanical type. Pressed stee! 
wheels are of artillery type, with 
7.00 x 16 inch tires. 


The weight of the entire car 
has been reduced. A stabilator has 
been added to further decrease 
side-sway. Springs are longer and 
the rear axle heavier. 


' Sa i Glass Asked 


WASHINGTON. — The Nationa 
Safety Council in Australia is try- 
ing to interest State Governments 
to prescribe safety glass in wind- 
shields of all motor cars. It is under- 
stood the Victorian Government will 
consider the question at the next 
session, because of several recent 
deaths and serious injuries. 


| The sharp-nosed radiator grille is ornamented with horizontal chromium strips. 


sold compared to 444 in 1935. 

Leaders in passenger car sales 
were: Ford, 202; Chevrolet, 180; 
Plymouth, 76; Pontiac, 36; Dodge, 
26; Packard, 28; Studebaker, 14; 
and Buick, 17. 

Truck sales were: 
Chevrolet, 30; Dodge, 
International, 15. 


Ohio New Auto Sales 


Increase 100 Per Cent 
DAYTON.—Sales of new auto- 
mobiles in Montgomery county 
for September were nearly twice 
that of Sept. ’35, official returns 
show. This September 750 were 


Ford, 34; 
25; and 


A NEW ARRANGEMENT of luggage space is the most important 
improvement in body structure design of the Lincoln-Zephyr series 
for 1937, now being shown. The luggage compartment is reached 
through the rear deck hatchway. When the deck is lifted the spare 
tire and its supporting rack are revealed. This can be swung down, 
out of the way, giving access to the luggage compartment, 
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Custom Supercharger ‘“,.. farther and faster on a 


gallon of gasoline than any car in the world.”... A large statement? ...Graham is ready to prove 


it... Graham dealers are proving it every day easily and convincingly to each customer... Among 


the 20 great models of the four Graham series, there is a car for every purpose and every 


purse ... For roomy comfort, luxurious appointments and distinguished design, no car any- 


where near the same modest price-range, can equal the value of big, easy-handling Grahams, 


superpowered for economy and performance ... Graham prices run from $595 to $1025. 


Independent 


Independents always lead the industry 
in fine motor car development... 
Graham always leads the independents 
... This year Graham leads with the 
development of instantaneous cylin- 
der wall lubrication for cold weather 
starting. The first device ever to lubri- 
cate the pistons with the first move- 
ment of the starting motor, positively 
preventing scuffing and all abrasive 
wear ... Next year, perhaps—cer- 
tainly within two or three years, all 
cars will incorporate the Graham 
lubrication principle ... Graham 
engineers will then be building other 
exclusive engineering “firsts” into 
other new Graham cars... Then, as 
now, Graham will maintain its earned 
position at the top,—alone. 


Territory 


Graham has some valuable territory 
available. Territory that is rich in 
possibilities and rigidly protected 
. . - Graham territories are abso- 
lutely exclusive. They are necessarily 
free from the evils of cross-selling 
. - - Graham territories are large 
... they are ample for almost unlim- 
ited profitable expansion ... a few, 
valuable units, both for dealership 
and distributorship, are available to 
energetic business men who prefer 
quick returns from moderate invest- 
ments ... you will be interested. 


Proof 


Graham has many requests for infor- 
mation concerning Graham fran- 
chises. Many dealers and distributors 
come personally to the Graham 
factory to make their requests ... 
We suggest you do likewise... 
Within the past few days, five nation- 
ally known automobile retailers came 
many miles to obtain first-hand 
Graham information . . . The past per- 
formance of these men and their or- 
ganizations is 3500 cars a year... 
Two have joined the Graham organi- 
zation ... Three are vitally interested 
. - - Not one heard the Graham story 
and turned away ... They learned 
that Graham’s top dealers make more 
money on a smaller investment than 
any other group of car dealers in 
America . . . You too, are cordially 


invited to hear the Graham story. 
GRAHAM-PAIGE MOTORS CORPORATION, DETROIT, MICH. 


Graham 
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States Divided Against Themselves 


} senor heer rt new in these United States has recently 
developed in the form of inspection stations at several 
state boundary lines, which are comparable to foreign im- 
migration systems. These inspection stations, which have 
been established on the basis of Ports of Entry, have 
worked no end of hardship and embarassment on motor- 
ists traveling from places within the nation during the 
past summer. 

Already such systems have been put into effect in Ari- 
zona, California, New Mexico, Idaho and Oregon. Motor- 
ists are stopped at the state line, and in addition to being 
treated as aliens, they are, in many cases, called upon to 
show financial responsibility to the extent of $50 cash. 

Aside from the questionable constitutionality of state 
laws that arbitrarily abrogate the American citizen’s right 
“to life, liberty and the pursuit of happiness” anywhere 
within the boundaries of the United States, such laws 
certainly are contrary to the good neighbor spirit that has 
made America great. Strangely enough, the states that 
owe much of their success to the laws which guaranteed 
early settlers a right to take their pleasure where they 
found it in the United States, are the first to clamp down 
the bars on their fellow citizens. 

No matter how we look at this trend, it certainly is bad. 
When citizens of one state begin to look askance at citi- 
zens of another state, we are not far removed from the 
time when we may all consider ourselves Alabamans, 
Arizonians, Californians, etc., rather than Americans. No 
rm of economic stress would seem to justify such a 
condition. 


Compulsory Inspection 


REPORTS from various cities which, during the past few 
=“ years, have been conducting compulsory automobile 
inspections, indicate beyond a shadow of doubt that this 
work has resulted in a reduction of accidents. None today 
questions the inherent safety factors that are built into 
the automobile by the automobile manufacturer. Careless 
maintenance in the hands of the ultimate owner, however, 
can easily undo, in a short period of time, the best efforts 
of engineers and production men. 

Compulsory inspection seems the only method to safe- 
guard against such neglect. Unfortunately, too many 
owners look upon compulsory inspection as just another 
racket which forces them to lay out money they otherwise 
would have saved. Dealers and newspapers can do much 
to disabuse the public mind in this respect. It must be 
brought home to the owner that his failure to keep his car 
in perfect operating condition not only jeopardizes his 
own life and limb and those of others, but also cheats him 
out of the economy and comfort which the car originally 
was designed to give. 


Confusement or What? 


Wits profits so good that it faces a profit tax of $900,- 
000, Yellow Truck and Coach finds it necessary to 
reorganize before it can pay some dividends now in ar- 
rears. If it can’t pay the dividends it will have to pay the 
tax on profits yet a capital deficit prevents it from paying 
dividends in spite of the fact its expanding business makes 
new working capital necessary. Mebbe we’re screwball. 


—a word in 
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By the Publisher 


Epitor’s Notre: This week James 
(Jim to You) Sullivan, automobile 
editor of the Boston Globe, and the 
oldest automobile editor in the 
United States from the standpoint 
of service, acts as column conductor 
substituting for Publisher George M. 
Slocum, who is in Europe looking 
over the automobile shows. Mr. Sul- 
livan is one of a group of guest 
writers taking over “A Word in 
Edgewise” while Mr. Slocum is away. 


‘*The automobile 
industry is 40 
aa years’ old, yet to- 

day it still con- 
tinues to have news value, so 
much so that motor editors from 
all over the country visit Detroit 
to let the public know what it is 
doing.” 

Vice-President R. H. Grant of 
General Motors made that state- 
ment Wednesday at a luncheon 
here. It recalled a train of events 
which figured in the news col- 
umns down the years, since the 
early days of the industry. Or- 
mond Beach, Fla., was discovered 
as a natural speedway just after 
the beginning of the century. 
Down there men whose names 
were widely known in _ society 
raced with others who helped 
make the cars. Newspapers sent 
their writers to report what hap- 
pened. When cars traveled faster 
than two miles a minute and five 
miles in less than three minutes 
it was news. 

. * * 

NEXT THERE followed the road 
races. The Vanderbilt, Elgin, 
Lowell, Briarcliffe, Savannah, 
Philadelphia and others came 
into the limelight. Law officials 
sanctioned the closing of public 
highways so the juggernauts of 
those days could whirl around at 
high speed while thousands 
watched at no cost. Yet in every 
state there were laws that meant 
arrest for owners who would go 
15, 20 or 25 miles an hour on 
these same or other roads. It 
mattered not if a race driver 
were hurt. But when spectators 
began to get hurt and killed, 
laws were passed to protect per- 
sons who did not have sense 
enough to keep out of danger. 
And the events were outlawed. 
But not until they had made first 
pages repeatedly with long run- 
over stories and pictures inside. 

” - + 


THERE WERE the famous Glid- 
den Tours. From a start of 900 
miles they rolled up to going 2,500 
or 3,000 miles, covering two and 
three weeks. These, too, became 
sanctioned road races through 
public sentiment. Breaking the 
law meant nothing to law en- 
forcement officers. Public senti- 
ment was with them because the 
tour was routed through their 
places, which was considered an 
honor. Millions of words were 
written by those who got the job 
to give the news of the tours. 


There followed the speedway 
era starting with Indianapolis. 
Board tracks were built at Rock- 
ingham, Altoona, Atlantic City, 
and elsewhere where drivers 
whirled around at 140 miles an 
hour furnishing thrills, spills and 
kills. They faded out, except In- 
dianapolis, because the upkeep of 
speedways was too. expensive. 
The events made first page after 
each race. From them much was 
learned by engineers before the 
days of elaborate laboratories, 

og + ” 


ALL THESE happened practi- 
cally in the first generation of the 
industry. There grew up in the 
second generation a newer group 
who began to take an interest in 
motoring. They sought informa- 
tion as to what made the cars go. 
Motor shows, which started in 
the early years of this century, 
continued to grow in importance 
until they attracted thousands in 
all large cities. More news. And 
publishers saw the advantage of 
publishing automobile show 
issues. 

In this second generation read- 


NEWS 





SUSSA 
ARE YA 


MINNIT, THERE, BUDDY—WHOTHELL J 
WHERE YA GOING,WATTA YA WANT 


THIS STATE, LEMME SEE YER BAGGAG 
ES AND COUGH UP FIFTY BUCKS 
PRONTO oR ELSE JII/! 


Divided States of America 


Automobile Show Dates 


OCTOBER 
1-tt—Paris, France, Automobile Show. 
15-24—London, England, Automobile Show. 


NOVEMBER 
3-7—Newark, N. J. National Motor Truck 
Show. 
$-14—Des Moines, ta. Automobile Show. 
11-(5—Omaha, Neb. Automobile Show. 
11-18—New York. Automobile Show. Grand 
Central Palace. 
12-19—Philadelphia, Pa. Automobile Show. 
13-19—Toledo. Automobile show. 
14-18—Akron, 0. Automobile Show. 


14-20—Columbus. Automobile Show. 
14-21—Bosten. Automobile Show. 
14-21—Buffalo. Automobile Show. 


14-21—Chieago. Automobile Show. 
14-21—Detrolt, Automobile Show. 
14-2i—New Haven, Conn. Automobile Show 
and Trailer Exhibit. 
14-21—Indianapolis, Ind. Automobile Show. 
14-2i—San Francisoo. Automobile Show. 


14-21—Seattie, Wash. Automobile Show. Civic 
Auditorium. 

14-22—Los Angeles. Automobile Show. 

14-21—Washington, D. C. Automobile Show. 


ers wanted to get facts. Some- 
thing more than that some well 
known actress leaving New York 
for a tour bought one car at Syra- 
cuse, a second a few weeks later 
at Buffalo, a third shortly after- 
ward at Cleveland, etc., with pic- 
tures of each car. Readers knew 
it was bunk. And many publish- 
ers decided not to insult the in- 
telligence of their readers with 
such yarns and others along 
those lines. 

We are now entering the third 
generation. Men and women who 
were in school before the World 
War started are now owners of 
motor cars, or potential pros- 
pects for new and used cars. 
They, too, are seeking knowledge. 
With a great improvement in the 
automobile news stories of today 
they are getting some interesting 
information. They are learning 
about new features and why they 
were engineered. University ex- 
tension courses for men and 
women, sponsored by states and 
some colleges, are training these 
people in fundamentals of mo- 
toring. Especially good is the 


15-22—St. Louls. Automobile Show. 
15-2i—Cincinnati, Automobile Show. 
*16-2i—Denver. Automobile Show. 
16-2i—Des Moines, ta. Automobile Show. 
16-2i—Grand Rapids, Mich. Automobile 
Show. 
16-2i—Ottawa, Can. Auto Show, Chatesu 
Laurier, Ottawa, Canada. 
16-2i—Pittsburgh, Pa. Automobile Show. 
19-25—Asbury Park, N. J. Automobile Show. 
*20-26—Lansing, Mich. Automobile Show. 
21-28—Cleveland. Automebile Show. 
21-28—Brooklyn, N. Y. Automobile Show. 
21-28—Jersey City N. J, Automobile Show. 
21-28—Jersey City, N. J. Hudson County Au- 
tomobile Show. 
21-28—Minneapolis, Minn. Automobile Show. 
21-28—Newark, N. J. Automobile Show. 
21-28—Rochester, N. Y. Automobile Show. 
21-29—Kansas City. Automobile Show. 
22-29—Milwaukee. Automobile Show. 
22-29—Portiand, Ore. Automobile Show. 
23-28—Meriden, Cenn. Automobile Show. 
28-Dec. 5—Baltimore, Automobile Show. 
28-Dee. 5—Hartford, Conn. Automobile Show. 


DECEMBER |. 


2-4—St. Petersburg, Fla. Automobile Show. 
2-6—Peoria, ili. Automobile Show. 
6-8—New Orleans. Automobile Show. 
%-13—Chicago. ASI Show. Navy Pier. 
“Tentative. 


safety crusade. All of which is 


news. 
* * * 


AND WELL enough, in a way. 
Just as a suggestion, however, 
merely for discussion now, it 
seems about time to tell properly 
the story of what the automobile 
industry means to the United 
States. It is an interesting story, 
something young and old would 
appreciate. How the industry from 
its start gave the impetus which 
pulled the country out of each 
depression in the last 40 years. 
Plenty of material is available. 
Some books and articles have 
sketched the background. 

Why not a series of educational 
advertisements in newspapers 
sponsored by the Automobile 
Manufacturers’ Assn. by creation 
of a fund on a pro rata basis. 
The cost could be charged against 
expenses and be so much less 
taxes to pay. Also, with such a 
series, it would lessen the re- 
sistance of legislators when mo- 
tor groups appeared to demand 
an end to the damnably excessive 
taxes, and prevent more inimical 
laws.—Jim Sullivan. 





WHERE does a 
dealer’s franchise end? 


When a dealer takes delivery of his 
first factory shipment, it might be said 
he is setting up in business. As a 
matter of fact, he may just be starting 
to go out of it. 

A sign and a floor stock are no longer 
enough to bring in prospects. More 
people today want new cars than at 
any other time in history, but there 
are more bidders for the prospect's 
dollar. 

Few dealers can thoroughly canvass 
their markets often enough and quickly 
enough to keep up with the buying 
parade. In order to sell automobiles 
one by one to individual consumers, 
dealers need localized mass merchan- 
dising support. 

New car selling today is primarily 
retailing. And it requires the technique 
and power of newspaper advertising— 
the mainstay of retailers. 

Newspaper advertising works right 
in the dealer's sales territory. It reaches 
the prospects the dealer cannot reach 
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and never heard of. It reaches all of 
them when they are actively planning 
to buy. 

Newspaper advertising closes the 
circuit between desire and purchase, 
between customer and prospect. It has 
the density of coverage and the in- 
tensity of penetration that keep floor 
stafs busy and dealers thriving. 

You can get more factory sales out 
of Chicago by helping dealers get more 
consumer sales by giving them more 
Chicago Tribune advertising. 

Chicago Tribune circulation repre- 
sents not only the cream of the market 
—but the entire market—for new cars. 
The Tribune is the preferred news- 
paper of consumers. Tribune adver- 
tising sells more merchandise for re- 
tailers than any other Chicago news- 
paper. 

Tribune advertising is low cost ad- 
vertising. The rate per line per hun- 
dred thousand circulation is one of the 
lowest in the publishing business. 

To see that your dealers cash in on 
the increased buying in the Chicago 
market, concentrate your advertising 
where their prospects will read and 
act on it—in the Chicago Tribune. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 
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Thrifty 
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Studebaker Dealers 


Tell 10-Year Success Story 


WAUKEGAN, Ill.—Back in 1925, 
the Conzelman Brothers of this 
city, got a good price on a 4% 
acre parcel of land in their city, 
and closed the deal. The property 
was without improvements, lying 
along a railroad track with main 
artery Sheridan Road coming to 
a dead end on one side, and semi- 
through Genesee St. running par- 
allel on another. 

Backed with little money, the 
Conzelmans deeded over to the 
city a street-wide strip running 
through their land, and to fill the 
need for a traffic inlet to Wau- 
kegan from the north, the state 
paved the strip through the 
brothers’ property. Thus, they 
provided themselves with two po- 
tential business corners, and a 
real basis for a thriving automo- 
bile sales and service agency, 
which was the brothers’ idea in 
the first place. 

Choosing the southwest corner 
of their site for their showrooms, 
the brothers were able to get dis- 
play frontage on Sheridan Road 
as well as Genesee Street. Then, 
directly across from the display 
rooms they erected a complete 
service station for passing motor- 
ists. Equipped as it is with gas 
pumps, oil and grease, and sup- 
plies of parts, it enables the or- 
ganization to segregate small 
business from big business. Briefly, 
while Murray may be closing a 
President sale in the showrooms, 
Bill can be across the street sel- 
ling a headlamp bulb to a motor- 


Bridge-type serew plug 
(supporting guide for 
plunger pin). 


Self-aligning swivel plug 
(always seats perfectly). 


Stabilizing guide and seat- 
washer retainer. 


iG aa bile er eas 
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KEEP ALL UNITS ALIGNED 
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Heat-resisting washer and 
spring (under no tension 
until in use). 








ist; and neither transaction con- 
flicts with the other. 

An interesting feature of the 
showroom building is the inclusion 
of the repair shop under the same 
roof. The brothers feel that a 
Studebaker owner who comes in 
for an adjustment on his car has 
the right to see the work being 
done, and to have it explained to 
him in person as he watches, if 
he so desires. And because they 
realize that any service job may 
lead to a new car sale, the Con- 
zelmans have made the journey 
from the shop to the attractive 
showroom a matter of a few steps. 
Their records prove that a large 
number of their new car sales 
have resulted from this arrange- 
ment. 

Daily Gas Sales High 

Several years ago the Conzel- 
mans leased a small plot of their 
ground to a local businessman, 
who erected a refreshment stand 
thereon. The proximity of this 
unit to the gas station has added 
greatly to the success of the latter 
department, as is evidenced by 
the brother’s sales figures on gas, 
oil and grease. Average daily gas 
sales total more than 1,000 gallons 
with oil and grease in high pro- 
portion, while the modern wash- 
rack handles an average of 20 
cars daily. In connection with th's 
branch of the Conzelman service. 
the brothers make it a point to 
contact all 


do 


THE Schrader Tire Valve 
Core has been the stand- 
ard of the automotive 
industry since pneu- 
matic tires were first 
used. It proves consis- 
tently by performance 
to be the most practical 
air-control mechanism 
made. 

The trade prefer the 
Schrader Valve Core for 
resale and find it the 
most dependable re- 
placement for safe- 
guarding tire repair 
work. A. SCHRADER’S 
SON, Brooklyn, New 
York, Division of Scovill 
Manufacturing Com- 
pany, Incorporated, 


Chrader 


Reg. U. 


S. Pat. Off. 


TIRE VALVE CORES 








their customers at | 
frequent intervals in the attempt | 
to keep their present business | 


}; own 
lighting from a 25 kilowatt gen- | 


| showroom. 





Conzelman Brothers Pave Their Way to Profits 





OCONZELMAN BROTHERS, Studebaker dealers at Waukegon, Ill., 
induced the city to provide them with the two excellent business cor- 
ners shown on this page. Here is the dealership proper which handles 


car sales. 


ACROSS THE STREET Conzelman Brothers offer their customers 
quick service for all types of cars in this up-to-the-minute service 
station. Their unique location allows them to draw trade from four 


directions, 


volume, and to increase it, if 
possible. 

Backed by the Studebaker Used 
Car Pledge, the Conzelmans have 
consistently shown a used car 
profit, despite their average per- 
ear figure of $28.32 for condition- 
ing, and an average per-car figure 
of $1.06 for 30-day free service 
guarantee. 

Improvements Made 


As the years since 1925-6 rolled 
by the Conzelmans have made 
many improvements in this es- 


| tablishment. Conduits have been | 


laid under Sheridan Road to carry 
telephone, power and light, com- 


| pressed air, and gasoline lines. A 
| convenient paint shed lies on the 


southeast corner of the property. 


The Conzelmans supply their 
electricity for power and 


in the basement of the 
While this 


erator 


New Car Sales 
Taper Off In 


Indianapolis 


INDIANAPOLIS.—Although 
new car sales in Indianapolis and 
vicinity fell slightly behind the 
August registration of 1,705 units, 
dealers in Marion County ac- 
counted for 1,253 new car deliver- 
ies last month. The September 
registrations this year are higher 
by 384 units over the same month 
of last year. 

To date county dealers have de- 
livered 16,439 cars. During the 
first nine months of 1935 these 
same dealers registered 12,383 
units. Used car activity in Indian- 
apolis and the county retained its 
momentum with dealers selling 
1,378 late model used cars. 

Sales of new trucks were slightly 
ahead last month over the corre- 
sponding month of 1935 with the 
delivery of 250 units. In the same 
month last year 226 units were 
sold. The September sales this 
year decreased 39 units over that 
of August. For the first nine 
months of this year a total of 
2,382 new trucks have been sold 
by dealers of the county. During 
the same period last year 1,900 
trucks were delivered. In addi- 
tion dealers sold 197 late model 
used trucks last month. 


|the employes’ 
| be wasted 
|from unit to unit. 


present | 
-|the two brothers, said 





generating equipment is sufficient 
to light their showroom, used car 
lot, and _ service station, the 
brothers plan to install a 100 
kilowatt apparatus from which 
they will be able to illuminate 
the entire street through their 
land with powerful street lights, 
in addition to increasing the 
brilliance of their present faci- 
lities. 


Besides community tele- 


the 


phone facilities, the organization | 


is equipped with an _ inter-unit 


telephone system, operating from | 


the generator mentioned above. 
This system enables the brothers 


|to keep in contact with all units | 


of the organization and, in an 
agency the size of this one, saves 
time which would 
in walking around 


Put Back Profits 


Bill Conzelman, spokesman for | 
| passenger and commercial cars. 


in sum- 
ming up the experience of the 
past 10 years, “We've 


from the Studebaker home of- 
fice, and their help has shown 


money than we could have made 
otherwise. And it’s downright fas- 
cinating to watch a_ business 
grow the way this one has. 
That’s the reason we're going to 
keep right on pouring our profits 
back into this place until we 
have a really complete set-up 
that will enable us to give every 
customer the most complete sat- 
isfaction that either or both of 
us know how to give.” 


New Gas Station 
Chain Organized 


NEW YORK.—Formation of a 
new independent service station 
| group to operate throughout West- 
chester County, N. Y., and south- 


ern Connecticut as (Mayflower 
Stations, Inc. The new organiza- 
tion is headed by Glenn L. Werly, 
pres., and Parker Perry, both 
known in the eastern’ service 
station field. 

The company has acquired a 
group of former Socony-Vacuum 
Oil Co. service stations. A time 
payment plan for automobile ac- 
cessories is under consideration. 





always | 
been given every break as dealers | 





U. S. Auto Sales 
Gains Continue, 
Bureau Reports 


WASHINGTON. — Impressive 
figures on increased automotive 
sales last year in several states 
and the District of Columbia were 
made public this week by the 
Census Bureau. 

While Washington general] re- 
tail sales were 36 per cent higher 
than in 1933, the jump in auto- 
motive sales was.66 per cent, the 
total being $42,2¢9,000, less than 
$250,000 under the pre-depression 
year 1929. Washington motor ve- 
hicle dealers increased from 63 
in 1933 to 121 and their sales grew 
84 per cent. There was 421 filling 
stations in operation last year, 
their sales reaching $14,153,000, 
15 per cent over 1933. 

Automotive sales in North Car- 
olina last year totaled $85,364,000, 
an increase of 72 per cent over 
1933. Filling station business to- 
taled $43,371,000, an increase of 
22 per cent. Dealers in motor ve- 
hicles increased from 473 to 496, 
and their sales 89 per cent. 

In Minnesota the automotive 
group’s sales reached $112,066,000, 
a gain of 73 per cent in two years, 
while filling station sales totaling 
$57,783,000 were 31 per cent above 
1933. Motor vehicle dealers in- 
creased from 924 in 1933 to 1,074 
last year, while their sales more 
than doubled. 

Tennessee automotive sales ad- 
vanced 91 per cent to $76,054,000 
and filling station business 43 
per cent to $31,425,000. Automobile 
dealers increased from 356 to 445 
and their sales 112 per cent. 

Although smallest in population 
of any of the States included in 
these statistics Arizona piled up 
the biggest gain in automotive 
sales, 118 per cent to $21,775,000. 
Dealers increased from 96 to 146 
and their sales grew 184 per cent. 


Canada Province 
Auto Use Rises 


VANCOUVER, B. C.—An in- 
crease of 4,505 in passsenger cars 
on British Columbia roads during 


| August was shown in figures re- 


leased at the Parliament Build- 
ings in Victoria recently. 
Commercial vehicles in opera- 
tion increased by 2,187, to make 
an aggregate increase of 6,692 for 


Passenger cars in operation at 
the end of the month totalled 78,- 
019, compared with 63,514 for the 
same period last year. Commercial 
car totals were 18683 for this 


| year and 16,496 for last year. 
us how to make a lot more) 


In August this year 2,138 
licenses were issued for passenger 
machines, including 657 new reg- 
istrations and 1,286 renewals. In 
August, 1935, the total issue was 
2,042, including 589 new registra- 
tions and 1,439 renewals. 

The issue for commercial ve- 
hicles during August totalled 597, 
of which number 193 were new 
registrations, 28 used registrations, 
and 369 renewals. Last year the 
month’s total for commercial 
machines was 468. 


Pontiac Starts 
Sales Training 


PONTIAC. — To train retail- 
salesmen more effectively, Pon- 
tiac Motor Company has organ- 
ized three-day training schools in 
58 of the larger cities, to hold ses- 
sions Oct. 1-Dec. 15. 

Meetings mornings and after- 
noons are supervised by experts 
on retail selling who are operat- 
ing in three sections of the coun- 
try simultaneously. 

The Pontiac sales course was 
prepared under direction of S. C. 
Bray, factory sales promotion 
manager. 
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34 Automobile Shows 


1,220,000 


Customers 


When, on November llth, the doors swing open 
on the New York Automobile Show, Farm Journal 
photographers and reporters will be there taking 
photographs, gathering details of the new features, 
prices, and the popularity of exhibits. 1,220,000 Farm 
Journal families from coast to coast will view the 
“big show” in the pages of the December issue on 


Monday, November 16th. 


Last year, through its quick closing date, Farm Journal 
made publishing history by “bringing the automobile 
show to the farmer” only a few days after its close. 
This year its unique “4-Day Writer to Reader Service” 
will bring the show to farmers two days before it 


closes—in time for thousands to still attend. 


But the December issue of Farm Journal will accom- 
plish more than that. It will carry news of the 33 other 
shows from Connecticut to California, all of which will 
be in full swing during the last two weeks of November 

. and so located that some one or more will 
be within easy driving distance of a large proportion 
of the 30,000,000 people who live on farms. Farmers 


sometimes travel over 200 miles to see a night baseball 


FARM JOURNAL 


game. Since the automobile is a necessity, and hence 
NEWS for the farmer, unquestionably he will travel 
any reasonable distance if his curiosity and his inter- 


est have been aroused. 


How the farmer will buy depends upon how the farmer 
is sold. We are inviting 1,220,000 farm families to 
attend the 34 shows by arousing their interest and 
curiosity through views of the New York opening. 


Last year over 200,000 Farm Journal families were 
in the market for automobiles. This year the number 
is even greater, because their income is greater — 
and there are 100,000 more of them. With such a 
large number of its readers actually interested in 
buying, and practically all of its readers interested 
in viewing and discussing, no greater service 
could be rendered its readers at this time than to 
bring the automobile show to the farmer, and by so 
doing bring the farmer to the automobile show. 


Only Farm Journal's exclusive 4-Day Printing permits 
this service. It is the only magazine that can carry 
the news and the views of the shows while they are 
still front page features. 


Ane ye 12 ee ee eee 
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Chevrolet Survey Discovers Best Accessory Buyer 


Car 1% to 3 Years Old 
Proves Better Prospect 


DETROIT.—Who is the best ac- 
cessories buyer? Is it the man 
who has a new car—less than a 
year old? Is it the owner of the 
five-year-old model? 


The answer, according to a 
survey conducted by Chevrolet 
parts and accessories department 
under M. D. Douglas, manager, of 
Chevrolet dealers who have adopt- 
ed the “open” type of accessory 
display, is neither,—(if we leave 
out accessories sold with the car) 
but the man or woman driving a 
car from a year and a half to 
three years old. 


The man who owns a new car 
has in all likelihood bought a 
considerable number of accesso- 
ries at the time of the car pur- 
chase. He is still so imbued with 
the knowledge that his car is so 
much finer than his last one that 
he is not susceptable to the idea 
of improving it still further by 


the addition of more accessories. | 
A man who owns a car several | 


years old is beginning to think 


of the time when he will be trad- | 
ing for a later model. He is not so | 


inclined to make investments on 





a car, which he may not keep 
very much longer. 


In between falls that group of 
people owning cars one to three 
years old, who are not ready to 
trade as yet—who know they wil) 
be driving the same car another 
year or more—but who have seen 
the newer models, seeing their 
neighbors’ new cars, and feel that 
their own lacks something from 
an appearance, comfort, safety, or 
entertainment standpoint. 


It is this group which is most 
susceptable to the sale of such 
accessories as fender markers, 
horns, windshield wipers, orna- 
mental caps, interior sun visors, 
vanity mirrors, even radios and 
such items as right hand tail 
lights. 


When dealers moved their 
stock of accessories onto tables 
where potential customers could 
see them, they frequently found 
that they were carrying a con- 
siderable amount of accessories in 


stock coming under the head of | 
| to modernize his car just a little 


“obsolete” merchandise. 
Following factory recommenda- 


tions, this so-called obsolete stock | 


Executives like 





pn 


was most frequently placed on 
“bargain” tables. No sooner was 
this done than a sudden demand 
seemed to have developed for 
this “obsolete” equipment. The 
stock was sold out in short order, 
but the demand did not abate. The 
next thing the dealers found 
themselves doing was ordering 
additional quantities of items, 
which formerly had been con- 
sidered almost a dead loss, back 
in the bins. As a matter of fact, 
they found that not only did they 
need more of the same items 
but that they could profitably buy 
and sell additional different lines 
of accessories, etc., designed to go 
on 1935 and 1934 cars. 


Another factor discovered is 
that this class of car owners (with 
a one to three year old model) 
seems to develop an accessories 
buying habit. Naturally, the own- 
er of a car more than a year old 
will tend to frequent the service 
shop more than the man who 
owns a brand new automobile. 
Having bought once, he looks 
over the merchandise a second 
time. A new item or an old one 
that he did not see before strikes 
his fancy as being just the thing 


more. Again he buys. 


Having bought twice, the habit 


this magazine be- 


| priced, with the display changed | 
| around occassionally, 
| . . 

| has made it possible for the own- 


TO HELL 
WITH POLITICS! 


I'll run MY business. Let 
the politicians run the 


government 


HIS little reminder of a day 

gone by may bring a nostalgic 
tear to your discerning eye. For how 
many big time Executives today are 
so occupied with politics that they 
can hardly attend to business— 
especially if it’s your business? 

But don’t let this stymie you. 
Capitalize on this situation. Sell to 
Executives through the magazine 
they read for information on the 
business side of government — 
Review of Reviews. 


cause it takes them beyond the 
sphere of the weekly news maga- 
zines. It analyzes the implications of 
today’s headlines as they affect a 
man’s business, his living, his fam- 
ily. Its articles are prepared by 
recognized authorities—not rewrite 
men—and Review of Reviews never 
needs to apologize for going off half 
cocked. 

85% of its circulation is delivered 
to the home. Here only do Execu- 
tives have the peace, the leisure, the 
inclination, to read a message as 
carefully as most Advertisers would 
like. 

Add Review of Reviews to your 
°37 schedule. At an exceedingly low 
rate—only $4.33 per page per thou- 
sand—it can help you sell more cars 
to Executives for family use 
more cars in multiple units for busi- 
ness use . . . More cars to the people 
in every community who buy the 
makes their foremost citizens drive. 


SELL MORE CARS IN 1937—ADD 


REVIEW 
OF 
REVIEWS 


THE EXECUTIVES’ HOME MAGAZINE 


233 Fourth Ave., New York; H. D. Jenkins, 39 South 

La Salle St., Chicago; W. E. Fellows, Stephenson Bidg., 

Detroit; W. S. Carpenter, 29 East de la Guerra Street, 
Santa Barbara, Calif. . 


|lar buyer of modernizing equip- 
| ment. 





MARKING A MILESTONE in the production of U. S. tires, the 
Detroit factory on Sept. 25, 1936 turned out its 50,000,000th tire of 
“tempered rubber.” This tire, a U. S. Royal Master, was the 120,000,- 
000th produced since the company built the first pneumatic automobile 
tire for Duryea in 1894. L. D. Tompkins, general manager tire division 
(left), and F. B. Davis jr., president United States Rubber Co., are 
inspecting the tire on a de-skidding machine, a new device which 


gives extra anti-skid quality. 





‘Cleveland Show 
Signs Up Melton 


is well on its way to development. 
By displaying the merchandise at- 
tractively and accessibly, legibly | 


the dealer 


er to convert himself into a regu- | 


Re-enters Auto Field 


ST. PAUL. — Returning to the 
automobile business as president of 
the Warren Pontiac Co. after two 
years as St. Paul’s commissioner of 
public safety, H. E. (Ned) Warren 
has been appointed a Pontiac dealer. 





CLEVELAND. — James Melton, 
singer of radio and musical pic- 
tures, has been engaged as one 
of the feature attractions at the 
Cleveland automobile show, which 
will be held Thanksgiving Week, 
Nov. 21 to 28, in the Cleveland 
Public Auditorium. Melton is to 
give four performances daily dur- 
ing the show. He was chosen 
after two months of negotiations 
with leading artists. 


Western Washington Buick 
Distributorship Changes 


SEATTLE.—Eldridge Motors 
has been transferred to Anderson 
Buick Co., new Buick distributors 
for western Washington, the 
Yakima region and Alaska. M. O. 
Anderson is president and general 
manager of the new company, 
which will continue to operate at 
the old location of Eldridge 
Motors until about Jan. 1, when 
a new home at Seventh and West- 
lake will be ready. 

There the old public market is 
being entirely remodeled to house 
a modern car dealership. 

With Anderson Buick Co. will 
remain nearly the entire Eldridge 
personnel. 

Anderson was formerly with the 
firm, and recently has been man- 
ager in Detroit for General 
Motors Holding Corp. 

Ralph Wolover will continue as 
parts manager; Sid Head, shop 
superintendent; Carl Burkhardt, 
sales manager; Joseph Stenstrom, 
wholesale manager; Ray Cooke, 
former salesman, is back as serv- 
ice manager, while Frank Cook, 
formerly with Eldridge Motors, 
and since 1930 heading his own 
finance company, is_ secretary- 
treasurer. 

In the Seattle dealer field some 
of the new models are beginning 
to arrive. New car sales continue 
good but chief interest is natur- 
ally in the 1937 cars, with the 1936 
lines practically cleaned up. Only 
a few stragglers remain, so that 
the dealers are better prepared 
for the coming season than ever 
before. Typical is the situation 
of Lewis Motors Co., Studebaker 
and Pierce distributors. 

Said R. P. Lewis: “All but two 
of this year’s models are sold. 
Orders are lively for the new 
models, with delivery alone our 
problem. .The Los Angelés plant 


is turning out 80 cars per day this 
month to meet coast demands. 
Shipments are being made by rail, 
as we don’t want to take the risk 
of a steamship tieup due to possi- 
ble marine strike. Outlook for 
the coming fall and the new year 
is very bright. We will surpass 
this year. Strikes alone are to be 
feared, in the face of general 
better times in sight. Used car 
inventory is down but beginning 
to creep up, as new car sales are 
increasing. However, inventory 
is still below that of middle of 
August.” 
Official 
Sept. 26 
leaders: 
Chevrolet, 220; Ford, 154; Plym- 
outh, 122; Dodge, 58; Terraplane, 
55; Oldsmobile, 48; Pontiac, 46; 
Studebaker, 39; Packard, 36; 
Chrysler, 31, and De Soto, 16. The 
total is 926, 30 per cent ahead of 
the similar period of 1935. Truck 
sales, through Sept. 26, for the 
month, show leaders: Ford, 44; 
Chevrolet, 43; Dodge, 19; Inter- 
national, 13; total, all makes, 156. 


sales figures through 
show the following 





TWO JOBS IN 19 YEARS 


Complete merchandising, field, 
and executive experience gained 
with two of the largest automo- 
bile companies during past 19 
years, last six in East as Re- 
gional Manager. Now in New 
York. Excellent record and stand- 
ing, finest references. Want re- 
sponsible connection with large 
national or local company, ac- 
cessory, automobile, or mechani- 
cal line. Box N-5, Automotive 
Daily News, 545 5th Avenue, 
N. Y. C. 
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COMING SOON! TWO NEW 


OLDSMOBILES 


A NEW SIX...A NEW EIGHT 


Advance photographs just received by Oldsmo- 
bile dealers are arousing tremendous enthusiasm. 
They show that the new 1937 Oldsmobile Six 
and Eight will be the Style-Leader sensations 
of the year. They indicate that Oldsmobile 
sales are destined for new all-time highs. 
Bigger, finer and safer than ever, Oldsmobile’s 
great new cars offer dealers an opportunity 
for record volume and record profits in 1937. 


“THE CARS THAT HAVE EVERYTHING FOR 1937” 


LOOK TO OLDSMOBILE TO SET 


D. E. RALSTON, 

Vice-President and General Sales Manager, 

Olds Motor Works, Lansing, Michigan. 

Please send me, in confidence and without obligation on my part, 

complete information on the 1937 Oldsmobile Six and Eight, and 
- full details about Oldsmobile’s Sales Plans and Franchise for 1937. 
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THE PACE AGAIN 


Busines: 
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Manufacturing Employment Only 18% Below ‘29 


Goodyear Statistician 


Re ports 


AKRON.—Attempting to meas- | 


ure the extend of business re- 
covery mathematically, W. F. 
Bloor, chief statistician of the 
Goodyear Tire & Rubber Co., told 
the company’s inter-plant con- 
ference here that in the manu- 
facturing industries of America 
there were only 18 per cent fewer 
people employed than in 1929. 


The conference, held annually 
since 1916, is comprised of super- 


on Recovery 


intendents from the 18 Goodyear 
plants in the United States and 
|around the world, 

Cash income from farms, Bloor 
| said, is 27 per cent below the 
peak. Retail prices are 19 per 
cent below, but the volume of 
retail sales was 27 below, and 
freight car loadings 32 per cent 
below. The construction industry, 
which has’ seen the largest 
amount of unemployment by any 


WHY SPEND YOUR MONEY 


ae es 


YOUR SHOWROOMS WILL SPARKLE 
for New Car Announcement Week 


BRAVO is the sensational new paint cleaner that thousands of car 
dealers will use to brighten up their showrooms for the display of new 


models. 


walls is a perfectly good painted surface. 
without scratching or removing a particle of paint. 


smooth as velvet—no scratching, no 


Beneath the film of dust, dirt, grime and oil that covers most 


Bravo removes that film 
Its action is as 
streaking. 


ONE POUND CLEANS 1200 TO 1500 SQUARE FEET OR MORE 


Ask any painter the cost of the paint alone to refinish 1500 square feet. 


use BRAVO the entire cost of material for 
A great big saving for you! 
do the work—‘“‘once over” 


When you 
the same surface is about fifteen cents. 


No high-priced labor is required—any porter can 
turns the trick. 


USED EXCLUSIVELY by LEADING AIRLINE 


BRAVO is used exclusively to clean the big transport planes of a leading trans- 


Read what this dealer 
says about BRAVO 


re. 
aruly 12 
very yROLeT saLes 
. 
Be cosines» PFS 


BRAVO PRODUCTS COMPANY 
Ann Arbor, Michigan 


Gentlemen: 
BRAVO Cleaner at $3.75 per drum, f. o. b. 


Firm Name 


Ship Freight ( ) 


Ship Express ( ) Street Address. 


Please ship us (remittance enclosed) 


continental airline company. 
Why? Because there's no other 
cleaner on the market like it! 
BRAVO is not a by-product, 
but a scientific formula. Also 
used by leading hotels, oil 
companies, service stations 
and the Great Lakes govern- 
ment lighthouse service. 


THE PERFECT 

CLEANER FOR USED 

CARS, REPAINT AND 
SIMONIZ JOBS 


Every painted surface, all tile, 
terrazzo and marble, no matter 
how dirty, yield to the magic 
of BRAVO. Try it on used 
cars; before repainting cars; 
before simonizing cars. Our 
money-back guarantee is your 
guide to a safe, money-saving 
investment 


25-pound drums of 
Ann Arbor. 


SE Ss See 


SOLD UNDER MONEY-BACK GUARANTEE 


slightly 
it was in 


major group, was still 
less than half what 
1929. 

Wages in the rubber industry 
are running higher than those in 
any other group and are well 
above the average of the country, 
with Goodyear wages running at 
a level of $1,600 a year as against 
an average of $1,250 for the coun- 
try, he said. Real wages which 
he explained meant wages with 
reference to cost of living, 
or what workmen’s pay envelopes 
would purchase, ran well above 
the country as a whole, despite 
the six-hour day largely prevail- 
ing in Akron. 

Shutdown Cuts Wages 

While Goodyear is paying an 
average wage of $1,600 a year, it 
actually will have paid out only 








$1,450 in 1936 due to shutdown 
during the February strike. Fig- 
uring a factory payroll of 14,000, 
this would make the loss in wages 
$2,100,000. 

Looking ahead next year, Bloor 
saw indications of 50 per cent in- 
crease in the building industry, 








HONOR VETERAN EMPLOYES. Collins & Aikman Corp. officials 


photographed at the dinner marking the formation of the “Quarter- 
Century Club,” at which approximately 50 employes who have been in 
the company’s employ for 25 years and over were presented with gold 
and diamond pins. Left to right: W. G. McCullough, president; M. G. 


mechanical goods 18 per cent, 
boots and shoes nine per cent, 
soles and heels three. 

Rubber was a billion-dollar in- 





increases in volume of transpor- 
tation, in real estate values, in | 
farm income, stock values, wages, 
corporation earnings, and retail | 
business. He predicted also in- 
creases in prices, rents and taxes. 
Income from bonds indicated no | 
change. 

In the rubber industry he saw | 
increases in consumption of crude | 
rubber and in cotton; 10 per cent 
increase in production of new 
cars, 20 per cent in new trucks, 
50 per cent in bicycles and 100} 
per cent in trailers. 

In 1929 less than nine per cent 
of automobiles were more than | 
seven years old. Now 36 per cent | 
are older models and only 15| 


|} per cent of the cars driven this | 
| year are 1936 models. People drove 


their cars longer during the de- 
pression before turning them in. 


| With an improved situation now, | 
more than 2,000,000 cars are going | 
| on the scrap heap this year. 


| 


| will 
| 70,000,000 
| 39,000,00 in 1932, Tires for original 


| this year, the highest in history, 


| but this is partly due to the fact and bumps it’s O.K.” 


| mileage. 





| he showed the world as a whole 
|13 per cent above that average, 
|and United States three per cent 
| below 
| above, England 14 per cent above, 


See 12 Per Cent Increase 


Total tire production this year 
reach 52,000,000 as against 
in 1928 and a low of | 


equipment will make up 22,000,000 


that car manufacturers now gen- 
erally furnish a spare tire with a 
new car. An increase of 12 per 
cent in tires for original equip- 
ment is seen for next year, with 
an increase of only two per cent 
on renewal tires. 

Tires continue to last longer, 
he pointed out. In 1915 a car used | 
an average of eight tires per year. | 
When the cord tire came in, it 
gave so much longer mileage that 
the average was cut down to 
two tires per year; and with fur- 
ther improvements, is down to 
one and a half. A factor in this 
is the increasing size of tires. 
Where the small cars used a 
three-inch tire in 1915, they are | 
now using a 6.6 inch tire—with 
a price only half what the smaller 
tire cost, and many times the 


|one of 





Foreign Gains Better 
Improvement in business re- 
covery in countries outside the | 
United States is proceeding faster 
than here. Using 1928 as a base, | 


it; Japan is 73 per cent 
Germany nine per cent above, 
Canada six per cent below. 

Other statistics quoted by Bloor 
were: 

The United States and Canada 
between them purchase four out 
of five new automobiles built in 
the world. 

The City of Cleveland alone has 
more cars registered than any 





foreign country except six. 
United States has better than 
one car to every five people. Ethi- 
opia has one to every 17,000. 
Tires use 61 per cent of all the 
world’s rubber in dollar value, 


dustry in 1929, while the world | 
| spent half a billion for rubber | 
| products this year. 

In many counties in the United | 
| States, more cars are 
| bought this year than in 1929. 

Taxes which absorbed 10 per 
| cent of the national income at the 
end of the World War now ab- 


|sorb 15 per cent. 


Bad Road Boon 


For Garage Man | 


MONTREAL. - 
Montreal’s_ principal 
thoroughfare is being used to| 
automobile mechanics as a test- 
ing ground. The street is in such 
bad shape that automobiles are | 
being towed off daily with broken 
| axles or springs, according to one | 
towing and service organization 


while a great many more cars| 


are so badly shaken they must 
have a general tightening all 
over. 

“We're using it for a proving 
ground,” the service manager of 
the Montreal’s largest 
garages said. “If a repair job 


| stands up travelling over the ruts 


Records of the Montreal Mo- 
torists League for September show 
26 automobiles with broken | 
springs towed off the street and | 
10 with broken axles. 

Last month one of the largest | 
garages kept two mechanics busy | 
tightening up automobiles which | 
“couldn’t take it” on Montreal's | 
“Fifth Avenue.” 


‘Bravo Products 


Paint Cleaner 


Aids Dealers 


DETROIT.— “Said to be a val- 
uable aid to automobile dealers in | 
sprucing up their show rooms for 


ithe introduction of new models, 


a new paint cleaner under the 


|'name of “Bravo” has been placed | 


on the market by the Bravo 
Products Co., Ann Arbor, Mich. 
The product is said to bee free of 
any damaging ingredient and re- 
stores original lustre of painted 
surfaces. Makers say it is used 
by large hotel chains, trans- 
continental air lines and the U. S. 
Lighthouse Service. Automobile | 
owners also use it for removing 
grease and dirt before polishing 
or repainting op operations. 


Fry Gets Big Order 
DETROIT.—Fry Products, Inc., 
just closed contracts for automobile 
seat covers amounting to approxi- 
mately $280,000 from three of the 
largest motor car companies, Walter 
Fry, president, stated Tuesday. The 
covers are being produced now for 
immediate delivery. The company 
has doubled former capacity by the 
installation of new equipment, an 
added payroll and increased manu- 
facturing space. 


being | 


Sherbrooke St.,| 
residential | 


Curtis, chairman of the board and Maurice W. Sloan, vice-president. 


Old Employes 
| Receive Tokens 


From Officials 


| NEW YORK—Employes with 
| the company in its plants through- 
| out the country for 25 years and 
lover have organized a “Quarter 
| Century Club,” officials of Collins 
j}and Aikman Corp. have an- 
| nounced. 

Formation of the club was 
| marked by a banquet held in New 
| York City, at which all employes 
qualifying were present as com- 
pany guests. 

Top honors 
| service went to Henry Petersen, 
| master mechanic, with 58 years 
of service; Fred Garvin, 51 years; 
| Joseph Spence, 44 years; and 
| William Clark, 42 years. 
Approximately 50 other em- 
|ployes eligible for membership 
| were present at the banquet. 

W. G. McCullough, president of 
the corporation, paid tribute to 
their long service, and commended 
the qualities that produced such 
a long record of loyalty. 
| He presented each veteran 
| with a gold emblem for 25 years 
| service, and a diamond pin for 
|longer service, the number of 
gems depending on the years over 
|}the quarter century mark. 


13 New Members 
Added By NSPA 


DETROIT.—Election of 13 new 
members is announced by E. P. 
Chalfant, executive vice-president 
of NSPA. Eleven are wholesalers 
and two are manufacturers. The 
list, which brings the 1936 total 
of new NSPA members to 121, 
follows, with the name of the 
convention delegate: 

Wholesalers: Automotive Parts 
Co., San Pedro, Calif., Barney 
Kleopfer; Big Boys Auto Parts 
|Co., Sunbury, Pa., Leo Friedman; 
|Cox Auto Parts, Paintsville, Ky., 
B. H. Cox; Frazier-Wright Co., 
Ltd. Los Angeles, Calif. Roy 
Wright; Johnson Motor Parts, 
San Bernardino, Calif., Eric F. 
Chemitz; P and W Parts Store, 
Alhambra, Calif., J. H. Peterson; 
| Pioneer Mercantile Co., Bakers- 
field, Calif., F. G. R. Schamblin; 
Psenner-Pauff, Inc., Glendale, 
Calif.. A. N. Pauff; Glen Shultz 
Auto Supply Co., Colorado Springs, 
Colo., Harry Hyssong; and Wel- 
lington Auto Parts, Hollywood, 
Calif., Glenn Wellington. 

Canadian Associate Wholesaler: 
Whitaker & Revercomb, Ltd., 
Victoria, B. C., C. E. Revercomb. 

Manufacturers: H. K. Porter, 
Inc., Everett, Mass., J. G. Geddes; 
and Ray Day Pistons, Inc., Seattle, 
Wash., T. H. MacLachlan. 


for longevity of 
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Mrs. S.A. Newberg of 15077 Benwood, joins 
Mrs. W. Inghram in admiring their new 
1936 Terraplane. True Story is the enthusi- 

astic magazine choice of both families 


aren 


TRUE Story alone delivers 
more new Terraplane 


buyers than any other 


Single magazine checked 


*“One-magazine”’ readership by 
new Terraplane buyers 


*Reading only TRUE STORY 4.0 % 
Reading only Saturday Evening Post 2.5% 
Reading only Good Housekeeping 2.0 % 
Reading only American Magazine 1.0% 
Reading -only Cosmopolitan 1.0% 
Reading only Time 1.0% 
Reading only Collier’s 0.0% 


Reading only Pictorial Review 0.0% 
A buyer of a new 1936 Terraplane lives in 


this home, and True Story is the favorite 


Only above magazines listed on questionnaire , , Y 
y 8 q magazine of both mother and father 


199 buyers of new 1936 Terraplanes were questioned Above is an attractive home where a new 
1936 Terraplane was bought. And True 


Research by Market Research Corp. of America Story is read by the whole family 
ve Mrs. J. Eilbrecht in front of her home at 


* The Wage Earner Family Magazine Power That ~ go eee oe 15384 Griggs Avenue. The whole fam- 
ee ‘i es 7 ; ; oy > 03 ‘e 
Reaches The Men That The Weeklies Don’t Cover io ily enjoys their new 1936 Terraplane, 


The Eilbrecht family reads True Story 


15e A COPY ° NEW CENTER BUILDING, DETROIT 


A new 1936 Terraplane was 
bought by the people in this 
charming home. True Story 
is the favorite magazine 


ez 


f 4 new 1936 
erraplane and 
True Story home 


< This is an- 
othernew-Terra- 
plane-buying 
home where True 
Story is read by 
the entire family 


loved week meme lore 


Percentage of readers of 6 WONECS ond oF 
DENRA, AGALINES = each rome Meret 


: ° o 
SOURCES: Car Owning Families—lst 5 cities—“Consumer use of Selected Goods and Services.” Magazines — Starch “ Magazine Effectiveness Report,” December, 1935. 
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Cause of Rejections 
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ompulsory Safety Inspection Cuts Accidents 
Faulty Brakes Major 


SS 


By GERRY 


DETROIT.—Compulsory in- 
spection of motor vehicles has 
definitely reduced accidents. 


In Memphis, Tenn., where such 
inspection has been in effect for 
three years, accident figures show 
that chances of death from motor 
vehicle accidents have been re- 
duced over one-fourth and 
chances for being injured have 
been cut one-half, 


Memphis’s record is not an iso- 
lated case. Evanston, IIl., where 
compulsory inspection of motor 
vehicles has been in effect since 
1935, shows a definite downward 
trend in accidents, beginning im- 
mediately with the establishment 
of safety testing laws. Evanston, 
incidentally, last year was named 
-America’s safest city. 


In its third inspection in 1935, 
the Memphis bureau’ checked 
42,127 vehicles, 1,694 of which 
were new cars. Of this total, 
28518, or 67 per cent, were re- 
jected. 

Brakes accounted for approxi- 
mately one-fourth of all rejec- 
tions, with faulty headlights run- 
ner up at 16 per cent. Next in 


order came steering, 11 per cent, | 


SCHURMAN 


and taillights, 9 per cent. Com- 
plete figures were as follows: 
Defects 


Headlights 
Alignment (front) 3,477 
Alignment (rear). 585 
Steering 7,714 
Windshield wiper 3,037 
Tail lights 


11% 
4% 
9% 

1.7% 
2% 
1% 
4% 





Connecticut authorities report 
official inspection there has saved 
66 lives and 1,896 injuries during 
the first eight and one-half 
months of this year. 

Here, then, are reports from 
three widely separated cities, and 
all of them point to one thing: 
compulsory inspection of all mo- 
tor vehicles has met with definite 
reduction in accidents. 

For the automobile manufac- 
turer, a reduction in accidents is 
a decided benefit. At the present 
time, motor car makers, through 
the Automobile Manufacturers’ 
Assn., are spending a.great deal 
of money to make the streets and 
highways safer. When the modern 
car leaves the assembly line it is 


Memphis Official Report 


1933 
Number vehicles registered. . .33,864 


Number fatalities 
Non-fatal accidents 


Number deaths per 10,000 ve- 
hicles 


Number injuries per 10,000 ve- 


Incr. 
or Per 
1935 Decr. Cent 


39,820 -59 +17. 
44 .- 6 
1,010 


1934 
36,293 
43 
1,533 


12 


11.8 11 


422 


Evanston Official Figures 


1933 
16,200 


Vehicles registered 

Number fatalities 

Personal injury accidents 
Fatalities per 10,000 vehicles... 


Personal injury accidents per 
10,000 vehicles 


245 


1934 1935 
16,400 16,700 
5 8 2 
239 257 


3.1 4.9 12 — 








LOW-COST operation 


recently put 


DAU aya a ee 


into the 


fleet of 


The paige 
ZL LIARO LL My TAAL 
That's the kind of success that 
Studebaker dealers are enjoy- 


ing. Write for details of the 
Studebaker SPECIAL Truck Franchise. 


STUDEBAKER 


TRUCKS AND BUSES 


TUDEBAKER CORP 


TRUCK DIVISION 


SOUTH BEND IND 





AT THE WHEEL of the 1909 Buick he entered in the Roosevelt 
Raceway contest for automobiles more than 25 years old, is Jack 
Krindler, the Jack of Jack & Charley “21” Club fame. Jack rides as 
mechanic, with Prince del Drago of Italy at the wheel. 


safe. Keeping it safe through 
compulsory inspections has cut 
accidents considerably. 

From the dealer’s standpoint, 
inspection is a help. As a result 
of safety tests, dealers have a 
constant flow of service work, 
spread through the year, 
might otherwise be neglected. 


Small dealers and garages have | 


the benefits of elaborate safety 
testing equipment, without the 


investment, with a chance to cut} 


in on the repair profits. 


Total U. S. Auto 
_ Deaths Decrease 
So Far In 1936 


WASHINGTON. — Automobile 
fatalities in 130 Amercan cities 
during the week ending Sept. 25 
were higher than a year ago but 
| the total for the first 39 weeks of 
1936 is substantially under that 
period of 1935. 

The census bureau this week 
reported there were 212 deaths in 
the week compared with 184 in 
the same week last year. 

For the 39 weeks this year there 
have been 6,475 deaths against 
6,769 in the like period of 1935. 

Sixty-eight cities reported de- 
creased fatalities during the 39 
weeks this year; 55 cities had 
more deaths than last year. Fa- 
talities are twice as high in nine 
cities and 14 cities reported a 50 
per cent drop in deaths. 


State Safety Drive 


Aided by Editors 


HARRISBURG. (UTPS).— 
Pennsylvania newspapers are 
credited by the Governor’s High- 
way Safety Council with aiding 
the state safety program in an 
a’nouncement made by the coun- 
,cil in connection with the observ- 
ation of Newspaper Prestige 
Week. 

Local county councils were or- 
ganized through a questionnaire 
sent to every newspaper publisher 
in the state asking him to suggest 
a good chairman to head the 
branch in his area and a list of 
local citizens to serve as members 
of the local councils. 

The aims of local councils were 
explained in newspapers as county 
units were set up. Newspapers 
told of the organization of the 
councils, of their meetings and 
their subsequent activities. Many 
publishers held safe driving con- 
tests tied in with the local coun- 
cil in order to impress the need 
for safer driving. 

Local councils appointed com- 
mittees on accident, facts, en- 
forcement and engineering, with 
activities including the study of 
highways to locate and remove 
physical hazards. 





that | 





Speakers Demand 
Enforced Rules 


Trained Drivers 


ATLANTIC CITY.— Increased 
highway safety through educating 
highway users in courteous, pro- 
per driving; enforcement of 
simple uniform statutes, and con- 
struction of safe highways fi- 
nanced by reasonable automotive 
taxes is recommended to the 
National Safety Council here by 
Baird H. Markham, director of 
the American Petroleum Indus- 
tries Committee. 


Speaking before the Petroleum 
section at the Council’s 25th an- 
nual safety congress, Markham 
said that few highways really are 


| safe “because in their building we 


have been forced to compromise 
with other objectives. Although 
the highway user is heavily taxed 
to finance safe highways, much 
of the revenue is being used for 
other purposes with the result 
that highway development fails 
to keep pace with motor. vehicle 
registrations. 


“As the amount of highway 


|funds diverted to other purposes 


grows the number of highway 
fatalities increases. Excessive tax 
rates and taxation of highway 
users for general revenue pur- 
poses have made the motorist the 
nation’s tax goat. 


“We will have highway safety 
whenever we really educate 
people in practices of safe driv- 
ing. We must bring order out of 
the present chaos of motor ve- 
hicle laws, and.enforce the few, 
simple, uniform statutes govern- 
ing driving that highway safety 
requires. 

Adoption of a uniform driving 
code by all states, better training 
of drivers by employment of pro- 
fessional instructors, and use of 
gasoline tax revenues exclusively 
for building and maintaining safe 
highways were advocated by H. 
N. Blakeslee, director of the API’s 
department of accident preven- 
tion. 


“The best opportunities for in- 
struction in correct driving exist 
in high schools and in those in- 
dustries which possess their own 
motor fleets. 

“Railroads have reduced acci- 
dents by using improved equip- 
ment, issuing uniform train 
orders, and instructing crews. 
Too much time and attention has 
been devoted to “automobile” ac- 
cidents and too little to “driver” 
accidents. The motor vehicle, is 
only the driver’s tool. It is in- 
volved in an accident only be- 
cause the driver involved it. 
Driver training has received less 
attention than the car, the road, 
or anything else. 








You’re Not Safe 


Even At Home 


NORWALK, Conn.—First 
prize for a freak injury 
from an automobile accident 
goes to Roland Trottier of 
this city. He was on the 
second floor of his home 
when two cars collided in 
the street outside. A flying 
bolt from one of the cars 
crashed through a window, 
striking Trottier on the 
head. One of the two driv- 
ers was injured in the crash, 
but no more seriously than 
Trottier who is wondering 
if his cellar would make a 
safer living room. 











N. J. Truck Assn. 
Seeks Names of 
Safest Drivers 


NEWARK, N. J.—J. F. Win- 
chester, president of the New 
Jersey Motor Truck Assn. has 
announced that his association 
would seek to ascertain the names 
of the safest drivers in the employ 
of the members of the association. 

Through a contest it is hoped 
to obtain the names of men who 
have driven thousands of miles, 
mostly in congested areas, with 
the best records for safety. Public 
utility companies, oil companies, 
department stores, bakeries, rail- 
way express, milk and beverage 
companies, laundries, heavy truck- 


|}ing operations and light trucking 
| operations, who are members of 


the New Jersey Motor Truck 
Assn. are all asked to co-operate 
in gathering this data. 

Arrangements have been made 
to suitably recognize the winning 
drivers and their firms during 
the Third Annual National Motor 
Truck Show which will be held 
in the Newark Centre Market 
Bldg., Nov. 3 to 7 inclusive. 

The winning drivers will be 
guests at the Motor Truck Show 
banquet on Thursday evening, 
Nov. 5 and be presented with their 
awards. 

Winchester stated: “The State 
of New Jersey has just finished 
a Safety Campaign and has been 
entertaining at Atlantic City the 
National Safety Council. 


8,578 Bad Grade 
Crossings Made 
Safe Since 1930 


WASHINGTON. — Fewer high- 
way-railroad grade crossings ex- 
isted Jan, 1, this year, than in 
the past 10 years, according to 
the Assn. of American Railroads. 

On Jan. 1, 1936, there were 234,- 
231 highway-railroad grade cross- 
ings, a reduction of 8,578 from 
Jan. 1, 1930, when there were 
242,809, the greatest number on 
record. There has been a gradual 
reduction yearly in highway 
grade crossings since 1930. 

Part of this reduction in recent 
years is attributed to the Govern- 
ment program allowing Federal 
funds for the elimination of high- 
way-railroad grade crossings as 4 
work relief measure. Federal 
funds are also being used for the 
installation of flashing lights and 
other protective devices at 868 
additional grade crossings. 


Total Gas Sales Up 


MONTREAL. — Consumption of 
gasoline in Canada has materially 
increased with the improvement in 
business and tourist traffic, accord- 
ing to a statement to stockholders, 
by the British American Oil Com- 
pany, Ltd. The company’s interest 
in the production of crude oil in the 
United States will result in earn- 
ings that will more than compensate 
for the increased price of crude oil 
and materisis, which with o 
factors have given a lower real 
tion on Craniicn sales, with lower 
net earnings. 
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NOW BEATING 


Studebaker sales in 1936 have been running ahead 
of all depression years; but with the advent of the 
1937 Studebaker business crashes ahead of even the 
boom year—1929. 


Here are Studebaker sales in the past 8 Septembers: 


More cars and trucks sold this September than in 
the four previous Septembers combined. 


Your territory may be open. Write or wire at once 
for particulars about this money-making fran- 
chise — the fairest in the industry. Address Paul G. 
Hoffman, President, The Studebaker Corporation, 
South Bend, Ind. 


EXCITING ) : 
| | £ 


THE SPOTLIGHT CARS OF 1937 
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Condemns Political Diversion of Highway F unds 
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$750,000 ,000 1 Has Been 
Mis-Used, Says Hoffman 


ATLANTIC CITY.—Paul_ G. 
Hoffman, chairman of the safety 
traffic committee of the Automo- 
bile Manufacturers Assn. and 
president of the Studebaker Corp., 
this week vigorously denounced 
the diversion of automobile tax 
revenues and the expenditure of 
highway funds fof the payment 
of political debts, in an address 
before the National Safety Con- 
gress. 

“In the past few years,” he said, 
“there has been a direct diversion 
of more than $750,000,000 of these 





funds to purposes that had noth- 
ing whatsoever to do with our} 
highway system and it must be 
stopped. That $750,000,000 would | 
have built some 20,000 miles of | 
modern highways. 
Condemns Politics 

“Highway engineers have a 
full knowledge of the type of 
roads needed from a safety stand- 
point. Trunk line highways must 
be divided, grade crossings must 
be separated and every year ot 
delay means the loss of thousands 
of lives. But we will not have a 
modern highway system so long 
as every cent paid in 
motor taxes by motorists is not 


used for road purposes and noth- | 


ing else. 

“There is a second type of 
diversion, the dangers of which 
are not so well recognized- 


STATEMENT OF THE OWNERSHIP, MAN 
AGEMENT, CIRCULATION, ETC., RE- 
QUIRED BY THE ACT OF CONGRESS OF 
MARCH 3, 1933. 

Of AUTOMOTIVE DAILY 

twice-weekly at Detroit, Michigan, 

1, 1936. 

State of Michigan, 

County of Wayne, ss. 

Before me, a Notary Public 
State and county aforesaid, personally 
peared B. B. Crighton, who, having been duly 
sworn according to law, deposes and says that 
he is the Business Manager of the Automotive 
Daily News, and that the following is, to the 
best of his knowledge and belief, 
ment of the ownership, management (and if a | 
daily paper, the circulation), etc., of the afore- | 
said publication for the date shown in the 
above caption, required by the Act of August 
24, 1912, embodied in section 411, Postal Laws 
and Regulations, printed on the reverse of this 
form, to-wit: | 

1. That the names and addresses of the | 
publisher, editor, managing editor, and business 
managers are: 

Publisher, George M. Slocum, 527 
ter bidg., Detroit, Mich. 

Editor, Chris G. Sinsabaugh, 527 New Center | 
bidg., Detroit, Mich. | 

Managing Editor, W. C. Callahan, 
Center bidg., Detroit, Mich. 

Business Manager, B. B. Crighton, 52 
Center bidg., Detroit, Mich. 

2. That the owner is: (If owned by a cor- 
poration, its name and address must be stated 
and also immediately thereunder the names and 
addresses of stockholders owning or holding one 
per cent or more of total amount of stock. 
If not owned by a corporation, the names and 
addresses of the individual owners must be 
given. If owned by a firm, company, or other 
unincorporated concern, its name and address, 
as well as those of each individual member, 
must be given.) 

Slocum Publishing Co., 
bidg., Detroit, Mich. 

George M. Slocum, 
Pointe Shores, Mich. 

M. H. Slocum, 29 Roslyn road, 
Shores, Mich 

Chris G. Sinsabaugh, 527 New Center bidg., 
Detroit, Mich 

Macfadden Publications, 1926 Broadway, 
York, N. Y. 

8. That the known bondholders, mortgagees, 
and other security holders owning or holding 
one per cent or more of total amount of bonds, 
mortgages, or other securities are: (If there are 
tone, so state.) 

None. 

4. That the two paragraphs next above, 
giving the names of the owners, stockholders, 
and security holders, if any, contain not only 
the list of stockholders and security holders 
as they appear upon the books of the company 
but also, in cases where the stockholder or 
security holder appears upon the books of the 
company as trustee or in any other fiduciary 
relation, the name of the person or corporation 
for whom such trustee is acting, is given; also 
that the said two paragraphs contain state- 
ments embracing affiant’s full knowledge and 
belief as to the circumstances and conditions 
under which stockholders and security holders 
who do not appear upon the books of the com- 
Pany as trustees, hold stock and securities in 
@ capacity other than that of a bona fide 
owner; and this affiant has no reason to believe 
that any other person, association, or corpora- 
tion has any interest direct or indirect in the 
said stock, bonds, or other securities than as 
so stated by him. 

5. That the average number of copies of 
each issue of this publication sold or distrib- 


NEWS, published 


New Cen- 
527 New 


7 New 


Inc., 527 New Center 


29 Roslyn road, Grosse 
Pointe 


Grosse 


New 


special | 


the 


for October | 


in and for the | 
ap- | 


a true state- | 








uted, through the mails or otherwise, to paid 
subscribers during the twelve months preceding 
the date shown above is (This information is 
required from daily publications only.) 
B. B. CRIGHTON, 
Business Manager. 
Sworn to and subscribed before me this 8th 
day of October, 1936. 
(Seal) DOROTHY CHADDOCK. 
(My commission expires Oct. 18, 1938.) 


expenditures of highway funds 
on a political rather than a traf- 
fic basis. 

“There is only one logical way 
to allocate these funds—that is on 
the basis of traffic needs, not to 
grease the way for favorable 
election results. 

“Rural roadways, secondary 
roads, main state roads and ur- 
ban highway development all are 
entitled to consideration but al- 
location of funds should be based 
on engineering studies rather 
political considerations.” 

As its part in street and high- 
way safety work, Hoffman 


\said the automobile manufacturers 


are “spending millions of dollars” 
in engineering research to im- 


lily on.” 








prove the safety features of their 
vehicles, and asked his audience 
to “please accept my assurance | 
that this research marches stead- | 
He said there was “no|} 
smugness or complacency” on the | 
part of the industry about its | 
product. 


Must Be Tested 


“All proposed advancements de- | 
signed from a safety standpoint,” 
Hoffman said, “must be and, of | 
course, are being tested and 
proved, but as rapidly as this can 
be done, they will be incorporated 
in future models.” 

Diagnosing street and highway 
safety, the speaker said that en- 
gineering safety into motor cars| 
was an “infinitely easier task” | 
than that of making drivers more 
careful and the highways safer. 
He said the primary responsibility 
for the conduct of drivers and the 
modernization of highways rests 


“CONTAINS © 
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City May Cut In 
On Parking Money 

RICHMOND, Va. — Coun- 
cilman Ralph C. Bethel has 
it all figured out, 

It will cost money to park 
in this city if he has his way 
and the city will get its cut 
no matter where you park. 
Bethel will introduce meas- 
ures in the common coun- 
cil to place a city tax on 
private parking lots and in- 
stall park-o-meters at the 
curb in the business area. 


with official enforcement agencies 
and highway departments, but 
that the secondary responsibility 
belonged to individuals. 

“We must remember,” he said, 
“that these civic efforts will be 


Now’s the time to 
BUILD YOUR ETHYL BUSINESS! 


During the fall, when people expect to be sold a quick-starting gasoline, is 
the ideal time to switch users of other grades of gasoline to Ethyl. 
Car owners want quick starting for cold weather: the specifications of 
Ethyl are adjusted to assure instant starting on the coldest mornings. 
Car owners want full power to pull them through snow, slush and mud: 
Ethyl brings out all the power of modern high compression engines. 
Car owners want smooth, knockless performance all year round: Ethyl’s 


ee eanaeieal 


i only as we work co- 
| operatively with government and 
| state officials who almost with- 
|} out exception are eager and earn- 
| est in their efforts to bring about 
a betterment of the situation.” 


Robert C. Enos Heads 


Standard Steel Spring 


PITTSBURGH. Robert C. 
| Enos, formerly vice-president of 
| Eaton Axle Co., and president of 
|Toberson Axle Co., has been 
elected president and_ general 
| manager of Standard Steel Spring 
Co., Coraopolis, Pa. 

D. T. Gleason, former Standard 
Steel president, has been trans- 
ferred to Gary, Ind., as_ vice- 
president in charge of the com- 
pany’s new Gary plant. W. F. 
Hueston, assistant treasurer, has 
been elected treasurer. 





anti-knock standard assures it under any and all driving conditions. 
Change customers to Ethyl this fall and KEEP THEM BUYING 


ETHYL NEXT SPRING! Remember, Ethyl customers are more profit- 


able customers! 
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State Border Permits Annoy Autoists in West 
Official Patrols Guard 


Roads to 


NEW YORK.—Returning auto- 
mobile tourists are bringing re- 
ports of a development which is 
making auto travel through the 
western states as complicated as 
travel in Europe, according to 
Sutherland Denlinger, writing in 
the New York World-Telegram. 
With their wallets bulging with 
licenses and their windshields 
plastered with “permit” stickers 
affixed at the various state boun- 
daries, the drivers are not a little 
“peeved” with the difficulties put 
in their way of easy travel across 
state lines. 

“Basterners accustomed to re- 
gard state lines as unimportant 
incidents in a day’s travel, dis- 


cover that to such states as Ari- 


ETHYL customer 


PE MSM) Oe a USC 


Heres PRooF 


Inspect Cars 


zona, California, New Mexico, 
Idaho and Oregon they are vir- 
tual frontiers; that the beaureau- 
cratic red tape unrolled in cross- 
ing the California boundary may 
take up more time than going 
through the customs at South- 
ampton; that it is easier to get in 
and out of Old Mexico than New 
Mexico. 
Signs Halt Tourist 

“They have read, perhaps, of 
Colorado massing troops along 
the New Mexico border; of Ok- 
lahoma guardsmen picketing the 
bridgeheads leading to Texas; or 
of how Los Angeles, that extra- 
ordinary city-state, threw out an 
armed patrol along the desert 
frontier. But the full import of 





these manifestations of state ‘na- 
tionalism’ does not become ap- 
parent until one day, speeding 
cheerfully through the sagebrush 
and cactus, the motorist is brought 
up short by a barrier labeled 
‘HALT! PORT OF ENTRY!’ 


“The writer ran past such a 
place on the highway out of 
Lordsburg, N. M. Earlier other 
gendarmes had waved him on, he 
was well into the interior, the red, 
white and blue sign and the sen- 
trybox shack by the side of the 
road were quite unexpected. But 
he slithered to a stop some yards 
down the gravel, backed up. The 
gentleman in the khaki uniform 
and the solar tepee sounded an- 
noyed: 

“‘T do not know what we are 
going to do,’ he said in a precise, 
rather British voice. ‘They will 
keep running past the sign, and 
we simply cannot place it in the 








center of the road. Much too 


dangerous. 


“‘Of course (brightening), you 
would not have gotten very far. 
They would have stopped you in 
the next town.’ 


Arizona Is Suspicious 


“On into Arizona, roll to a stop. 
A sergeant of the state highway 
patrol looks over your papers, 
pastes on your windshield a 
sticker notifying all concerned 
that you have entered the state— 
a sort of ‘transit visa.” You 
throw your car into gear, move 
off over the mountain in false 
confidence that you may now pass 
freely through Arizona. False, 
because some 12 miles further on 
you again encounter a barrier. 

“Here there is a line of cars, and 
a long shed, with counters. Even- 
tually an inspector for the state 
department of agriculture comes 
along, looks at your luggage. No 


Early returns from a national survey to determine the cash value of buyers of 


Ethyl, “regular” and “third grade”’ 
distributor and dealer in the industry. 


returns speak for themselves: 


Average price paid for oil 


Buy premium oil 
Buy “regular” oil 


Buy 3d grade oil 


Average mileage between crankcase drains 


Average mileage between grease jobs 


Ethyl Users 
30.4f 
74.7% 
24.3% 

3% 
1,382 
1,190.7 

9.7 


Average gallons of gas purchased per stop 


Percent of users who filled 


tanks when buying gasoline 


Percent of buyers who made 


purchases of other than gasoline 


Average amount of these additional purchases 


75.2% 


29.5% 
$2.47 


“Regular” users 
26.7 
44.3% 
48.9% 

6.8% 
1,451 
1,505.5 


6.8 


37.4% 


10.0% 
$2.15 


gasoline reveal some jarring facts for every 
Let the results of the first thousand 


3d Grade users 

21.3F 
10.9% 
30.1% 
57.6% 
2,331 
2,149 

4.34 


16.4% 


8.2% 
$.77 


These figures are the result of taking buyers “as they come” in 
all types of stations, in all sections of the country. The survey 


is continuing. 


Meanwhile, hold on to your Ethyl customers and increase 
them by “stepping up” your “regular” buyers. Very definitely, 
ETHYL BUSINESS is PROFITABLE BUSINESS! 


NEXT TIME SELL ETHYL 


r 





Says Bridge Is 
Safest in World 


FORT ERIE, Ont.—With- 
out a fatal or major acci- 
dent since it was opened in 
1927, according to figures re- 
vealed by an official, the 
world’s safest road is 
claimed to be Peace Bridge, 
which spans the Niagara 
River on the American-Can- 
adian border. 


Figures show that more 
than 54,000,000 persons, 15,- 
000,000 motor cars and 236,- 
000 motor buses have 
crossed the bridge since its 
opening. 





contraband, so you accept an- 
other sticker and proceed. 

“At the California line the pro- 
cess is repeated, on a scale in- 
finitely more thorough. Here an 
inspector paws through your lug- 
gage, seeking the citrus fruit you 
have told him you do not have, 
while an official of the state mo- 
tor vehicle department looks at 
your registration, stamps it 
‘Port of BLYTHE,’ signs his 
name. That’s the ‘passport visa.’ 
You also get what amounts to a 
‘permit de sejour’ and an iden- 
tification card from the depart- 
ment of agriculture. 


Another Official Sticker 

“The ‘permit de sejour’ goes on 
the windshield. On its outer face 
it is a sort of poster announcing 
that you are a ‘1936 guest of 
California,’ but on the inside of 
it is an official form: Name, ad- 
dress, auto registration number, 
make of car, engine number, 
California address, date of entry 
into the state, signature. 


“The ‘carte de identite’ of the 
department of agriculture says 
that your car has been inspected 
and ‘is permitted, so far as the 
regulations of the state depart- 
ment of agriculture are con- 
cerned, to enter California.’ 


“Los Angeles has withdrawn its 
own private border patrol, so this 
completes the formalities. Go up 
to Oregon, however, and you are 
entering another country, acquire 
another sticker. The state of 
Washington requires all bottle 
purchasers of liquor to obtain a 
permit. So does Utah and sev- 
eral other northwestern states. 
These additions to the by now 
bulky collection in your passport 
case certify that the ‘individual 
whose signature appears below is 
hereby entitled to purchase 
liquor.’ 

Collect $1 Fee ‘ 


“A visit to any of the national 
parks involves securing still an- 
other license. Uncle Sam, in a 
pathetic effert to keep up with 
his free states, exacts a fee of 
$1 for a slip which entitles the 
visitor to the Grand Canyon to 
‘right of passage over any or all 
roads open to traffic within the 
park . . . it must be conveniently 
kept and must be exhibited to 
park rangers on demand. Any 
erasure makes this license void.’ 


“Go west, if you will, young 
man, but don’t cross the Missis- 
sippi unless you have a clear 
conscience and infinite patience.” 


Buffalo Show Set 


BUFFALO.—Buffalo’s Automobile 
Show will be held in the 106th 
Armory Nov. 14-21. 


The show committee will consist 
of the board of directors of the 
Buffalo Automotive Trade Associa- 
tion, which will sponsor the show. 


Members of the committee are: 
Mason B. Hatch, gen. chairman; W. 
L. Yule, advertising and publicity; 
George C. Ostendorf, ticket com- 
mittee; P. J. Hunt, gift car com- 
mittee; J. L. Justice, decorations; 
Frank J. Klepfer, concessions; Ralph 
A. Young, music. M. M. Baker is 
show manager. 
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American-M 


Line Covers Passenger 
and Commercial Field 


BUTLER, Pa.—Announcing the 
American Bantam as the only 
American-made line of trucks 
and passenger cars which will 
run 45 to 50 miles on a gallon 
of gasoline, 30,000 to 40,000 miles 
on a single set of tires, and cost 
less than three-quarters of a cent 
a mile for gasoline, oil and tires, 
the American Bantam Car Co. 
has released pictures and speci- 
fications for its seven 1937 models. 

F.O.B. prices are: quarter-ton 
truck chassis, $275; chassis with 
panel body, $395; chassis with 
pick-up body, $385; business 
coupe, $335; de luxe coupe, $385; 
standard coupe, $365; standard 
roadster, $385, and custom-built 
roadster, $445 up; special equip- 
ment and the standard accessory 
group are extra on all models. 

R. S. Evans, president of the 
company, reports that dealer or- 
ders for a total of 19,107 cars had 
been received up to Sept. 30. 


Detroit to Get 
First View of 


The New Dodge 


DETROIT. — Arrangements en- 
abling motorists of the Detroit 
area to examine the latest Dodge 
models a week previous to other 
cities, were announced by A. van- 
DerZee, general sales manager of 
the Dodge Division of Chrysler 
Corp. 

The company will stage a com- 
plete public showing of its 1937 
product in the Transportation 
Exhibit Hall of the Dodge adminis- 
tration building on Friday, Sat- 
urday and Sunday, Oct. 16, 17, 18, 

The work of decorators in pre- 
paring the factory’s enormous 
show space for the Detroit pre- 
view of the 1937 cars is being 
repeated on a smaller scale by 
Dodge Detroit dealers who also 
begin to show the new cars on 
October 18. 

“Detroit should have the privi- 
lege of examining our new models 
before the world in general sees 
them,” said vanDerZee. “At our 
plant, close to 29,000 persons are 
working in many places and cap- 
acities. Only a relatively few of 
them have the chance for a 
leisurely examination of the new 
cars before they appear on the 
streets. We want the world’s auto- 
mobile capital to have a privileged 


NICKELGRAMS 
—— 144A _—_— 


A new line of double-deck city 
buses seating 75 passengers now 
features the application of an 
automatic mechanical transmis- 
sion which relieves the driver of 
all the work of gear shifting in 
traffic. After moving the gear 
lever into its forward position, 
the driver can forget about it, 
since the gear box will respond 
to the accelerator pedal auto- 
matically. This results in a 
pleasing and smooth ride for the 
passengers. It is of interest to 
learn that the gears and shafts 
of this hard-working, ‘“fast- 
thinking” gear box are all made 
from tough, high-grade Nickel- 
molybdenum steels. 


| THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. 


NEW YORK, N. Y. 
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first look at what we are going 
to offer them for the coming 
season. We wish to give folks a 
chance to satisfy the curiosity 
roused by rumors in which the 
new designs are credited with 
self-defrosting windshields, body 
mounting system in which rubber 
is being put to revolutionary uses, 
or with a chassis that practically 
puts an end to lubrication.. These 
may be checked by the people of 
the city where intelligent appre- 
ciation of automotive development 
is a common possession.” 


Ford Tops List 
In Wayne Sales 
For September 


DETROIT.—Ford led the Sep- 
tember registrations of new cars 
in Wayne county, according to 
the Detroit Auto dealer’s Assn. 
report, with a total of 2,177 cars, 
and 30,177 for the first nine 
months of 1936. Chevrolet is sec- 
ond, with 805 and 16,339 respect- 
ively. Plymouth comes third with 
529 for September and 7,670 for 
the first nine months. Pontiac 
takes fourth place, 214 for Sept. 
and fifth place with its 3,505 nine 
month total as compared with 
Oldsmobile’s nine month record 
of 3,985. Oldsmobile delivered 177 
cars in September. 

In 1935 the same positions were 
maintained for September sales 
and for the nine-months total. 
Figures are: Ford, 1,516 and 33,- 
026; Chevrolet, 653 and 8,699; 
Plymouth, 272 and 5,699; Pontiac, 
176 and 4,168. 

Truck sales for the same periods 
in 1936 are: Ford, 277 and 2,895; 
Dodge,.171 and 1,450; Chevrolet, 
115 and 1,372; GMC 43 and 316. 
For 1935 sales were Ford, 296 and 
2,796; Dodge, 102 and 798; Chev- 
rolet, 85 and 937; GMC 24 and 188. 


Sales Set Record 


In Minneapolis 


MINNEAPOLIS.—New automo- 
bile deliveries in Minneapolis and 
Hennepin county during the first 
nine months of 1936 reached the 
highest since 1929. Truck deliver- 
ies in the same month were the 
highest on record, a check re- 
vealed today. 

New automobile deliveries in 
this period totaled 16,760, the 
highest since 1929, when 19,135 
automobiles were delivered in the 
nine months. 

A total of 1,849 trucks were de- 
livered here in the first nine 
months of 1936. The previous high 
was in 1929, when 1,771 trucks 
were delivered to Oct. 1. 

September automobile deliveries 
in the city and county totaled 
1,054, also the highest figure that 
month since 1929. 

Truck deliveries last month ag- 
gregated 145, the highest since 
1930. 


Mayor Lauds Drivers 


HARRISBURG. (UTPS).— 
Harrisburg motorists aave been com- 
mended by Mayor John A. F. Hall 
for making this city safe to drive 
in. He praised the work of the Keep 
Harrisburg Safe commission. 

Deaths from automobile accidents 
here during the first nine months of 
the year total five as compared to 
14 for the same period last year. 

“That this outstanding record in 
reducing motor fatalities may last 
throughout the year, I ask for the 
continued co-operation of the driver 
and the pedestrian,” Mayor Hall 
said. “Reckless driving and careless 
walking cannot be condoned by a 
wide-awake citizenry.” 


THIS AMERICAN BANTAM speedster is available super-charged and with 
high speed performance. The car is custom-built, and is priced from $445 up, 





A LOAD CARRYING SPACE 36% by 
truck. The rear door has an opening 31 b: 
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ade Bantam Priced $385 to $445 


price is $275, and with panel body, $395. 





special equipment for 
according to equipment. 


38 by 34 inches features this 1937 American Bantam panel 
y 31 inches. The side panels can be lowered outward. Chassis 


THIS OPEN-BODIED American Bantam for 1937 will carry a quarter-ton load. It also comes 
equipped with stakes and tarpaulin cover frame. Chassis price is $275 and with pick-up body, $385. 


Youngstown Dealer Holds 
Series of Used Car Schools 


YOUNGSTOWN, O.—Hubbard and possibly salesmen from other 


Harmon, sales manager for the 
Maguire Auto Co., Plymouth and 
De Soto distributors here, has 
originated and is conducting a 
school for used car salesmen. 

The school will include eight 
one-hour lectures in the Maguire 
salesroom, attracting approxi- 
mately 50 men from all parts of 
the territory. Sessions are being 
held each Monday and Tuesday 
night during October. 

The closing session, Oct. 27, will 
| include a banquet at which Roy 
Hanna of Detroit, regional sales 
manager for the DeSoto Motor 
Corp., will present diplomas to all 
who have attended seven sessions. 

“T think it is a great idea, and 
if it is successful in Youngstown, 
we may adopt it nationally.” 
Hanna has advised Harmon. 

Dealers, salesmen and others 
interested in the sale of DeSoto 
and Plymouth cars have been 
urged to attend the school, while 
an invitation has been extended 
to salesmen for other makes of 
automobiles. 


Harmon plans to have dealers 


branches of business appear on 
the program each night. Repre- 
sentatives from Detroit may also 
speak. 

The series opened with the gen- 
eral theme of “The Need for Bet- 
ter Service to Used Car Buyers,” 
stressing the need for a more 
thorough study of the customers 
desires. The second night’s theme 
was “Analyzing the Used Car 
Market.” 

“If we sell used cars construct- 
ively, we have satisfied customers 
who will come back,” Harmon 
said at the opening “class.” 

“If we sell cars for too much, 
they always come back and we 
are faced with paying too much 
for them in a trade, If we sell 
them too cheap, they never come 
back. The customer feels he will 
get little from us on a trade and 
goes someplace else.” 

William Walsh, of Walsh Bros., 
at Struthers, a Youngstown sub- 
urb, stressed the need of knowing 
the qualities of all used cars on 
the lot and not only the cars for 
which the firm has the agency. 

Each student attending the 


school is given paper to make 
notes. At the close of each class, 
examination papers are distribut- 
ed with questions to be answered 
and turned in the following eve- 
ning. Answers will be read at the 
next “class” for mutual benefit 
and discussion. 


ICC Will Study 
Motor Carriers 


Work Schedules 


WASHINGTON. —The Inter- 
state Commerce Commission will 
begin its study of employment 
conditions in the motor carrier in- 
dustries Nov. 19. 


This date has been set for the 
first hearing “in the matter of 
maximum hours of service of em- 
ployes of common carriers and 
contract carriers of passengers 
and property by motor vehicle 
and of private carriers of prop- 
erty by motor vehicle.” 

The first hearing, in Washing- 
ton, will deal execlusively with 
employes of passenger carriers. It 
is expected, however, that the 
truck drivers hours will be con- 
sidered shortly thereafter. 





CLEVELAND. — Ohio will be 
the scene of the “World Series of 
Agriculture,” the National Corn 
Husking Contest, this year, Wal- 
ter H. Lloyd, editor of the Ohio 
Farmer, which is sponsoring the 
contest, has announced. 

The Alva L. Oyler farm in Lick- 
ing County will be the place of 
the contest and the date will be 
Nov. 10. The farm is located about 
25 miles east of Columbus and 13 
miles southwest of Newark. 

Eighteen entries, representing 
the winner and runner-up in corn 
husking contests in’ nine Corn 
Belt states will compete before 
an expected crowd of 150,000 
spectators for the championship 
of the country and the world. 

This date marks the first time 
the National Corn Husking Con- 
test has been held as far east as 
Ohio. It was originally planned 
for Missouri this fall but a light 
corn crop there necessitated the 
change to Ohio where a crop of 
102,312,000 bushels of corn was 
predicted by the August crop re- 
port, 

Last fall the national contest 
was held in Indiana where Elmer 
Carlson, Iowa broke all existing 
records by husking 41.52 bushels 
during the hour and 20 minutes 
duration of the contest. 

Entries will be made from the 
following states for the 1936 event: 
Ohio, Iowa, South Dakota, Min- 
nesota, Kansas, Missouri, Nebras- 
ka, Illinois and Indiana. The na- 
tional contest is sponsored by 
farm papers which conduct county 
and state contests and then send 
the state champion and the second 
high man to represent the state 
in the national fray. 


IMT Assn. Wins 
National ATA 
Safety Award 


WASHINGTON.—This year, as 
in 1935, the Indiana Motor Traf- 
fic Assn. was selected as the state 
trucking organization which best 
promoted highway safety. 

Selection was made by a com- 
mittee who met last week to de- 
cide the winners of the second 
annual safety contest of the 
American Trucking Assns. 

Nearly 1,000 trucking concerns, 
operating 15,000 vehicles entered 
in the contest. Twenty trucking 
associations, affiliated with ATA, 
competed for the safety cup. If 
the Indiana organization wins 
three times the cup will become 
its permanent possession. 

Honorable mention was award- 
ed to: New Jersey motor truck 
assn., Associated motor carriers 
of Oklahoma, Rhode Island truck 
owners’ assn., Virginia highway 
users’ assn., West Virginia motor 
truck assn. 

Judges were Sidney J. Williams, 
Wational Safety Council; H. H. 
Kelly, Bureau of Motor Carriers, 
ICC; A. B. Barber, U. S. Chamber 
of Commerce; Burton Marsh, 
AAA; and Norman Damon, Safe- 
ty Committee AAA. 


L. A. Young Earnings 
Up for Third Quarter 


DETROIT.—Earnings of L, A. 
Young Spring & Wire Corp. for 
third quarter will be somewhat 
larger than the net profit of 
$135,251 or 33 cents a share on 
408,658 shares reported in third 
quarter last year, according to 
L. A. Young, president. 


Company’s six months earnings 
of $1,166,352 or $2.85 a share com- 
pared with $1,067,575 or $2.61 a 
share on 408,658 shares reported 
in, first half last year. Results for 
the nine months this year, there- 
fore, should be substantially above 
the net profit of $1,202,836 or $2.94 
a share on present capitalization 
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Natl. Corn Husking Contest to be Staged in Ohio 
Expect Crowd of 150,000 


At Famous Farm Event 





earned in corresponding period 
last year 

Outlook for the fourth quarter 
and next year is good, Mr. Young 
said, with the company having 
orders for 164,000 more sets of 
automobile cushion springs on its 
books now than a year ago. 
Business booked with the three 
leading manufacturers is 10 per 
cent ahead of last year. 

Company is currently expand- 
ing several of its existing plants, 
including those in Toronto and on 
the west coast; and is starting 
work on a new plant at Trenton, 
N. J., which will manufacture 
cushion springs for eastern auto- 
mobile assembly plants as well as 
other wire products. 


Race Horses Ride 
Safely in New 
Studebaker Vans 


SOUTH BEND.—By addition of 
three new units to its fleet of 
horse van equipment serving the 
New England race tracks, Rail- 
way Express Agency has available 
a new service to owners of race 
horses in the eastern U. S. 


Because of the requirements of 
horse owners, the fleet must be 
of extremely mobile character, 
available at all times during the 
race meetings at the 
eastern tracks. 


The vans thus far have been 
used to move horses from one 
track to another for the duration 
of a meet, but in some cases, 
horses have been moved from one 
track to another for one day’s 
racing and then back to the home 
stable the same day. 


The new vans feature ease of 
loading, easy riding qualities and 
provision for stable equipment 
under cover so that damage can- 
not result from rain during trans- 
portation. The interior is padded, 
and is equipped with a signalling 
device, making it possible to not- 
ify the driver should any trouble 
arise enroute. Race horses are 
susceptible to disorders arising 
from cross country travel, and 
this feature is especially valuable 
to owners. 


The new vans are powered by 


Studebaker Cab-Forward tractors. | baker, 35 (and 1 commercial unit); 


The service has been favorably 
received by horse owners. Within 
the relatively short time the 
equipment has been in service, 23 
van-loads of horses, representing 
10 stable owners have been trans- 
ported about New England. 


Chas. Hayden Elected 


Mack Truck Chairman 


NEW YORK.— Owing to the 
death of A. J. Brosseau, president, 
directors of Mack Trucks, Inc., 
the parent holding company of 
the Mack Trucks group, have 
created the office of chairman of 
the board and elected to that 
office Charles Hayden who has 
long been a member of the board 
of directors. 


He also accepted temporarily 
the office of president of the par- 
ent holding company. 

International Motor Co., the 
principal manufacturing subsidi- 
ary of which Mr. Brosseau was a 
director but not an officer, has as 
its president E. C. Fink and as its 
senior vice-president W. R. Edson. 

Charles Hayden, senior partner 
in the firm of Hayden, Stone & 
Co., also is chairman of the board 
of Chicago, Rock Island & Pacific 
Railway, Adams Express Co., In- 
ternational Nickel Co. and a 
number of other leading com- 
panies. Mr, Hayden also is a 
director of a large number of 
corporations engaged in widely 
diversified activities. 


various | 








! Cupid Blamed In 


Auto Accidents 
HARRISBURG (UTPS).— 
“Take Cupid off the high- 
ways.” That was the advice 
of Coroner Cyrus W. Davis, 
of Cambia County, to Capt. 
Charles Quarles, superinten- 
dent of the state highway 
patrol. 

Davis said there is “too 
much of a tendency to go 
back to the horse and buggy 
days, with one arm around 
the girl, or the girl’s arm 
around the driver, with the 
lines around the whipstock. 
We view this increasing 
practice with alarm. Watch 
the roads. Take a look at 
the young fellow with the 
little girl nestled in his 
arms, both oblivious to what 
is going on around them. 
This phase of dangerous 
driving should be _ taken 
into consideration along 
with the drunken driver, the 
sleepy driver and the road 
hog. Cupid is one of the 
most dangerous drivers on 
the road. Y 











Sales of Current 


Models Hold Up 
Well in Texas 


SAN ANTONIO, Tex.—Although 
two manufacturers have already 
presented their 1937 lines, and 
public interest is centered on new 
models, new car sales for San 
Antonio and Bexar County for 
the month of September, exceeded 
any previous September in 10 
years. Sales totaled 608 for the 
month, of which 501 were pas- 
senger cars, 55 commercial units, 
and 50 trucks. Sales according to 
makes follows: 

Buick, 17; Cadillac, 2; Chevro- 
let, 158 (and 12 commercial units 
and 18 trucks); Chrysler, 6; De 
Soto, 6; Diamond T Truck, 1; 
Dodge, 13 (and 2 commercial 
units and 4 trucks); Ford, 114 
(and 17 commercial units and 12 
trucks); GMC ‘Truck, 2 com- 
mercial units and 1 truck; Hud- 
son, 9; Indiana Truck, 1; IHC 
Truck, 16 commercial units and 
11 trucks; Lafayette, 2; LaSalle, 
4; Lincoln-Zephyr, 4; Nash, 3; 
Oldsmobile, 26; Packard, 7; Pierce 
Arrow, 1; Plymouth, 44 (and 2 
commercial units); Pontiac, 25 
(and 1 commercial unit); Stude- 


Terraplane, 16; White Truck, 1; 
Willys, 3. 

Registrations by out-of-country 
dealers were: Chrysler, 1; Dodge, 
1; Ford Truck, 1; GMC com- 
mercial unit, 1; Plymouth, 3 (and 1 
commercial unit); Studebaker, 1. 

Total, 501 passenger cars, 55 
commercial units and 50 trucks 
for a grand total of 601 motor 
vehicles. 

September sales for previous 
years follows: 1931—377; 1932— 
264; 1933—451; 1934—540; 1935— 
488; 1936—606. 

A comparison of these figures 
shows a marked improvement in 
new car sales, increasing more 
than 100 over 1935, and more than 
50 over 1934. 

Used car sales have held up 
well, Dealers are actively engaged 
in clearing their stocks to assure 
used car volumes when new mod- 
els arrive. Used car prices have 
remained good, although there is 
urgent need for clearing the 
streets of hundreds of junk cars. 

General! business conditions 
show improvement with rentals 
increasing, building showing 
steady improvement and several 
projects under way for major 
home construction. With the 
building trades employing many 
unskilled laborers, this will bene- 
fit business in general. 

October sales will in all prob- 
ability go below those of Septem- 
ber. November and December will 
account for the major sales. 











NHUC Predicts Increase 
In State Road Patrols 


WASHINGTON.—A nation-wide 
trend in state legislatures to im- 
prove and extend traffic law en- 
forcement to promote highway 
safety is reported by the National 
Highway Users Conference. Re- 
vision of laws relating to state 
highway patrols will develop next 
year when legislatures of 43 states 
meet in regular sessions, the Con- 
ference predicts. 

During 1935, five states enacted 
laws creating state highway pa- 
trols. Twelve other states took 
legislative action to improve pa- 
trol efficiency, five of these pro- 
viding for increasing their patrol 
forces. 

“A majority of those dealing 
with safety problems have de- 
cided the greatest element of pro- 





EA Co. Opens Office 


DETROIT.—EA Laboratories, Inc., 
producers of hot water heaters, hand 
and motor horns and automotive 
equipment, has just opened an office 
in the General Motors Bldg. here, in 
charge of H. P. Schuyler, formerly 
of the parts department, merchan- 
dising division of Chrysler Motors, 
Highland Park. The company has 
1,000 employes, is 25 years old and 
one of the largest manufacturers of 
this type of equipment in the U. S. 





tection is proper and effective 
policing,” said Roy F. Britton, 
director of the conference. “A 
study of statistics shows a defi- 
nite decrease in automotive ac- 
cidents in direct inverse ratio to 
the number and effectiveness of 


highway patrols.” 


Gates Expands 


DENVER.—The Gates Rubber Co., 
this city, has started on a 
four-story warehouse extension to 
its plant. A $2,000 permit for the 
basement excavation was issued last 
week by the city building inspector. 
The 200-foot extension on the south 
end of the present plant will cost 
$300,000 to $400,000, officials pe 
Under present plans, it will be 
up this fall, to provide 125,000 a aie 
tional square feet of floor space for 
storage of tires and other rubber 
products. 


View Traffic From Air 


CHICAGO.— With C. R. Smith, 
president of American Airlines as 
host, officers and directors of the 
Chicago Automobile Trade Assn. 
were taken for a sky tour of the 
city, Thursday, in the company’s 
newest type 21-passenger flagship. 
The trip had as one of its purposes 
an inspection under novel conditions 
of Chicago traffic arteries. 


Roosevelt Raceway Ready 


For Opening October 12 


WASHINGTON.—Wicth the offi- 
cial entry list closed and qualify- 
ing practically completed, drivers 
are fast moving their cars into 
the garage paddock for the in- 
augural 400-mile International 
Sweepstakes to be run at Roose- 
velt Raceway, Long Island, Oct. 
12. 

Bill Cummings, Indianapolis 
winner and national champion in 
1934, formally ‘christened’ the 
raceway on Sept. 8 when he 
drove down the long home 
straightaway and broke the tape 
stretched across the finish line. 
Qualification runs began Sept. 27 


and continued successive week- 
ends. 

Sixty-four cars will bid for 
starting positions. Among Euro- 
pean drivers, on Maseratis are: 
Phillippe Etancelin, Frederick 
McEvoy, Raph Bethenod, all of 
France, and Major “Goldie” Gard- 
ner, of England; on Alfa Romeos, 
Raymond Sommer, France; Tazio 
Nuvolari, Count Antonio Brivio 
and Dr. Giuseppe Farina, Italy; 
on Bugattis, Jean Pierre Wimille, 
France; Hon. Brian Lewis, Eng- 
land; on ERAs, Rt. Hon. Earl 
| Howe and P. G. Fairfield, of Eng- 
land, 





Rooseveit Raceway Entry List 


HOME 
Indianapolis 
Los Angeles 
Los Angeles 
Indianapolis 
Los Angeles 
Indianapolis 
Chicago 
Detroit 
DuBois, Pa. 
Los Angeles 
Detroit 
Detroit 
Long Beach, 


DRIVER 
Wilbur Shaw 
Ted Horn 
Babe Stapp 
Bill Cummings 
Lou Moore 
««Red”’ Shafer 
Frank Brisko 
“‘Shorty’’ Cantlon 
**‘Deacon”’ Litz 
George Connor 
Billy Winn 
Frank Wearne 
Chet Gardner 
Unnamed 
Tony Gulotta 
Unnamed 
Joe Thorne 
Dave Evans 
Jimmy Snyder 
Bob Sall 
Theo. H. Morris, III 
Overton A. Phillips 
Milt Marion 
Rick Decker 
*‘Chuck’’ Tabor 
Roy Lake 
Don Moore 
B. Balus 
Bob Swanson 
John Cebula 
Benny Brandfon 
Henry Banks 
Unnamed 
Unnamed 
Unnamed 
Unnamed 
Unnamed 
Unnamed 
Unnamed 
Unnamed 
Unnamed 
Unnamed 
Unnamed 
Philippe Etancelin 
Frederick J. McEvoy 
Ralph Bethenod 
Raymond Sommer 
Tazio Nuvolari 
Count Antonio Brivio 
Dr. Giuseppe Farina 
Jean Pierre Wimille 
Hon. Brian E. Lewis 
Rt. Hon. Earl Howe 
Pat G. Fairfield 
Maj. A. T. G. Gardner 
Unnamed 


Calif. 
Detroit 


New York 

Detroit 

Chicago 

Paterson, N. J. 
Villa Nova, Pa. 

Los Angeles 

St. Albans, N. Y. 
Staten Island, N. Y. 
Orange, N. J. 
Beverly Hills, Calif. 
Boonton, N. J, 

New York 

Los Angeles 
Manville, N. J. 

New York 

Royal Oak, Mich. 


Rouen, France 
Paris, France 
Paris, France 
Paris, France 
Modena, Italy 
Modena, Italy 
Modena, Italy 
Paris, France 
London, England 
London, England 
London, England 
South Croyden, Eng. 


Unnamed 


ENTRANT 
Wilbur Shaw 
Harry Hartz 
Henry J. Topping jr. 
H, C. Henning 
Lou Moore 
Vhil ‘‘Red’’ Shafer 
Elgin Piston Pin Co. 
Wm. ‘Shorty’ Cantlon 
A. B. “‘Deacon” Litz 
Wm. 8S. White 
James M. Winn 
James M. Winn 
Chester L. Gardner 
Chester L. Gardner 
Leon Duray 
Leon Duray 
Joel Thorne, Inc.* 
McClure Halley 
Midwest Racing Team 
Michael Caruso 
Theo. H. Morris, II 
Overton A. Phillips 
Milt Marion 
Rick Decker 
William Watts 
Robert B. Lynch 
Nickolas Stirone 
Virgil Williams 
Ruth Rastelli 
John L. Buckley 
Benny Brandfon 
Louis Kimmel 
Murrell Belanger 
Joe Marks 
Dan F. Hogan 
D. A. “Ab” Jenkins 
Lemuel R. Ladd 
John Fell 
Michel Debaets 
Joe Lencki 
Don Campbell 
C, Magnee-T. Nowiak 
Emil Andres 
P. Etancelin 
F. J. McEvoy 
R. Bethenod 
R. Sommer 
8. A. Scuderia Ferrari 
8. A. Scuderia Ferrari 
8. A. Scuderia Ferrari 
Jean Pierre Wimille 
Hon. Brian E. Lewis 
Rt. Hon. Earl Howe 
P. G. Fairfield 
Maj. A. T. G. Gardaer 
Alfsedo Bornigia 
Alfredo Bornigia 
Alfredo Bornigia 


CAR 
Gilmore Special 
Hartz-Miller Special 
Topping Special 
Boyle Products Special 
Burd Piston Ring Spec, 
Shafer ‘‘8”’ Special 
Elgin Piston Pin Spec. 
Unnamed 
Unnamed 
Unnamed 
Miller Special 
Miller Special 
Miller Special 
Gardner Special 
Unnamed 
Unnamed 
Unnamed 
Halloy-Bugatti Spec. 
Midwest Red Lion Sp. 
Mercedes Special 
duPont Special 
Bugatti Special 
Unnamed 
Unnamed 
Ambler Special 
Ambler Special 
D. & N. Special 
Schallham Special 
Jr. Offenhauser Spec. 
Miller Special 
Duesenberg Special 
DePalma- Miller Spec. 
Belanger-Miller Spec. 
Marks- Miller Spec, 
Unnamed 
Unnamed 
Oak Hill Special 
Unnamed 
Debaets Special 
Burd Piston Ring Spl. 
Carew Special 
American Twist Dr. Sp. 
Unnamed 
Maserati Special 
Maserati Special 
Maserati Special 
Alfa Romeo Special 
Alfa Romeo Special 
Alfa Romeo Special 
Alfa Romeo Special 
Bugatti Special 
Bugatti Special 
ERA Special 
ERA Special 
Maserati Special 
Unnamed 
Unnamed 
Unnamed 


*Thorne has entered six cars with drivers ‘‘unnamed.”’ 
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New England Parts Mfrs. Note Business Rise 


Share of 


Prosperity in Nation 


BRIDGEPORT, Conn. — Num- 
erous additions, plant improve- 
ment projects, wage scale _ in- 
creases and reports of greater 
earnings indicate that manufac- 
turers of automotive parts, equip- 
ment and accessories in the south- 
ern New England area are 
enjoying their share of the in- 
dustry’s prosperity. 

Bridgeport Brass Co. here has 
made plans for extensive expan- 
sion including a new rolling mill. 
The company plans to spend 
$1,000,000 in its program. An extra 
dividend was voted recently. 

Casco Products Co., accessory 
manufacturer, is starting work on 
a conveyer tunnel under Hancock 
avenue between two sections of 


the plant. Casco earnings are 
double those of 1935. Bullard Co. 
is operating at its highest peak 
since the boom days. It ships 
machine tools to automotive plants 
throughout the world. 


Plans New Building 

New Departure Mfg. Co., Bris- 
tol, General Motors division, plans 
a new brick factory building, 112 
feet in length, to increase pro- 
duction. Waterbury Farrel Foun- 
dry & Machine Co., Waterbury, 
also plans a plant addition. Pick- 
ering Governor Co., Portland, 
Conn., also started an addition. 

Russell Mfg. Co., Middletown, 
is completing extensive plant re- 
arrangement to improve produc- 
tion methods. New equipment 


e 


has been installed and the auto- 
motive departments are operating 
full time. 

In Springfield, Mass., the Van 
Norman Machine Tool Co. has 
awarded contracts for a two-story 
$40,000 addition. Heavy machinery 
will be on the ground floor with 
assembling on the second floor. 


Farther north, the Goodyear 
Tire and Rubber Co. has bought 
the abandoned plant of the Nat- 
ional Acme Co., at Winsdor, Vt., 
with 262,000 sq. ft. of floor space. 
It is said Goodyear will use the 
plant for tire production under its 
decentralization policy. 

Plants in Meriden, Conn., in- 
cluding the New Departure 
branch, Connecticut Telephone & 
Electric Co., Packard Machine 
Co., and Cuno Engineering Co. 
are reported maintaining a good 
level of production. Broad Brook 
Co., Broad Brook, Conn., Fisher 
Body, a General Motors affiliate 





=m CHI EVEM ENT 


YEAR BY YEAR, step by step, this company has 
kept pace in achievement with the automotive 


industry. 


As new metals have been needed, we have 
aided in developing them; as sizes of castings 
for dies have increased, we have geared up to 
produce them; as speed of delivery has become 
more and more necessary, we have increased 
the speed of our own service; as competition 
has forced wages up and prices down, we 
have developed new products and new proc- 


esses to make your dies give 
you longer life and lower 
maintenance costs. 


Our latest achievement, which 
we believe to be the greatest 


electric furnace 


duced locally in 


DETROIT GRAY IRON 


FOUNDRY COMPANY 


ws 8 
pe LERIRUKAST wg 


step forward in the twenty years of our history, 
is the introduction of LEKTROKAST, the finest 


alloyed iron possible to pro- 


duce, and the only electric furnace iron pro- 


quantities to meet the largest 


demands of industry in this area. 


What LEKTROKAST means in the way of serv- 
ice is for our customers to say—but we do 
know that the demand for it is already far 
beyond our fondest expectations, and that it is 
not an experimental demand but a day-after- 


day repeat-order business from 
thoroughly satisfied customers. 


Our salesmen and engineers 
are at your service to talk over 
your problems. 


aa 


|in British 








has been busy on automobile up- 
holstery. 


Fafnir Gives Bonus 
Fafnir Bearing Co., New Britain 
in September announced the pay- 


ment of nine per cent on em-||! 


ployes’ earnings for the previous 
three months, the largest of seven 
quarterly bonuses which have 
been paid. Previous bonuses were 
five per cent. 

Five per cent wage increases 
have been announced by a num- 
ber of Connecticut manufacturers, 
including Aluminum Co. of Ameri- 
ca, Fairfield; Bridgeport Brass 
Co., Bridgeport; Chase Brass & 
Copper Co. and American Brass 
Co., Waterbury; Plume & Atwood 
Mfg. Co., Thomaston, and others. 

Increased earnings are reported 
for Torrington Co., Torrington; 
American Chain Co., Bridgeport; 
Scovill Mfg. Co., Waterbury; Bil- 
lings & Spencer Co., Hartford; 
Bristol Brass Corp., Bristol, and 
Eastern Malleable Iron Co., Nau- 
gatuck. 


Pacific Show To 
Open on Nov. 14 


SAN FRANCISCO. —The 2ist 
annual Pacific Automobile Show 
will be held Nov. 14-21 at the San 
Francisco Civic Auditorium, ac- 
cording to an announcement made 
by George A. Wahlgreen, man- 
ager of the exhibit. 

Wahlgreen in the past has fea- 
tured spectacular decorative de- 
signs which attracted record 
crowds to the exhibit. He is 
credited with first introducing 
name bands 


programs. 


Studebaker Host To 


Vancouver Convention | 


VANCOUVER.—Under the di- 
rection of M. S. Brooks, vice- 
president and general manager of 


the Studebaker Corp. of Canada, | 


a sales convention of all Stude- 
baker dealers and their salesmen 


the Hotel Vancouver recently. 

During his visit, Brooks pointed 
out that the first public showing 
of the 1937 Studebaker on the 
American continent was made at 
the Vancouver Exhibition. 

“This has been a splendid year 
for the automobile industry,” said 
Brooks. “We are particularly 
pleased with our sales throughout 
Canada, as new car deliveries for 
the first seven months of 1936 
show an increase of approxi- 
mately 30 per cent over the same 
period in 1935. 

“Sales of Don Ingram, Ltd., 
Studebaker distributors in Van- 
couver, to date this year exceed 
the same period in 1935 by over 
80 per cent.” 


Chicago Holds Five 
Previews During Week 


CHICAGO. — With prominent 
factory officials on hand in each 
instance, Chicago this week be- 
came the focal point for preview- 
ings to midwest dealer organiza- 
tions, 

Five of the showings of 1937 
models were held as _ follows: 
Chrysler on Tuesday, Hudson- 
Terraplane on Wednesday, Lin- 
coln-Zephyr, Nash and Nash-La- 
Fayette on Thursday and Graham 
on Friday. 

In addition to the unveiling of 
the new lines, the meetings were 
occasions for outlining the mer- 
chandising and advertising plans 
for the coming year. It was stres- 
sed that each of the four manu- 
facturers is going after the busi- 
ness harder than ever during the 
12 months ahead. 


Appoints Sales Mgr. 


MINNEAPOLIS.—B. H. Richards, 
branch manager for the General 
Motors' Truck Co., has appointed 
James J. Roddy as general sales 
manager. 





and world-famous | 
entertainers and celebrities as at- | 
traction features on auto show 





Columbia was held at | 





| | Casha oti | 
Frees U. S. Car | 


MONTREAL. — Seizure of an 
American tourist’s car to satisfy 
collision damages was squashed 
by Chief Justice Greenshields of 
the Superior Court here when 
the General Motors Acceptance 
Corp. proved it owned the ma- 
chine. 

George Des Lierres sued Eugene 
Leroux for $300 accident damages, 
and had the latter’s car, bearing 
a Connecticut license, seized. 

GMAC then intervened, alleging 
ownership of the car through a 
contract by which it retained 
ownership until complete pay- 
ment was made. 

Des Lierres claimed GMAC was 
not a registered owner of-the car, 
and that even if it was owner, he 
was never notified of the cor- 
poration’s ownership. Even if the 
car was registered in the name of 
the corporation in the United 
States, said Des Lierres, the com- 
pany could not oppose. that 
ownership to him, in the circum- 
stances. 

The Chief Justice found that 
Leroux did not have ownership 
of the machine, but had legal 
possession, under contract with 
the owner. There was no registra- 
tion of any kind necessary in the 
province of Quebec. “The car did 
not cause the damage,” said the 
Chief Justice, “and the plaintiff's 
recourse was a purely personal 
action against the defendant.” 


Pontiac Field 
Men to Meet 
October 17 


PONTIAC.—-Pontiac Motor Co.’s 
400 field employes will attend the 
annual sales convention in De- 

troit and Pon- 
tiac Friday and 
Saturday, Oct. 
16 and 17. 

U pon arrival, 
the entire party 
will be taken in 
buses to the 
General Motors 
proving ground, 
Milford, where 
Cc. P. Simpson, 
vice - president, 

C.P.Simpson Will officially 
unveil the new 
1937 Pontiacs. 

In the afternoon trips will be 
taken through the factory and 
the Fisher Body plant, Here they 
will have their first opportunity 
to see the new $3,000,000 axle 
plant recently put in operation 
and the foundry which was re- 
opened since last convention. 

The annual banquet will take 
place Friday evening at the Hotel 
Statler. Prominent officials of 
General Motors are expected to 
be present as guests. 

Saturday morning and after- 
noon will be devoted to the pre- 
sentation of the sales, advertising 
and service program for 1937 by 
factory executives in charge of 
each important activity. Meet- 
ings will be in the Hotel Statler. 


Alma Trailer Plans 


400 Dealers-In 1937 
DETROIT.—Alma Trailer Co., 
is completing final details of its 
distributing organization and 
plans to have more than 400 
dealers ready when the 1937 mod- 
els are introduced, J. B. Renshaw, 
director of sales, stated Monday. 
Dealer inquiries on hand now 
total over 600 and those from 
prospective purchasers total more 
than 4,500. Of the latter about 50 
per cent are regarding the com- 
pany’s highest priced “Silver- 
moon” model, 30 per cent for the 
lowest price range and 20 per cent 
for the middle priced unit. Ren- 
shaw leaves soon on a trip 
through the middle west to add 
dealers in that area. 
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Modernized Service Boosts Trade in Small City 


Motorists App 


rectate 


Accessible Facilities 


PLAINWELL, Mich.—Smith 
Chevrolet Co., Chevrolet dealers 
here, found that the neighbor- | 
hood sales and service station | 
plan of automotive merchandising | 

not only facili- 
tates selling of 
cars, parts and 
accessories but 
provides oppor- 
tunities for sell- 
ing service in a 
small 
possible with 
any other 


up. 


Smith Chev-| 
rolet Co. has| 


just completed a 

successful sum- 
mer season in its new quarters. 
Gasoline and oil sales have in- 
creased over 100 per cent because 
the organization provided easy 
access to the gasoline pumps with 
wide approaches. Service work, 
through the gas pumps and lub- 
rication contacts, has also doubled 
while the selling of cars and ac- 
cessory items have reached a 
point far beyond any previous 
years. 

The company’s plant is ideal 
for a small but important trading 
center in the rural districts. The 
showroom is sufficiently large to 
display the number of cars a 
dealer in a town of this size can 
show to best advantage. The dis- 


play room is offset from the gaso- | 
line and accessory display room, | 
a wide platform for| 


providing 
minor repairs and quick service. 
This arrangement proved of tre- 
mendous advantage during 
past summer when thousands of 
cars passed 


town not}! 


set- | 


the | 


| arrangement has been nominal. 


| The entire investment is well in| 


line with other stations of the 
same type throughout the coun- 
try. The books of the company 
show the increased volume of busi- 
ness, obtained by making access 
| easy for the car owners, will pay 
for the cost many times over in 
| the course of the first year’s busi- 
ness in the new quarters. 


Change Checker Stock 


DETROIT.—The New York stock 
exchange has received notice from 
Checker Cab Mfg.- Co. of proposed 
change in par value of capital stock 
from $5 to $1 per share and increase 
in authorized shares from 250,000 to 
1,250,000; each present share to 
be exchanged for five new shares. 








bound for northern Michigan | 


summer resorts—all of them at- 
tracted by the commodious, clean 
appearance of the station. 

The service department, easily 
entered through two big service 
doors in the center of the build- 
ing, is fully equipped for major 


and minor repair work and spe- | 
The rear of the gaso-| 


cial jobs. 
line office is used for accessory 
displays as well as a parts room. 

Cost of the building and! its re- 


Steel Method 7 
Reduces Time 


In Hardening 


DETROIT. - - Important to the 
automobile industry is the de- 
velopment of a revolutionary pro- 
cess for the hardening of metal 
surfaces by means of electrical 
induction, it was announced this 
week by W. C. Dunn, president of 
the Ohio Crankshaft Co. of 
Cleveland. 

The new process, already 
adopted by several automotive 
industries, will make large econo- 
mies possible, Dunn said. 

The development, known as the 
“Tocco Process,” is said to be a 
great forward step which will 
quicken production methods and 


improve the quality of crank- | 


shafts for all kinds of engines. 
The method reduced hours of 
surface hardening time to sec- 
onds and produces a scientifically 
regulated result. The process will 
be demonstrated at the 18th Na- 
tional Metal Congress and Expo- 
sition in Cleveland, Oct. 19 to 23. 


Auto Pioneer Dies 


BRIDGEPORT.—Frank R. Hick- 
man, 74, treasurer of the old Loco- 
mobile Co. of America here from 
1914 until the factory closed in the 
late 1920’s, died suddenly of a heart 
attack Oct. 2 in suburban Fairfield, 
where he lived. After the Locomo- 
bile closing he joined the Norwalk 
Co., South Norwalk, makers of air 
and gas condensers, but retired sev- 
eral years ago. Before joining Loco- 
mobile he was treasurer of the Buf- 
falo Boat Works, Buffalo, N. Y., his 
birthplace. Two brothers survive. 


és 








Wotvers 
SERVice NE 
TAT et NS 


BY PROVIDING WIDE APPROACHES to the gas pumps and the service department, the Smith 
Chevrolet Co., Plainwell, Mich., has made its establishment one of the bright spots in town and doubled 
its business in nearly all departments. The firm has proved that modern automotive merchandising 


methods pay dividends. 





ADN will cover the 
1936 Auto Shows 
with 


through Plainwell | 


issues of ... 


SATURDAY, NOVEMBER 7th 


Delivered nationally Monday the 9th, two days prior to New York Show, opening 
Nov. 11th, with special attention given the National Truck Show opening at Newark, 


N. J., on this date. 


WEDNESDAY, NOVEMBER 11th 





Covering the actual show opening by teletype and wired photos direct from our own 
editorial staff in New York. 


SATURDAY, NOVEMBER 14th 


Covering the opening of the Chicago Show and continuing the new and wired reports 
of the three days’ results at New York. 


WEDNESDAY, NOVEMBER 18th 


News from both New York and Chicago Shows and in addition wired reports from 
ADN staff correspondents of the results at Columbus, Detroit, Boston, Washington, 
Cincinnati, St. Louis, Denver, Los Angeles, and San Francisco Shows then in progress. 


SATURDAY, NOVEMBER 2Ist 


Final results from New York and Chicago and continuing reports from all shows, 
including the Brooklyn, Baltimore, Cleveland, Buffalo, Newark, Pittsburgh, and 


Kansas City Shows. 


MAY WE SUGGEST EARLY RESERVATIONS 
FOR ADVERTISING ANNOUNCEMENTS IN 
THESE IMPORTANT REGULAR ISSUES? 


Automotive Daily News 


The National Newspaper of America’s Greatest Industry 


DETROIT 
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the An Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


Paducah Plantation 


Two entirely new radio programs and a new series by 
an old favorite are due to take to the air this month in 
behalf of automobile manufacturers. 

Oldsmobile has signed up Irvin S. Cobb. Pontiac will 
begin a new women’s program and Chevrolet will present 
Rubinoff in a new weekly series. 

Headed by Cobb, Oldsmobile will present, through the 


NBC red network, “Irvin S. Cobb’s Paducah Plantation.”’ 
"The author-actor will serve as@o —qoJ ——____"_—_- 


microphone host to a number of 
outstanding personalities in the 
dramatic, musical and variety en- 
tertainment fields. 


The theme of the program will 
have Cobb as the central figure in 
a continued serial drama, 
lightened by humor and _ song. 
Regular performers will include 
the Hall-Johnson Negro Choir, 
Clarence Muse, negro baritone 
and composer; the Four Black- 
birds, novelty quartet; Dorothy 
Page, songstress and film star, 
and Norman Field and John 
Mather, dramatic players. 


The first program will be heard 
Oct. 17 at from 10:30 to 11:00 
p.m., EST. Premier guest artist 


will be Marion Talley, of the 


Metropolitan opera. 


Appeal to Women 


Pontiac will present a program 
for women three afternoons a 
week over 57 stations of the 
Columbia network, beginning Oct. 
12 at 2:00 p.m., EST, with a re- 
broadcast for the west later in 
the day. 


Kathryn Cravens, woman com- 
mentator, will present a new type 
of news-cast program built ex- 
clusively to appeal to women, and 
to be known as “News Through 
a Woman’s Eyes.” Miss Cravens 
has appeared on KMOX, St. Louis, 
for three years. 


Every independent survey, Pon- 








OFF FOR CHEVROLET CONVENTION. H. T. Ewald, president, 
Campbell-Ewald Co., and H. L. Horton, Atlantic Coast regional man- 
ager, Chevrolet Motor Co., leave New York on special train for De- 
troit to attend the pre-show convention staged by Chevrolet. Repre- 
sentatives from Chevrolet’s selling organization in all parts of the 
United States were present. The convention was held October 6-9. 


tiac reports, indicated that in 50 
per cent or more of the sales the 
woman was the determining fac- 
tor. One survey put the figure at 
65 per cent and certain large 
dealers in the bigger cities said 
it ran as high as 90 per cent. 


Realizing from a _ recent 
woman’s campaign that women 
are not interested in the so-called 
“nut and bolt” type of copy, Pon- 
tiac executives were all the more 
interested in the Cravens’ radio 


“Ch the tdcotd that coueiel 
Cid the tecotd shows... 


BENDIX 


has been proved in more than 


50,000,000 Motor Vehicles! 


P-NOTCH performance in more than 50,000,000 


motor vehicles! 


That's the astonishing record of the Bendix Drive — and 
unquestioned proof that this great mechanical unit will 
always serve you - - + faithfully! 


Simplicity, sureness, enduring sturdiness. . 


. such were 


the earliest features of Bendix Drive units—features which 
you, together with the entire industry, wholeheartedly 


applauded. 


The years have seen constant improvements of this re- 
markable unit by Bendix engineers—many so small that 
even the most eagle-eyed service man of the industry failed 
to notice them. But they were made, together with other 
important mechanical improvements, with the result that 
the Bendix Drive is even more sturdy, even more mechan- 
ically excellent than when it first won world-wide acclaim. 


That's why, after all of these years, the Bendix Drive re- 
mains the unchallenged leader in its field . . . why millions 
know it and endorse it as ‘‘the mechanical hand that cranks 


your car.”’ 


ECLIPSE MACHINE COMPANY 
(Subsidiary of Bendix Aviation Corporation) 
ELMIRA, NEW YORE 


technique with 
women. 


They decided to test the pro- 
gram through station KMOX for 
a period of 13 weeks. Copies of 
Pontiac’s “User’s Guide” were 
offered free at salesrooms and 
during the hot weeks of the past 
summer an average of 400 re- 
quests a week were received. 
Without exception, it is said, deal- 
ers in the area of KMOX re- 
ported that the broadcasts made 
many friends for Pontiac and 
brought them a lot of good pros- 
pects. 


Rubinoff Renews 


| Rubinoff and his violin, with 
| Jan Peerce and Virginia Rea, in- 
augurate another series of week- 
|ly programs commencing Oct. 18, 
| from 6:30 to 7:00 p.m., EST., for 
| Chevrolet. Said to be the most 
| widely heard musical combina- 
|tion during the past year— 
through the transcription pro- 
grams with which Chevrolet 
blanketed the country—the pro- 
gram will be heard through 94 
stations of the Columbia system. 


its following of 


Second First Prize 


For the second successive year 
Pontiac’s direct mail campaign 
has been awarded highest honors 
for “the best direct mail cam- 
paign of the year in the automo- 
bile industry.” 

The award, which is one of 50 
in as many different business 
classifications, was presented by 
J. S. Roberts, president of the 
Direct Mail Advertising Assn., to 
S. C. Bray, sales promotion man- 
|} ager of Pontiac, during the an- 
nual convention of the associa- 
tion in Cincinnati early this 
month. 

Pontiac’s prize winning cam- 
paign consisted of three pieces, 
each one individually personalized 
for both dealer and retail sales- 
man by the inclusion of a sales- 
man’s business card. 


Mailing number one, called 
“Volume of Value,” was actually 
four pieces under one cover, The 
outside or cover packet, illus- 
trating Pontiac sixes and eights 
in color, contained three miniature 
booklets. 


Number two was a colorful die- 
cut mailing entitled “Perfect 
Jewels.” It was a reproduction 
of a jewel case, giving the cars 
an atmosphere and background 
of beauty. 


The final mailing—‘Why Pay 
More—Why Have Less?”—was a 
full-color broadside giving a chart 
comparison of Pontiac values 
with competitive cars, illustrating 
14 features with pictures and de- 
scriptions and a center spread 
showing all models in four colors. 





Joins Lavin 


R. W. Mickam, veteran adver- 
tising man, has joined J. L. Lavin 
& Co., Inc., Boston, as vice-presi- 
dent in charge of copy and serv- 
ice activities. Mickam was at one 
time in charge of the Hudson ac- 
count through Erwin, Wasey. At 
the outbreak of the war, he be- 
came advertising manager of 
Ford of Canada. 


200 Newspaper 


Men To Attend 
Chevrolet Party 


DETROIT. More than 200 
newspaper and trade paper writ- 
ers of Detroit and the Middle 
West will be given a pre-view of 
the 1937 models which Chevrolet 
is introducing next month, at a 
party at the General Motors Prov- 
ing Ground near Milford Monday. 
W. E. Holler, general sales mana- 
ger will act as host. 

The group will be taken to the 
proving ground in a fleet of buses, 
leaving the Hotel Statler, and will 
return to that point following 
their inspection of the cars, 
which will include an opportunity 
to ride in them and to drive them. 

Following the return to the 
Statler, the press will be guests 
at a banquet and entertainment. 
The speaker of the evening will 
be Holler, who will discuss the 
company’s 1936 achievements and 
its plan for 1937 model year. 

The Detroit press party is one 
of 10 similar events to be held 
throughout the country in honor 
of newspaper and trade paper 
writers, during the coming new 
car announcement period. The 
others will be held at New York, 
Chicago, Atlanta, St. Louis, Dal- 
las, Denver, Portland, Ore., Los 
Angeles and San Francisco. 


Crosley Star 
Salesmen Win 
Chevrolet Cars 


CINCINNATI. — Seventeen star 
salesmen of Crosley distributors 
and dealers in the United States 
were each presented with a Chev- 
rolet automobile by the Crosley 
Radio Corp., Oct. 1. 

These men made the outstand- 
ing records for sales of -Crosley 
Shelvador electric refrigerators in 
their territories in a $60,000 con- 
test which ran during July and 
August. Presentation of the cars 
took place at the 500,000-watt 
WLW transmitter at Mason. 

The awards were made by 
Thomas W. Berger, general sales 
manager. Other Crosley officials 
present included Lewis M. Crosley, 
vice-president and general mana- 
ger; Powel Crosley, III, vice- 
president; Neil Bauer, assistant 
sales manager; Glenn H. Corbett, 
advertising manager; and M. A. 
Stuart, city manager, Chevrolet, 
Chevrolet Motor Car Co., Cin- 
cinnati. 

Luncheon was served to the 
group at Mecklenburg’s and a 
banquet was given the salesmen 
at the Netherland Plaza in the 
evening. 


Exports Double 
At Studebaker 


SOUTH BEND.—September ex- 
port shipments broke all monthly 
records for the past eight years, 
according to Arvid L. Frank, 
president of the Studebaker Ex- 
port Corp. ‘ 

“We shipped more units during 
September than in any previous 
month since November, ~ 1928,” 
said Frank. “September this year 
is 100 per cent ahead of Septem- 
ber, 1935, and at our present sales 
pace, I estimate that our total 
business for the present year will 
exceed that of the boom year of 
1929 by at least 10 per cent.” 


UCC to Add Offices 


DETROIT.—Additional offices for 
the Universal Credit Co., the auth- 
orized Ford financing company, are 
being planned for the balance of 
this year and 1937 where necessary, 
according to Ernest Kanzler, pres. 
The company now has 100 offices in 
the U. S. 

“Our expansion plans are the best 
expression of our confidence in re- 
covery and in the growing business 
future,” he said. 

In eight years the UCC has fi- 
nanced more than $2,000,000,000. 
Ford transportation purchases in 
this country with more than 3,000,- 
000,000 Ford dealer’s customers. 


* 
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Chris 


Sinsabaugh 


(Continued from Page 1) 


saying nice things about the new 
models, both Sloan and Grant 
drove home to their listeners their 
faith in ’37. Both declared that 
whereas ’36 has been surprisingly 
good, ’37 will beat it by “a sub- 
stantial margin,” as they ex- 
pressed it. 
+ * + 

TO ME IT SEEMED that the 
Chevrolet dinner was a personal 
tribute to Bill Holler, general 
sales manager. It must have been 
particularly gratifying to him to 
have not only Sloan and Grant 
go out of their way to compli- 
ment him for the record-breaking 
sales year Chevrolet has had but 
to have his own boss, President 
Marvin Coyle, hand him an 
equally big bunch of orchids must 
have left a pleasant glow. Added 
to this was the loudly expressed 
confidence of the field men in the 
Holler leadership, as evidenced by 
their agreement to work their 


fingers to the bones to make the} 


quota of 1,200,000 units set for 
’37 by the ambitious Holler. Re- 
calling all this, I’d say Bill Holler 


has no cause to worry about what 


his field men do for him. 
of ok * 


DAVE RALSTON set out to 
market 200,000 Oldsmobiles do- 
mestically in ’36. He made it, with 
83 to spare. Now he has boosted 


this to 225,000 in ’37 and back in| 


his mind he has hopes of making 
it a quarter of a million. Proof 


that Olds is traveling at a rapid| 
pace is had in comparing the '36} 
record with ’35, which turned in| 


126,000 and '34 with 84,000. 
The Lansing affair was marked 


by holding the convention in the | 
for | 


new engineering building, 
which President C. L. McCuen is 
responsible. He has _ invested 
something like $600,000 in the 
structure and the big hall on the 
third floor is an ideal spot for 
holding conventions of this sort 

there’s elbow room for everyone. 

* * * 

I LIKE THE looks of the new 
Oldsmobiles, both sixes and eights. 
Wheelbases have been increased 
and there is more interior room 
and increased baggage _ space. 
Oldsmobile has departed from past 


practice by building two separate | 


lines. No longer are the six and 
eight Ike and Mike—they don’t 
look alike. Each has an 


on the road—you can’t mistake 
a six for an eight so far as ex- 
terior looks are concerned, for 
each has identifying character- 
istics that you get at a glance. 


Chief Engineer Younggreen is to| 


be congratulated for the trans- 
formation. 
* Bd * 

WHILE PONTIAC held no sales 
convention, it took advantage of 
so many of the Paul Prys being 
in town at the same time to hold 
one of its characteristic press 
previews. There was a look-see 
at the new models at the factory, 
then a lunch at the golf club, 
where Sloan and Grant dropped 
in to felicitate President Harry 
Klingler on the fine year Pontiac 
has had and to express their be- 
lief that ’37 would be even better. 

Then Harry Klingler dropped 
a bombshell when he announced 
that he has revised his policies 
to the extent that he is going to 
increase dealer discounts and at 
the same time adopt a form of 
territorial protection to eliminate 
cross-trading, both of which ought 
to make the Pontiac franchise 
particularly valuable from now 
on. And Klingler told us that 
Nov. 4 has been selected for 
the announcement of the new 
line, but ADN is hoping that it 
can beat this by a few days with 
its story of the new models so 
the dealers will be all set when 
the flag drops on the 4th. 

* *” * 


FROM WHAT we saw of the 
new Plymouth at Indianwood, 
we're inclined to agree with Sales- 
manager Harry Moock that 600,- 
000 in ’37 is not a set of telephone 
numbers but a darned good job 








indi- | 
viduality of its own and you can| 
call your shot when you see ’em| 








of forecasting the possibilities. I 
had my ride in the new Plym- 
outh—back seat, of course—with 
Barney Oldfield driving. Even at 
that it was a most pleasant drive 
and I believe all President Dan 
Eddins tells me about the engi- 
neering job that has been done. 

So far as entertainment was 
concerned, Plymouth was an ideal 
host. The feature of the evening 
was the navel engagement that 
was analyzed and explained to us 
by Admiral Red Motley of the 
Crowell Publishing Co. by means 
of elaborate charts and a glib 
talk that made us marvel at the 
memory of the speaker. Two ex- 
cellent dealer films from Norm 
Wilding’s studio made us under- 
stand the sales possibilities if the 
dealers will carefully study these 
films. » 3 gees 


CHRYSLER CARS for ’37 are 


a 





marked by clever engineering re- 
finements while the body develop- 
ments show that Joe Fields & 
Co. have not been asleep at the 
switch. Sorry I can’t go into de- 
tails as to just what these new 
features are, but that’s verboten. 
However, it won’t be long now 
before you can see for yourself, 
for the brass hattery even now 
is out in the field with the stuff. 
Chrysler engineering, past and 
present, was well illustrated at 
this press preview, for alongside 
of one of the new generation was 
the famous Chrysler of 1924. You 
remember that job, don’t you? 
The year s-ahead-of-its-time car 
with snappy lines that set a style 
leadership that put Chrysler in 
the front ranks in its first year. 
And Fred Zeder pointed out to 
me that many of the engineering 
principles that he put into that 
’24 job live over the years as 
fundamentals that cannot be 

laughed off. 
+ 





+ + 


I’VE DISCOVERED that while 
two and two make four usually, 
that such is not always the case. | 
I tried this bit of arithmetic in 


Sd ba bd bd bd RR 


UUM LL 


TO ASSURE 


and grade of material. 


last week’s column when I made 
a remark about Nash taking space 
in the trailer section of the New 
York show. I thought it backed 
up the rumor I heard that Nash 
is contemplating making trailers. 
I still think there’s considerable 
truth in the bit of gossip I handed 
out, but I now find Nash is not 
to show a trailer at the New 
York show but has reserved the 
space for the display of one of 
its sedans made up as a bed, which 
has an appeal to the trailer world 
when an extra bed for the 
chauffeur or a_ servant often 
comes in handy. 
oe + e 

JUST TO BRING my fellow 
Paul Prys up to date, let me re- 
port that following the resigna- 
tion from the D. P. Brother 
agency of Bill Mason, who han- 
dled Oldsmobile, Dudley Carson 
has taken over that job, with 
Lou Foley becoming Graham pub- 
licist and succeeding Carson 
there. Mason has moved to Chi- 
cago and joined the forces of the 
J. Walter Thompson agency with 
looking after Nash in a publicity 
way his particular job. 
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Set Jersey City 
Opening Nov. 21 


JERSEY CITY.— The Hudson 
County Automobile Dealers’ Assn. 
this year for the first time will 
conduct its own automobile show. 

The show opens Nov. 21 and 
closes Saturday, Nov. 28, in the 
new armory in Jersey City. 

John M. Kramer is general 
chairman of the show committee 
and president of the association. 
W. Irving Lewis will be general 
manager of the show. 

Forty dealers will participate 
and show 150 new cars. Trucks 
and trailers will als> have an im- 
portant place. There will be an ex- 
tensive selection. 


NSW To Build Cars 


MONTREAL.—New South Wales 
(Australia) will build its own auto- 
mobiles. A large plant has been 
built at Paddington by John 
McGrath, Ltd., which it is believed 
will, when in full operation, turn 
out 4,000 all-steel motor bodies a 
year. 


HENEVER springs are required . . 
whether they are compression, ex- 
tension, torsion, or special . . . we can 
furnish the correct type, both in design 


You will find 


complete satisfaction in American Steel 
& Wire Company Quality Springs. 


AMERICAN QUALITY SPRINGS 


for any requirement 


AMERICAN STEEL & WIRE COMPANY 
208 South La Salle Street, Chicago 


Columbia Steel Company, San Francisco, 


Pacific Coast Distributors 


Empire State Building, New York 
United States Steel Products Company, New 


York, Export Distributors 


UNtTED STATES STEEL 





Farm Income 


With Crops, Prices High 
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Winter and Spring § Sales Prospects Good in Neb. 


» Increases 


By JAMES R. LOWELL 


LINCOLN, Neb. 
winter and spring sales 
braska are much better than the 
outsider would think, after hear- 
ing reports of the cornhusker 
State’s almost complete corn fail- 
ure. Dealers in Lincoln agree that 
new car prospects for next spring 
are just as good if not slightly 
better than a year ago, and with 
a continuation of rainfall such 
as hit this section in the past 
two weeks, sales next spring will 
be better than this last spring, 
which was only slightly below the 
record-breaking years of 1928-29. 

Nebraska farmers pocketed $7,- 
000,000 more cash from the sale 
of crops in July than during July 
last year, according to A. E. An- 
derson, state and federal agricul- 
tural statistician. The gain 
amounted to 262 per cent, or $9,- 
991,000 as against $2,763,000. The 
increase is attributed primarily to 
a good wheat crop which matured 
earlier than last year’s and 
brought a much higher price. 


Income Up 218 Per Cent 


For the first six months of 
1936, Nebraska’s cash income from 
crops increased 218 per cent over 
the same period last year. Total 
figures were $32,640,000 for the} 
half year compared with $10,295,- 
000 in 1935. Income from livestock 


Prospects for | 
in Ne-| 
| were in 1934, several times higher 
| than the low point of the depres- 





and by-products for the same} 
period jumped 32 per cent stand- | 
ing at $113,068,000, as against $85,- | 
485,000 last year. July livestock 
statistics for the two years re- 
vealed a gain of 65 per cent, the | 
total climbing from $10,180,000 to | 
$16,768,000. 

Anderson announced the farm | 
situation is somewhat better than | 
was expected, what with Nebras- 
ka’s 1936 hay crop and carryover | 
being in tip-top condition. “Ex- 
cepting hogs,” Anderson said, 
“Nebraska will be able to main- 
tain its normal livestock pro- 
duction and if nature favors the 
state with a good grain crop next 
year, the state will soon be able 
to come back to the normal pro- 
duction of pork.” 

The fact that prices the farmer | 


Safe Interior Is 
Built Into The 
New De Soto Cars| 


DETROIT.—A new “safety in- | 
terior” will be featured on the 
new De Soto, soon to be an- 
nounced. 

To provide protection for car 
occupants and pedestrians, en- 
gineers of the De Soto division of 
the Chrysler Corp. consulted 
plastic surgeons and safety ex- 
perts to study actual case records 
of things that contributed to in- 
juries. 

They found that knobs and 
controls which project from the 
instrument panel; sharply pointed 
door handles and low instrument 
panels were contributing factors 
in injuries to passengers, both in 
actual accidents and in sudden 
stops of a car. 

As a result of these conferences, 
the interior of the new De Soto 
has been designed to increase 
the safety of passengers. 

The new instrument panel will 
be clear of all projections. Panel 
controls will be set flush or re- 
cessed. Even the ignition lock 
will be recessed to keep the key 
from protruding when inserted. 
In addition, the entire instrument 
panel will be raised above knee- 
height for protection when quick 


| distributor, 
| cured 


| F. Clyngenpeel, 
|}mgr; J. T. 





stops are made. Door handles, 
both inside and out, will be flat- 
tened and curved inward leaving 
nothing remaining to bump or 
tear. 


gets for most of his commodities 


this year are higher than they 


sion and in most cases higher 
than they were in 1929 before the 
depression began, will tend to 
offset some of the ill effects of 
the drouth, in Anderson’s opinion. 


State Will Fare Well 


“Nebraska will fare quite well 
in some of the cash crops this 
year,” Anderson declared. “The 
wheat crop plus the carryover 
totals 49,902,000 bushels compared 
with 43,115,000 last year and 22,- 
848,000 in 1934.” The 1936 crop is 
more than twice that of 1934 and 
the price is approximately 14 per 
cent higher. Considerable cash in- 
come will also come from hay 
because the production plus the 
carryover gives about the normal 
supply and the price is high. 

Surveys in eight counties of 
Nebraska show that wheat acre- 
ages are being increased this fall 
from 10 to 40 per cent. Early 
spring sales of passenger cars and 
trucks will react to this trend. 

Lincoln dealers are optimistic 


over next year’s prospects. Al Du- | 


Teau, president of the Du Teau 
Chevrolet Co., says it is hard to 
predict next year’s sales, but he 


is optimistic over the prospects. | 


“The recent rain has helped the 
situation,” he declared, 
continued favorable crop  pros- 
pects, we will continue to do a 
very good business. The large 
planting of wheat this fall augurs 
good for spring sales. In the 


meantime, our used car stock is} 
in the best shape for many years. | 
Ed O‘Shea, of O‘Shea-Rogers & | 


Co., 
year 


predicts a better year next 
than this. Earl 


clares that the last year has 
been the best from a sales stand- 
point in his history, and that 1937 
appears to be even better. 


Slawik Adds Dealer 
PAUL. — Harold J. Slawik, 
St. Paul De Soto and Plymouth 
has appointed the Se- 
Motors, Inc., 1024 East Sev- 
enth street, associate dealers. 
Secured Motors is operated by O. 
vice-pres. and gen. 
Ekeland, sales mgr., and 
Reis, office mgr. Directors 
Reuther, John P. Mylen 
Clyngenpeel. 


ST. 
Inc., 


Henry 
are A. P. 
and O. F. 


NEW “SAFETY INTERIOR” designed to give added safety to passengers, was revealed this week. 
It will be a feature on the new De Soto, soon to be announced. The new instrument panel is swept clean 
of all projections. Everything on the panel is either recessed or set flush with the panel. In addition, 


the panel is above knee-height for safety. 





“and with | 


Hamilton, | ° 
Packard dealer for Lincoln, de-| Present to the mayor greetings 
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REPRESENTATIVES OF THREE nations met in the office of Mayor Bernard R. Dickmann of St. 
Louis, when the Dodge truck blazing an international commercial trail from Mexico City to Ottawa, 
Canada was stopped in that city to present Mayor Dickmann with souvenirs and greetings from the 
Mexico City government and Mexico City Chamber of Commerce. Shown, left to right: E. Z. Pesqueira, 
Mexican vice-consul; Major Hill of the Royal Canadian Mounted Police who was in St. Louis with a 
detachment of the Mounted Police on the program of the Horse Show; Mayor Bernard R. Dickmann; 
Arturo Betata, Mexican consul; Paul Jerrue, of the local Dodge regional office; Fire Chief O’Boyle; W. 
T. Walsh of Detroit in charge of the tour; A. Sedano, interpreter of the tour; and William Mason, rep- 
resenting the St. Louis board of aldermen. 


Dodge Goodwill Truck 
Blazing Trail Northward 


CINCINNATI.—Following a de- | abc 


lay of a day because of flooded 


areas in Texas, the Dodge “Three- | 
is | 


Nation Goodwill Truck” that 
blazing a new commercial trail 
between Mexico City and Ottawa, 
Canada, recovered lost time and 
was again on schedule early last 
Saturday morningy when it ap- 
peared at the city hall here to 


from the mayor of Mexico City 
and the Mexico City Chamber of 
Commerce, and to present sou- 
venirs to him. 

Starting Saturday, Sept. 26, the 
truck negotiated the 765-mile new 
Pan-American highway in 22 
hours’ driving time. After clear- 
ing the United States customs at 
Laredo, Tex., two days later, the 
truck has halted for brief cere- 
monies at the city halls in num- 
erous cities to present gifts and 
greetings from the Mexico City 
Chamber of Commerce and the 
mayor of the Mexican capital city 
as a goodwill measure in bringing 


Greyhound Lines 
Place Order For 
505 New Coaches 


about a closer relationship be- | —— 

tween Mexico and the people in| PONTIAC.—An order for 505 

this country and Canada. | super-highway coaches, the larg- 
Cities on the schedule include: | St Single order ever placed for 

Laredo, San Antonio, Dallas, Fort | ooo oa oe venow” Truck & 

Worth, Oklahoma City, Tulsa, 

Louis,’ Springfield, Iii, Indian. |Coaeh Mfg. Co. from the Grey- 


apolis, Cincinnati, Dayton, Spring- | hound Lines, according to I. B. 


field, O., Pittsburgh and Johns- | B@bcock, president. 
town, Pa. The order is also the largest in 


| dollar volume, being over $6,800,- 
In most places the truck has n B 

been met by a motorcycle police 000. Production work on these 
escort and taken to the city hali coaches will start within the next 
for the presentation ceremony, 60 days. 
where it is met by the mayor of This is the second order placed 
the city or the city manager. | this year by the Greyhound Lines 
Other cities in the itinerary are:|to modernize their various com- 
Washington, Philadelphia, Balti-| panies. Early this year 325 of 
more, New York City, New Ha-| these coaches designed specifically 
ven, Hartford, Providence, Bos-| for Greyhound, were placed in 
ton, Springfield, Mass., Albany,| service throughout. the country, 
Schenectady, Syracuse, Rochester, | adding to facilities for convenient 
Toronto, Montreal, Hamilton,|a@nd comfortable highway travel. 
Ont., Buffalo, Cleveland and To- “This order for Yellow Coach 
ledo. Some of these stops will! equipment results from the suc- 
be made after Ottawa, the des- | cess our lines had with 325 of 
tination, has been reached. these coaches which were placed 

in service in June. Coach travel 
| in the U. S. has increased 
sharply,” said C. E, Wickman, 
| Greyhound president. 
The coaches accommodate 36 
| passengers. The body is of alumi- 
num alloy with the engine 
mounted transversely in the rear. 
Reclining seats are elevated to 
| give passengers an unobstructed 
view. The baggage is carried 
under the floor. The coaches are 
over two tons lighter than many 
coaches of similar capacity. 


Portland And 
Seattle Shows 
To Have Trailers 





SEATTLE.—Carl Heussy, Seat- 
tle automobile show manager, re- 
ports tentative plans for a trailer 
coach exhibit, in the nature of a 
trailer village at both the Seattle 
and Portland shows. This is ex- 
pected to be an elaborate display, 
in an outdoor setting, with a por- 
tion of one floor set aside for 
this feature. 

Seattle show dates are Nov. 14- 
21, and, Portland, Nov. 22-28. The 
exhibit would be moved, almost 
complete, from Seattle to Port- 
land. Sporting goods stores are 
expected to co-operate as_ the 
showing will be during the hunt- 
ing season. 
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August Car Sales Gain in Eastern Canada 


Good Increases General; 


Ontario Running Ahead 


MONTREAL. — Compared with 
August, 1935, August sales of | 
new cars in eastern Canada show | 
a marked increase, particularly 
in Ontario where the gain was 
over 21 per cent. Sales of com- 
mercial cars gatned 47 per cent 
in Ontario and 19 per cent 
throughout eastern Canada. For 
all Canada, August sales increased 
9.9 per cent in number and 12.3 
per cent, in Saskatchewan 20 per 
per cent in value. New passenger 
car sales in Manitoba gained 36 
per cent, in Saskatchewan 20 per 
cent, Quebec 23 per cent, British 
Columbia 17.8 per cent; and 
Maritime Provinces 10.9 per cent. 


annual meeting of the American 
Society of Municipal Engineers 
and the International Association 
of Public Works Officials here. 


If obsolete street-lighting units 
in urban centers were brought up 
to required standards about 3,500 
lives annually would be saved, in 
the United States, the report says. 

Many cities are replacing in- 
adequate lighting systems and in 
some states experimental highway 
lighting is under way. The prin- 
cipal deficiency is lack of a con- 
certed public demand for im- 
proved lighting, according to 


Autocar Sets Up 
2 New Districts 


ARDMORE, Pa.—The Autocar 
Co., manufacturer of heavy duty 
trucks, announces it has split its 
southern New England district 
into two parts, the Rhode Island 
district, with headquarters in 
Providence, and the southern New 
England, with headquarters in 
New Haven. 

W. J. Fowler, a member of the 
sales organization at Providence 
for several years, has been made 
manager of the Rhode Island 
district. In addition to the branch 
at Providence, he will supervise 
branches in New Bedford and 
Fall River, Mass. 

Charles D. Allen, sales manager 
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the past two years, has been pro- 
moted to the new district mana- 
gership at New Haven. He will 
supervise branches in Bridge- 
port, Hartford, New Haven, Stam- 
ford, Waterbury, Conn. and 
Springfield, Mass. 


Committee Ready For 


Hudson County Show 


JERSEY CITY.— Preparations 
for the automobile show of the 
Hudson County Auto Dealers’ 
Assn. to be held here Nov. 21 to 
28, are being made by the organi- 
zatioh’s executive committee, com- 
posed of William Fass, W. Leroy 
Hall, John Kramer, Larry Am- 
brosino, Fred Bonnett, Lester 
Radigan, Walter Dodwell, W. 
Irving Lewis, Herbert Varley, 
Duncan Stuart, Henry Wellbrock 


Pontiac Makes 
2 Appointments 


DETROIT. — Douglas Sterling 
Wallace, for many years with 
General Motors has been made 
retail sales manager of Pontiac 
Motor Co., 6400 Second Ave. 

Benjamen D. Simpson, former 
Pontiac employe has returned to 
the retail store as used car mana- 
ger with headquarters at 5959 
Cass Ave. 


Lee Sales Up 48% 

NEW YORK.—Lee Tire & Rubber 
Corp. reported sales for the three 
months ended July 31, 1936, of $3,- 
119,938, an increase of 48 per cent 
over sales of $2,100,153 in the like 
1935 period. 

Sales for the nine months ended 
July 31 were $7,220,366, an increase 


i a eo eae 


Alberta sales declined 13.6 per | Goddell. of the Philadelphia district for|and Harry Shaver. of 24 per cent over the 1935 period. 


cent. Sales of commercial cars 
throughout Canada in August in- 
creased 5 per cent in number and 
11.9 per cent in value. 


Comparative figures in eastern 
Canada for leading makes com- 
piled for Canadian Automotive 
Trade are as follows: 


NEW PASSENGER CAR REGISTRATIONS 

Aug. Aug. Year to Date 

1936 1935 1936 1935 
Chevrolet .... 757 14,951 11,135 
Ford 2 855 12,427 14,791 
Dodge 2g 343 6,601 5,226 
Plymouth .... 382 6,450 — 5,664 
Oldsmobile .. 223 238 3,426 3,776 
3 253 2,991 3,211 
76 2,208 740 
Terraplane ... : 116 1,597 1,478 
Chrysler f 83 1,752 1,402 
Packard 58 890 455 
NEW COMMERCIAL CAR REGISTRATIONS 
Ford 296 270 3,755 
Chevrolet .... 238 255 2,985 | 
Dodge 55 ,206 875 | 


Inter. 1,030 





552 


208 


Diamond T .. 
Stewart 


Promotions Are 
Announced By 
Graham Corp. 


r | NHIS YEAR 22* Automobile Shows will be 
in progress while the show issue of The 


DETROIT. — Several important 
assignments and promotions on 
the home office executive sales 
staff of the Graham-Paige Motors 
Corp. are announced by F. R. 
Valpey, vice-president and gen- 
eral sales manager. 

Lansing Thoms is named assist- | 
ant general sales manager. He 


New Yorker is current news! 
Leading families in these 22 cities from New 
York to Los Angeles will be reading the flock of motor car 
announcements in Te Mew Yorker while the shows are on in 
their cities. 

These are the families whose critical conversation and whose 
first purchases of the new cars start the ball rolling. These 
are your Number One prospects—vhe people other people copy. 

The show issue of The Mew Yorker is always a pretty com- 
plete picture of the most interesting and important of the 
new cars. Just as The Mew Yorker throughout the year is used 


by a large majority (sixteen out of twenty-three in 1936) of 


* THESE ARE THE CITIES: 


NEW YORK ST. LOUIS 
COLUMBUS CINCINNATI 
CHICAGO DENVER 
DETROIT PITTSBURGH 
BOSTON PHILADELPHIA 
SAN FRANCISCO SEATTLE 
WASHINGTON, D.C. BUFFALO 

LOS ANGELES TOLEDO 

DES MOINES INDIANAPOLIS 
AKRON NEW HAVEN 
GRAND RAPIDS OMAHA 


y 


Lansing Thoms Del N. Larson 


has been with Graham for nine 
years, having served successively 
as vice-president and general 
sales manager in Michigan, New 
England district manager and 
national director of districts. 
Prior to his association with 
Graham, Thoms was for eight 
years sales manager for one of 
the largest retail operations in 
the United States. 

Succeeding Thoms as director 
of districts is Del N. Larson, who 
comes from the Pacific coast, 
where he was western sales man- 
ager for Graham. Previously he 
had been district manager at San 
Francisco. Larson has been with 
Graham since 1911. 


the car manufacturers. 
Heretofore it has taken months for the shows to get around 


to these twenty-two cities. This year, they are wrapped up in 
one bundle and covered by one issue of The New Yorker. 


SECOND-THOUGHT DEPARTMENT 


The show issue of The New Yorker is 
dated Nov. 14 (out Nov. 11). Closing 
date as late as Nov. 2 for orders; Nov. 5 
for plates. 


Asks Better Lights 


To Reduce Death Toll 


TORONTO.— More than 7,000 
lives could be saved yearly 
through adequate lights on high- 
ways between cities, Paul H. 
Goddell, chairman of the street 
lighting committee, told the joint 


THE 
NEW YORKER 


SELLS THE PEOPLE OTHER PEOPLE COPY 
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New York Auto Show Decorations Go Modernistie 


One Entire Floor to be 
Occupied by Trailers 


NEW YORK.—The keynote of 
the 1936 National Automobile 
show to be held in New York 
Nov. 11 to 18, is struck by a huge 
allegorical figure to stand at the 
head of the Grand Staircase lead- 
ing from the main exhibition floor 
to the mezzanine of Grand Cen- 
tral Palace. Here will be erected 
the symbolic “Pacemaker for 
American Industry.” It is an 
heroic male figure of a master- 
mechanic, 17 feet high holding 
aloft a completed streamlined car. 
At his feet will be the machines 
of his craft, and at either side 
row upon row of busily smoking 
factory chimneys, strongly illum- 
inated by concealed floodlights. 
It will contrast boldly with the 
dead-black velvet background of 
the niche where it stands. 

In keeping with the motor in- 
dustry’s position in the forefront 
of modern design will be the gen- 
eral decorations of the four show 
floors of the Palace, conceived 


and executed by Ivel, New York | 
decoration specialist. First to im- | 
press the visitor as he enters from | 


noisy Lexington Avenue will be 
the soft, quiet whiteness of the 
show—well lighted but entirely 
lacking in glare, insuring a per- 
fect background for the resplend- 
end new models. Walls and col- 
umns will be completely enclosed 
with soft non-glaring white ma- 
terials and trimmed with vermil- 
ion and silver. Venetian blinds on 
all of the windows will add to the 
atmosphere of smartness. Huge, 


three-storied Corinthian pillars | 


aetna 


Airliners 





gracing the center court of the 
building, will become great col- 
umns of light, extending heavcn- 
ward in modernistic fashion. A 
rich blue carpet will cover the 
floor, with the name of each auto- 
mobile worked into it in white. 


Surrounding the center court at 
the level of the mezzanine will be 
a series of giant wood-carvings 
of birds and animals eight feet 
high, each symbolizing one of the 
featured characteristics of the 
1936 motor car—Beauty, Safety, 
Getaway, Streamline and Endur- 
ance. These beautifully executed 
carvings are now being surfaced 
with silver and mounted against 
a jet-black background. Inter- 
spersed with the carvings, and 
forming a frieze around the cen- 
ter court will be a series of 16 
giant photographic murals. 

The show this year is to be a 
four-story affair, the added floor 
for the greater part devoted to a 


| display of trailers, those mode~n 


nomadic cabin homes. Here the 
designer has made a complete 
turnabout. A far cry from the 
lower floors will be the atmo;- 
phere of the great outdoors, en- 
veloping the trailer exhibits. The 
building columns will become rus- 
tic garden spots, surrounded with 
cedar saplings (with the bark on) | 
and festooned with southern 
smilax. Rustic signposts will iden- 
tify the exhibits. Realistically 
painted scenery on the walls has | 
been designed to give the illusion 
of vistas of mountain, forest and | 
summer sky. 





Serving the Automotive Industry 


More automobile men, every day, are flying 
AMERICAN. New, better air service! Fre- 
quent, fast schedules between Detroit and 


NEW YORK 
BOSTON 
BUFFALO 


CHICAGO 
ST. LOUIS 
DALLAS-FT. WORTH 


Fast overnight service to CALIFORNIA 


Douglas Airliners— 2 pilots and stewardess. 
FLY AMERICAN between Detroit and 57 major cities, 
For reservations and information 
call American Airlines or your Travel Agent 


DESIGNER IVEL inspects the 


lope which is to symbolize “pick-up” in the mural for the National | 


Automobile Show. 


progress being made on the ante- 


Economy, Safety, Comfort 


Emphasized at N.Y. Show 


NEW YORK.—Cheaper trans- | 
portation, greater safety and com- | 
fort in operation will be stressed 
by exhibitors at the Nationa! 
Automobile Show in November. 
When this display opens in Grand 
Central Palace, New York, on 
Armistice Day, numerous new 
safety and comfort promoting de- 


Offer New Shares 


To Willys Holders | 


NEW YORK.—Holders of| 


Willys- Overland 6% per cent) 
bonds may procure shares of | 
Willys-Overland Motors, Inc., to 
which they are entitled, on sur- 
rendering their bonds with un-| 
paid coupons attached to the Na- 
tional City Bank as agent. Stock 
issued pursuant to the plan of re- 
organization is now available for | 
distribution. 

Holders who have elected to 
take common stock in lieu of pre- 
ferred have had common stock 
issued for them and holders who 
have not so elected have had pre- 
ferred stock issued for them. Any} 
bondholder electing to take com- 
mon in place of preferred may | 
do so by notifying the bank on or 
before Oct. 15, 1936. Preferred 
shares of Willys Real Estate Re- 
alization Corp. issued to holders 
of the 6% per cent bonds have 
been delivered and are available 
for distribution at the National 
City Bank. 

CINCINNATI.—Sixth U. S. cir- 
cuit court of appeals has refused 
Edward D. Hoffman, a stockholder 
of Willys-Overland Co., permis- 
sion to appeal from decision of 
Judge George P. Hahn of Toledo 
federal court, which confirmed 
the Empire Securities Inc. plan 
of reorganization of the company 
under Section 77-B of the National 
Bankruptcy Act. Under the Em- 
pire plan, holders of common and 
preferred stocks of Willys-Over- 
land Co. lost their equities in the 
company, securities of the new 
company, Willys-Overland Motors, 
Inc., going only to bondholders 
and creditérs. 

After a 15-minute hearing in 
private chambers, the three-judge 
appeals court requested attorneys 
for Empire Securities and David | 
Wilson, trustee in reorganization 
proceedings, to draft an order 
denying Hoffman the right to ap-| 
peal, It was argued that because 
Hoffman had failed to intervene | 
in the district court, he lacked | 
legal power to ask for an appeal, 





inasmuch as he was not a party 





to the proceedings. 


vices will be seen. Although ex- 


hibitors generally have not as ye: | 
in | 


revealed their 1937 offerings 
detail, it is known many refine- 


ments will be furnished. Among | 


these are improvements in driving 
visibility that afford greater com- 
fort in night driving or when 
heading into brilliant sunlight. 
New visors, colored disc trans- 
parencies for 
headlight rays, will 
also windshield defrosters to make 
driving in winter easier. 


Comfort in seat adjustment is| 


to be a feature. Seat cushions 
will not only move forward and 
backward but may be elevated or 
lowered. The angle of the back 
cushion can be changed. This will 


| be welcomed by many, especially 
where more than one person in | 


the family drives. 
As for cheaper transportation, 


| Show Manager Alfred Reeves says 
numerous elements are contribut- | 


ing to this. The new cars are 
designed to give more miles per 
gallon through better mechanical 
efficiency. Thousands of miles of 
recently constructed good roads, 
especially concrete and asphalt 
highways, are aids to gas econ- 


|omy. Their smooth surfaces and 


scientific banking keep down car 
maintenance costs. Modern auto- 
mobiles often are able to cover 
twice the distance on a given 


quantity of gas then the rutted | 


bumpy macadam and dirt roads 
of yesterday permitted. Increased 
tube diameters in balloon tires 
have reduced tire costs greatly. 


Standard Size 
Willys to Have 
Low Price Tag 


TOLEDO.—A new line of pas- 
senger cars, standard in every de- 
tail and priced approximately 
$100 under the usual car of its 
size on the market, will be in- 
troduced by  Willys-Overland 
Motor, Inc. at the New York and 
other major automobile shows 
next month, David R. Wilson, 
president of the company has an- 
nounced. 


The 1937 Willys models will 
have flowing lines, longer and 
wider bodies, and at the same 
time will afford ruggedness and 
economy, Wilson stated. 


“In the new 1937 Willys” he 
added, “we have an automobile 
that meets the present economic 
conditions, one that will enable 
that large majority of the Ameri- 
can public in the lower earnings 
| bracket to enjoy a good-looking 
| motor car priced to suit their 
income, yet so stylish that a 
millionaire could drive it with 
pride. 

“The Willys can be oper- 
ated at a total cost of about one 
cent a mile, for it gives up to 35 
miles per gallon of gasoline and 
1,200 miles to the quart of oil. 

“Dealers have already put in 
requests for 50,000 of the new 
models, many of them placing 
orders after seeing only a photo- 
graph of the new car.” 








Chevrolet Goal 
Set at 1,200,000 
Units for 1937 


softening bright | 
be offered: | 


(Continued from Page 3) 


F. G. Donner, assistant treasurer 
| General Motors Corp. 


T. S. Merrill, secretary Genéral 
Motors Corp.; Henry T. Ewald, 
| president Campbell-Ewald Co.; E. 
|C. Reilley, general manager GM 
Export; C. E. McTavish, general 
sales manager General Motors of 
Canada, Ltd.; W. S. Isherwood, 
general sales manager AC Spark 
Plug Co.; A. C. Anderson, comp- 
troller GM Corp.; H. B. Hatch, 
assistant general sales manager; 
A. L. Dean, president of GM 
Holding Corp.; F. O. Tanner, di- 
rector of manufacturing GM 
Corp.; T. P. Archer, president and 
|}general manager of Ternstedt 
| Mfg. Co.; E. G. Biechler, general 
manager Frigidaire Corp.; R. S. 
McLaughlin, president GM of 
Canada; C. E. Wetherald, vice- 
president Chevrolet Motor Co.; A. 
J. Fisher, GM Corp., and C. E. 
Wilson, vice-president GM Corp. 





SCULPTORS CARVE the “Seeing Eye” police dog figure, sym- 
bolizing Safety, part of the decoration for the New York Show. 
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Five Companies Make 


Dealer Appointments 





ALABAMA 
Studebaker 
Borgin Motor Co., Birmingham. 


ARKANSAS 
Studebaker 
Arrington Motor Co., Clarksville. 
Perk’s Auto Parts, Conway. 
Pritchett Motor Co., Corning. 
Renfro’s Garage, Dermott. 
Phillips Motors, Fayetteville. 
Evans Motors, Fordyce. 
Webster Sales Co., Helena. 
Malvern Motor, Malvern. 
Crites & Barton, Paragould. 
Hudson 
Parks Auto Parts, Conway. 
Hamberg Sales & Service, 
berg. 

Grant Motor Co., Sheridan. 
Whitman Motor Co., Ozark. 


CALIFORNIA 
Studebaker 
C. A. Cothran & Son, 
Calif. 

John L. Miller, Belvedere Garden. 

Compton Motor Co., Inc., Compton. 

E. R. Harvey, El Dorado. 

Don Marquis, Hayward. 

Oliver & Proteet, Huntington 
Beach. 

R. J. Friedemann, Orange. 

Cc. S. Collins, Placerville. 

W. E. Runner, Trona. 

Hudson 

Owl Garage, Banning. 

C. Earl Bolin, Beverly Hills. 

Fayette Hewitt, Chula Vista. 

L. C. Russell, Colton. 

Frank G. Johnson, Napa. 

Cc. B. Warner Finance Co., Red- 
ding. 

Ratto’s Auto Service, 
cisco. 

J. F. Ham, Victorville. 

Mount Lassen Transit Co., West- 
wood. 


COLORADO 
Studebaker 
L. W. Johnke, Brighton. 
Auto Sales Co. of Del Norte, Del 
Norte. 
Beman, Inc., La Junta. 
Ralph Pospahala, Monte Vista. 
H. H. Beatty, Red Cliff. 
CONNECTIUT 
Studebaker 
Goodwin Park Garage, 
Nash 
Royal Service Garage, Willimantic. 
DISTRICT OF COLUMBIA 
Studebaker 
Hinson Motor Co., Washington. 
Hudson 
Columbia Motor Sales, 
ton. 


FLORIDA 
Studebaker 
Hillsboro Motor Co., Plant City. 
Nash and LaFayette 
Monroe Motors Corp., 
Beach. 


Ham- 


Banning, 


San Fran- 


Hartford. 


Washing- 


Miami 


Pierce-Arrow 
Mewald Motors, Inc., Orlando. 


GEORGIA 
Studebaker 
H. & P. Motors, Rome. 
Dodge 

Dollar Motor Co., Bainbridge. 

IDAHO 
Nash and LaFayette 

Wilkinson Motors Co., Idaho Falls. 

ILLINOIS 
Studebaker 
Dietz Motor Co., Carlinville. 
C. A. Okerson & Sons, Cave-in- 
Rock. 

Dual Motor Sales, Chicago. 

C. Staat Motor Sales, Chicago. 

A. W. Barth, Henry. 

Ned Clancy, LaSalle. 

Lindsay & Greenfield, Morris. 

Miles & Miles, Normal. 

Chas. E. Moore jr., Ottawa. 

Suburban Motor Sales, 


Ridge. 
Hudson 
Lester O. Holmes, Inc., Chicago. 
Woltzen Motor Co., Gridley. 
Baker Farm Machinery Co., 
Harvel. 

The Eagle Garage, Milan. 
Moseley Garage, West Frankfort. 
Nash and LaFayette 
Anderson Motors, Inc., Chicago. 
Dodge 

James Singer, Inc., Chicago. 
Farquhar Motor Sales, Maywood. 
INDIANA 
Studebaker 
Howard Naylor Motors, Holton. 
Phillips & Stack, Indianapolis. 


Dutch Like Willys 


TOLEDO.—tTriple the number of 
Toledo-made automobiles will go to 
Holland next year than were shipped 
there during 1936, it is predicted by 
Arnold Van Rongen, Amsterdam, 
representative of a distributor who 
came here to see the Willys-Over- 
land plant and 1937 model. 


Park 


Detroit Man To 
-Preside at Oil 


Dealers Meeting 


DETROIT.—Roy R. Fisher of 
Detroit vice-pres. of the National 
Oil Marketers Assn. will be one 
of the presiding officers during 
the annual convention and trade 
exhibit of the Assn. scheduled for 
Chicago, Oct. 27-29 at the Hotel 
Stevens. 

The possible results of the in- 
vestigation by a Madison, Wis. 
federal grand jury of alleged 
anti-trust law violations by major 
oil companies and the proposed 
marketing code for the petroleum 
industry will be the major topics. 
Other problems of interest to the 


independent oil jobbers are on 
the program. These include the 
Robinson-Patman Act, the Con- 
nally Act and the so-called Iowa 
plan for marketing, and provi- 
sions of the Sherman and Clayton 
Act for collection of treble dam- 
ages by victims of violators of 
these anti-trust laws. 


The list of exhibitors and space 
numbers follows: 

American Can Co., Chicago, 88; 
Automatic Burner Corp., Chicago, 
126-127-128-129; Benjamin Elec- 
tric Mfg. Co., Des Plaines, IIl., 85; 
Butler Mfg.Co., Minneapolis, Kan- 
sas City, 112; Chek-Chart Corp., 
Chicago, 86; Chevrolet Motor Co., 
Detroit, 77-78-79-80-95-96-97-98; 
Electric Hose & Rubber Co., Wil- 
mington, Del. 140; Goodrich Elec- 
tric Co., Inc., Chicago, 102; Huff- 
man Mfg. Co., Dayton, O. 138; 
Irving-Cloud Publishing Co., Chi- 
cago, 63; Lubrication & Mainten- 
ance, Chicago, 87; Morrison Bros. 
Co., Dubuque, Ia., 90; National 
Petroleum News, Cleveland, 109; 
Pennzoil Co., Oil City, Penn., 131- 
132; Petroleum Age, Chicago, 133; 
Pittsburgh Equitable Meter Co., 
Pittsburgh, 83; Platt’s Oilgram, 
Cleveland, 108; Quaker State Oil 


Refining Co., Oil City, Pa., 89; 
Sinclair Refining Co., New York 
136; U. S. Industrial Alcohol Sales 
Co., Inc., Chicago, 64; Worthing- 
ton Pump & WMachinery Corp., 
Harrison, N. J., 92. 


Motor Rate Agents To 


Head 16 Federal Zones 


WASHINGTON. — Rate agents 
of the bureau of motor carriers 
have been assigned to the 16 
district offices of the Interstate 
Commerce Commission. Tariffs 
filed under the Motor Carrier Act 
from each district are available 
at the district offices. The de- 
centralization of the tariffs filed 
is expected to facilitate the han- 
dling of rate and tariff matters. 

Agents and assignments are: C. 
G. Lane, No. 1; S. J. DeLucia, 
No. 2; J. H. Derby, No. 3; E. L. 
Hawes, No. 4; H. W. Ludwig, No. 
5; G. B. Vandiver, No 6; D. Wat- 
ers, No. 7; F. W. Howard, No. 8; 
C. E. Pearson, No. 9; W. Sherrard, 
No. 10; D. D. Isbell, No. 11; H. L. 
Lewallen, No. 12; C. C. Kalbrun- 
ner, No. 13; L. M. Cowan, No. 14; 
W. H. Vining, No. 15; F. E. Ward, 
No. 16. 


29 


Charlotte Key City 


For Autocar Sales 


ARDMORE, Pa.—Charlotte, N. 
C., has been selected as one of 
the “key” cities in which the 
Autocar Company maintains 
branches, according to announce- 
ment by Robert P. Page jr., presi- 
dent of the company. 

Autocar is now establishing a 
branch there. Vice-President Ed- 
ward F. Coogan has been in 
Charlotte directing the necessary 
activities. 


Wood Loans Coaches 
To NAMBO Members 
DETROIT.—Gar Wood Indus- 
tries, Inc., has placed two Gar 
Wood motor coaches at the serv- 
ice of the National Assn. of Motor 
Bus Operators who will convene 
at the Book-Cadillac here October 
15 and 16. Members of the NAM 
BO have been invited to inspect 
the Wood plants. The coaches 
which are novel in design and 
construction will be stationed 
near the hotel entrance. 
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When extra 


Load 


unt on 


Gears HUM, shafts spin, wheels 
whir...supported by Hyatt Quiet 


Roller Bearings. Unseen, unheeded, 


these high-capacity bearings han- 


dle their appointed tasks silently, 


smoothly, efficiently. Years of hard 


service by all sorts of drivers over 


all kinds of roads do not lessen 


their original accuracy, strength, or 


performance. Hyatt Roller Bearing 


Co., Newark, Detroit, Chicago, Pitts- 


burgh, San Francisco. 


(ap 


acily 


counts.... 


HYATT! 
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U. S. Reports Death Reduction to World Meeting 


National Safety Groups 
Efforts Given Credit 


PARIS.—Detailed reports of | 
many encouraging aspects of the 
highway accident situation in the 
United States were received by 
the International Chamber of 
Commerce Highway Transport 
Committee from the Automobile 
Manufacturers Assn. The report 
was submitted by Pyke Johnson, 
vice-president of the association. 

United States was shown to 
rank fifth in terms of fatalities 
per 10,000 vehicles, with New 
Zealand, Union of South Africa, 
Canada and Denmark holding 
higher records. The existence ot 
a strong public opinion support- 
ing accident prevention work was 
characterized as one of the most 
important factors in the accident | 
situation. 

Leading Factors Listed 


Prominent among the factors 
of improvement listed in the re- 
port were: 

Permanent safety organizations 
in 30 states and 150 cities. 

Mileage increasing faster than 
accidents. (Car mileage in the 
first seven months of 1036 gained 
twelve billion miles over the com- 
parative months of 1935, while 
traffic deaths declined 2 per cent.) 

Since 1922 the accident fatality 
rate in the 5-14 age group has de- | 
clined 21 per cent, due to concen- 
trated efforts in child safety. 

From 1926 to 1935 states with 
standard driver’s license laws and 
administration show a decline of 
21 per cent in highway deaths, 
while other groups of states show 
increases from 4 to 33 per cent 
in the same period. 

Accident rates among commer- 
cial drivers are being brought 
down sharply. 

“Basically,” says the report, “the 
difference between industrial and 
public safety lies in the fact that 
primary responsibility for safety 
on streets and highways rests 
with those public officials charged 
with the construction and main- 
tenance of roads and streets and 
control over their use. 

Responsibility Equal 

“At the same time, however, an 
equal responsibility rests upon af- 
fected individuals, civic and busi- 
ness organizations, to support 





these public officials in their ef- 


forts. 
“Equally it is the function of | 


In CLEVELAND it’s 


such agencies to create a proper 
attitude on the part of individual 
drivers and pedestrians—a real- 
ization of their personal responsi- 
bility to avoid accidents. 

“There are six major considera- 
tions entering into any effort to 
reduce accidents and casualties 
on the highways. They are: en- 
gineering, education, legislation, 
enforcement, research and special- 
ized traffic administrative train- 
ing. 

“Our experience, however, leads 
us to the conviction that there is 
no single answer to the problem 
of highway accidents. They are 
due to a combination of factors 
involving the car, the road, the 
pedestrian and driver. Immediate- 


| ly involved as pedestrians are the 


whole population of the United 
States—27,000,000 people. Drivers, 
or potential drivers, number prob- 
ably between 35,000,000 and 40,- 
000,000. 

“The daily extent of the opera- 
tion covers more than 3,000,000 
miles of open highways and 260,- 
000 miles of city streets. Over 
these approximately 26,000,000 ve- 
hicles move daily with a total 
mileage that reaches astronomical 
proportions.” 

Industry Provides Funds 

The report discloses details of 
the nation-wide accident preven- 
tion movement inaugurated early 
this year and describes the pro- 
grams of the expanded efforts of 
eleven national organizations, 
funds for which have been pro- 
vided by the organized automotive 
industry. These associations are: 

American Automobile Assn., 
American Legion, General Feder- 
ation of Women’s Clubs, Harvard 
Bureau for Street Traffic Re- 
search, Highway Education 
Board, International Assn., of 
Chiefs of Police, National Con- 
gress of Parents and Teachers, 
National Education Assn., Nation- 
al Grange, National Safety Coun- 
cil, Northwestern University. 


Glass Pump 

TOLEDO.—What is claimed to be 
the world’s first all-glass gasoline 
pump has been installed at a service 
station here. It employs the heat- 
treated glass made by Libbey-Owens- 
Ford Glass Co. The company’s 
orange gold color is fired on inside 


|}of the glass giving both day and 


night color effects. 


Genuinely 
Friendly 


@ THE HOLLENDEN 


In COLUMBUS it’s 


@ THE NEIL HOUSE 


In AKRON it's 


@ THE MAYFLOWER 


In TOLEDO it’s 


@ THE NEW SECOR 


In DAYTON it's 
@ THE BILTMORE 


In SAVANNAH (Ga.) it's 


@ THE 


OGLETHORPE 


In MIAMI BEACH it’s 


@ THE FLEETWOOD 


M. E. COYLE, left, president of Chevrolet, and R. F. Hicks, east- 
ern regional manager, at a luncheon Tuesday in the Recess Club 
during the national sales convention in Detroit. 


Gain in Sales, Dealers 
Enhances Hudson Position 


DETROIT.—Reviewing gains in 
sales and dealer outlets made by 
the Hudson Motor Car Co., in 1936, 
William R. Tracy, vice-president, 
declared this week that ‘the out- 
look for the company for 1937 was 
brighter than for any year since 
1929. 

“So far this season there has 
been a gain of 1,228 new dealer’s 
Tracy said. “Sales volume gained 
36.4 per cent for the first seven 
months of 1936 as against a total 
gain for the industry of 26.5 per 
cent for the same period. The 
Hudson dealer body is numer- 
ically stronger and in better fi- 
nancial health than for any year 
in the past seven. The company 
will enter the ‘37 selling season 
with a completely new line of cars 
in the low, next to the low, and 
popular price ranges.” 


Graham Service 


Men Are Given 
Tips to Profits 


DETROIT. More than 200 serv- 
ice men and managers attended 
a three day factory meeting held 
Monday, Tuesday and Wednesday 
at the Detroit plant of the Gra- 
ham-Paige Motors Corp., to learn 
the service features of the new 
cars for 1937. 

On Monday, following a mes- 
sage from the sales department 
delivered by F. R. Valpey, general 
sales manager, W. V. DeGalan, 
director of service, spoke on 
“Selling Service at a Profit.” 

Granam has pledged itself in 
1937 to do everything in its power 
to increase the profits that deal- 
ers and distributors should make 
in their service departments, De- 
Galan told the service men. 

“Sixty per cent of the dis- 
tributor and dealer fixed over- 
head expense can be covered by 
the profit .made in the service de- 
partment if the suggestions mad? 
by the factory are carried into 
effect,” he declared. 

The design and engineering im- 
provements in the new 1937 bodies 
were explained by W. H. Neely, 
in charge of body design. Follow- 
ing his talk the visitors inspected 
the body division of the plant 
which has recently been moved to 
Detroit from Wayne, Mich. 

Engineering improvements were 
described Tuesday by F. F. Kish- 
line, chief engineer. He explained 
the new piston lubrication for 
1937 which, even in cold weather 
starting, is said to lubricate the 


KS 





pistons by a metered flow of oil 
forced to the cylinders through 
the valve lifters. Kishline also 
described the new silent twin “V” 
belt drive of the 1937 super- 
chargers. 

On Wednesday the meeting 
opened with a discussion of ac- 
cessories by C. W. Matheson, vice- 
president, who is directing Gra- 
ham parts and accessories sales 
The various points of the car as- 
sembly were covered during the 
afternoon and the meeting closed 
with a dinner at the Fort Shelby 
Hotel. 


State Low to Tell 


Drivers When to Nap 


HARRISBURG. (UTPS).—Leg- 
islation in the 1937 general as- 
sembly session to rid highways of 
drivers too sleepy to operate mo- 
tor vehicles has been launched by 
Lieut. T. N. Boate, acting com- 
mander of the state highway 
patrol at Reading. 

Lieut. Boate urged legislation 
forbidding truckers and traveling 
salesmen from spending too many 
hours at the wheel. He recom- 
mends a bill specifying the num- 
ber of hours a driver may con- 
tinue without sleep, blaming many 
accidents on “tired drivers.” 


Akron Show Set 
November 14-18 


AKRON.—With the date of 
Akron’s annual automobile show 
definitely set for Nov. 14 to 18, 
members of the Akron District 
Automobile Dealers Assn. will 
meet within a few days to select 
the place to display the 1937 
models. 

Selection of an auditorium and 
other plans are to be discussed 
at a dinner meeting of the associ- 
ation to be held at Hotel May- 
flower this week. They will also 
decide on whether there will be 
ample space to include a display 
of trailers. There may not be 
enough space, Harry Bennett, sec- 
retary of the association, said. 

But if there is, he said Akron- 
ites will see the “homes on 
wheels.” 





To Teach Driving 
MINNEAPOLIS.—Aroused by the 
number of traffic accidents in which 
high school students have been in- 
volved, the Minneapolis Young Men’s 
Christian Assn. will sponsor in the 
city high schools during November, 
a campaign designed to teach good 
driving to boy and girl pupils. Sixty- 

one Hi-Y clubs will participate. 





Pontiac Staging 
Series of Events 
Before New Cars 


PONTIAC.—Following the pre- 
view of 1937 Pontiac cars at the 
factory by 200 newspaper and 
magazine men and members of 
the General Motors fleet sales 
corp., this week, there will be a 
succession of events staged in 
Pontiac and Detroit leading up to 
the public announcement during 
the first week of November. 


October 12 will mark the start 
of a “Popularity Contest” in the 
city of Pontiac. On Oct. 31 a new 
1937 Pontiac sedan will be given 
to the contest winner, Candidates 
will be sponsored by many of the 
leading organizations of the city. 

Pontiac Motor company’s 400 
field men, will arrive in Detroit 
Oct. 16 for a two-day preview of 
the new cars and a _ thorough 
schooling in the details of con- 
struction and policies and pur- 
poses of next year’s merchandis- 
ing, advertising, sales promotion 
and service programs. 

Immediately following this two- 
day meeting in Detroit, four crews 
of sales executives headed by H. 
J. Klingler, president; C. P. 
Simpson, general sales man- 
ager, D. U. Bathrick, assistant 
general sales manager in charge 
of the east and Verne L. Murray, 
assistant general sales manager 
in charge of the west, respective- 
ly, will present the new car and 
the 1937 merchandising program 
to 3,800 Pontiac dealers gathered 
for a series of meetings in 30 key 
cities. 

In Pontiac activities will con- 
tinue with a preview and demon- 
stration at the General Motors 
proving ground, Milford, Oct. 19, 
for members of all luncheon clubs 
of the city of Pontiac and other 
business men, The same day the 
program will be tendered sup- 
pliers to the Pontiac Motor com- 
pany. 

A preview for Pontiac employ- 
es and their families will take 
place at the factory Oct. 27. The 
same opportunity to see the new 
cars will be given to employes of 
Fisher Body corp., and the Gen- 
eral Motors truck co., both Pon- 
tiac concerns, the next day. 

The Oakland County public will 
be invited Oct. 29 and 30. 

As a part of the 75th anniver- 
sary celebration of the city of 
Pontiac, a great progress parade 
will tour the streets Oct. 29, to 
open the public pre-showing. 

Business men and the public of 
Pontiac Motor Co.’s home town 
will be fully one week ahead of 
the rest of the country in their 
first glimpse of the new cars. 


AFINE 30 STORY HOTEL 
in the 


GRAND CENTRAL ZONE 


Opposite The Waldorf-Astoria 


Single $4 -Double $5 &$6 
Featuring two-room suites 
from $7 daily 


Special monthly and 
yearly rates 


Furnished or Unfurnished 


Serving Pantries, Electric 
Refrigeration 


Air-cooled Restaurant and 
Duplex Cocktail Lounge 


Che 
every 
125 EAST 50th ST. 


WM. A. BUESCHER, Menager 


NEW YOR 





CHICAGO.—As_ the program 
unfolds for the third annual con- 
vention of the American Truck- 
ing Assns., Inc., at the Stevens 
Hotel here Oct. 19, 20 and 21, it 
develops that railroad competi- 
tion will be in the forefront dur- 
ing the discussions. 

The problem of _ regulating 
rates for long and short hauls 
of highway freight, in order that 
both the shipper and trucker will 


PROGRAM 


Saturday, Oct. 17 


10:00 A.M— bie ode 
Meeting of National Classifications 


and Rates Committee, James B. 
Godfrey jr., Detroit, chairman. 


Sunday, Oct. 18 


11:00 A.M.— 
Meeting of ATA executive 
mittee. 

2:30 P.M.— , 
Meeting of ATA committees. 
Safety Committee, John F. Win- 
chester, Newark, N. J., chairman 
Insurance Committee, H. D. Hor- 
ton, Charlotte, N. C., chairman 
Taxation Committee, George Wat- 
son, Cleveland, Ohio, chairman 
Reciprocity Committee, Joseph 
Davidson, Baltimore, Md., chair- 
man Carrier Classification Com- 
mittee, Leland James, Portland, 
Ore., chairman Meeting of mana- 
gers of affiliated assns. 
:30 P.M.— 

Meeting of ATA Policy Com- 
mittee, Ted V. Rodgers, chairman 


Monday Oct. 19 


8:00 A.M.— 

Registration—North Ballroom 

10:00 A.M. : 

Opening Session 

Grand Ballroom 

chairman. 

1. Appointment of Committees. 
(a) Resolutions Committee. 
(b) Nominating Committee 
(c) Credentials Committee. 

2. Special reports. 

3. Announcements. 


Tuesday Oct. 20 


700 A.M.— 

Breakfast for Association 

dents—Chairman, Moss Patterson, 

Oklahoma City, Okla. 

9:39 A.M.— 
Conference Group Meetings— 

1. Intra-State Carriers—Glenn R. 
Ward, Columbus, Ohio, chair- 
man. 

2. Cartage—H. E. Sheridan, 
York City, chairman. 

3. Private Carriers—F. O. Terrell, 
Cincinnati, Ohio, chairman. 

4. Household Goods Carriers— 
John L. Wilkinson. 

10:30 A.M.— 

Household Goods Carriers’ Bureau 

—Second Session. 

Affiliated Association Secretaries— 

Chairman, T. D. Pratt, N. Y. City. 

700 P.M.— 

Luncheon — Chairman, Fisher G. 

Dorsey, Houston, Texas. 

Speaker—Baird H. Markham, 

director, American Petroleum In- 

dustries Committee, New York 

City. 

:30 P.M.— 

Safety Session—John F. 

chester, chairman. 

1. Speaker—H. H. Kelly, chief of 
section of safety, Bureau of 
Motor Carriers, Intra-State 
Commerce Commission, Wash- 
ington, D. C. 

. Presentation of National Safety 
Contest Awards—John L. 
Rogers, director, Bureau of Mo- 
tor Carriers, Washington, D.C. 


Wednesday Oct. 21 


10:00 A.M.— 
Business Session 
1. Reports. 
(a) Credentials Committee 
(b) Manager’s Report—John V. 
Lawrence. 
(c) Treasurer’s Report—John F. 
Winchester. 
2. Election of Officers. 
(a) Nominating Committee. 
1:00 P.M.— 
Luncheon—John W. Blood, Wich- 
ita, Kansas, chairman. 
Address—Luther Walter, 
transportation attorney. 
2:30 P.M.— 
Business Session (continued). 
1. Report of Resolutions Com- 
mittee. 
2. Other Business. 
7:00 P.M.— 
Dinner of affiliated 
managers. 


com- 


of Convention-—- 
Ted V. Rodgers, 


New 


Win- 


Chicago, 


association 





Presi- | 
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Rail Competition to be Studied at ATA Meeting 


Expect at Least 2,000 


At Chicago Convention 


benefit, is to be tackled for solu- 
tion, state officials of the organi- 
zation. 


Chester G. Moore, chairman of 
the arrangements committee, es- 
timated this week that at least 
2,000 representatives will attend 
the deliberations. Official hosts 
will be the Cartage Exchange of 
Chicago and the Central Motor 
Freight Assn. 


The national conference of 
truck tariff bureaus and the 
household carriers division will 
meet with the ATA during the 
conclave, and it is expected that 
a number of current difficulties 
in regulation will be ironed out. 

Ted V. Rodgers, president of 
the ATA, will be on hand to con- 
duct most of the major sessions. 
Among the speakers already list- 
ed will be William E. Lee, inter- 
state commerce commissioner; H. 
H. Kelly, also of the commission; 
H. Markham, director of the 
American Petroleum Industries 
committee; William H. Day, 
chairman of the executive com- 
mittee of the National Industrial 
Traffic League; John R. Turner, 
formerly associated with the of- 
fice of the federal coordinator of 
transportation, and Luther 
Walter, Chicago attorney and 
specialist in the field of trans- 
portation. 

Equalization of rates, safety 
legislation and progress, national 
and state taxation of motor ve- 
hicles, the rising gas tax, diver- 
sion of motor vehicle revenue, and 
other matters will come up for 
discussion at both general meet- 
ings and numerous group ses- 
sions. 


|S. A. Truck Needs 


Will Be Studied 


DETROIT.—C. E. Dalton, di- 
rector of truck sales, Chrysler 
Corp., export division, and F. L. 
Sage, chief engineer of the Dodge 
Truck division, have sailed for 
Rio de Janeiro where they will 


Cc. E. Dalton F. L. Sage 
confer with distributors of Chrys- 
ler motor trucks. 

“Constantly increasing demand 
for motor trucks and their wide- 
spread use under peculiar con- 
ditions in South America make it 
advisable to study at first hand 
the unusual needs of this market,” 
said Dalton. 

Dalton and Sage will return to 
Detroit about Nov. 15. 


Linde Opens Office 

NEW YORK. — The Linde Air 
Products Co., unit of Union Carbide 
and Carbon Corporation, has opened 
a new district office at 2 Virginia 
St., Charleston, W. Va. a; RE 
O’Neal has been appointed district 
manager. 

The new office has been added to 
take care of the rapid growth of busi- 
ness in the West Virginia area. It 
brings the total of Linde sales offices 
to 31. At this new office will be 
maintained complete stocks of oxy- 
acetylene welding and cutting equip- 
ment and supplies, and a _ repair 
station for equipment. 

Linde has in Charleston manu- 
facturing plants and distributing 
stations for oxygen, acetylene and a 
distributing station for calcium 
carbide. 


o— 





31 








OLDSMOBILE’S SALES CHIEF, D. E. Ralston, tells representa- 


tives at the nation 


Postpone Hupp Meeting 


DETROIT.—The adjourned Hupp 
Motor Car Corp. stockholders’ meet- 
ing, scheduled yesterday, was post- 
poned to Nov. 7 pending further 
efforts of the management to raise 
additional working capital. 


Waukesha Profits Up 
MILWAUKEE.—Net profit of Wau- 
kesha Motor Co. for fiscal year ended 
July 31, 1936, was $731,553 after 
taxes and charges, comparing with 
$593,335 in year ended July 31, 1935. 


al sales convention the company’s plans for 1937. 


Cars equipped with Delco-Lovejoy 
shock absorbers give their owners thou- 
sands and thousands of miles of com- 
fortable transportation—miles which are 


remembered when these owners come to 
buy new cars. For comfort is important, 
both in selling a new buyer and in 9 
making him buy again. That is why 


mel 


so many manufacturers standardize on 
Delco-Lovejoy Hydraulic Shock Ab- 
sorbers: Single Acting, Double Act- 
ing, Direct Acting, Inertia Control, or 
special applications for cars with 


Individual Wheel Suspension. 


Delco 


Products Corporation, Dayton, Ohio. 


DELCO- 
LOVEJOY 


HYDRAULIC SHOCK ABSORBERS 


MEWA Seeks 
Standardized 
Jobber Catalog 


CHICAGO.—Samples of a sug- 
gested standardized catalog 
have been distributed among 
about 800 suppliers to automotive 
jobbers by the Motor and Equip- 
ment Wholesalers Assn., it was 
announced this week at MEWA 
headquarters here. 

Among the features of the 
“model” catalog, it is stated 
are greater lightness and increas- 
ed efficiency for purposes of job- 
ber salesman usage. The accepted 
type page has been reduced and 
more margin allowed for binding. 

It is the contention of the 
MEWA that manufacturers should 
prepare two types of material in 
cases where they sell both the 
jobber and jobber’s customer, with 
the former style more elaborate 
and expensive while at the same 
time employing color more ex- 
travagantly than otherwise. B. W. 
Ruark, general manager, declares 
that manufacturers are coming 
more and more to this manner of 
handling their catalogs. 


Coen? 
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HARTFORD, Conn.—No new 
laws regulating the size, equip- 
ment and use of trailers will be 
necessary to guard the public’s 
interests, in the opinion of Col. 
Michael A. Conner, state com- 
missioner of motor vehicles. 
Trailers must be rigidly inspected 
before registration papers are 
granted. 


After a conference with motor 
vehicle commissioners from most 
of the Northeastern states and 
the Province of Ontario, held at 
Burlington, Vt., Commissioner 
Conner said the trailer problem 
was discussed and it was agreed 
that more attention must be paid 
to trailers. 


The East, he said, was late in 
feeling the trailer “boom,” but is 
experiencing it now, as evidenced 
by Connecticut registering 3,800 
trailers this year as compared 
with 2,500 in 1935. 

Connecticut trailers must here- 
after be checked on the regular 
state car inspection lanes. The 
department must be satisfied a 
trailer’s equipment is safe before 
registration is granted. The hitch 
attaching the trailer to the car 
will be inspected. Flimsy, home- 
made hitches will not be passed. 
Rear lights and directional signals 
will be required. Some of the 
larger trailers must have brakes. 
No trailer will be permitted to 
exceed eight-foot width allowed 
for passenger cars. 

Semi-annual inspection of mo- 
tor vehicles along the lines now 
followed in Connecticut or under 
state supervision, was favored by 
most of the commissioners attend- 
az the conference, Col. Conner 
said. 


Meffley Joins 
Staff of NADA 


DETROIT.—S. F. D. Meffley, 
vice-president, Recording and 
Statistical Corp., New York, in 
charge of the Chicago office, has 
joined the staff of the National 
Automobile Dealers Assn. to serve 
in an advisory sales capacity. 


For several years, Meffley was 
connected with National Used Car 
Market Report, Inc., as_ sales 
manager and field representative, 
severing that connection about 
one year ago to join the staff of 
Recording and Statistical Corp., 
official printers and service or- 
ganization for the insurance busi- 
ness of the United States. 

In addition to some 20 years 
experience in various types of 
association activity, Meffley has 
specialized in merchandising used 
car valuation service. Recognizing 





‘In the 
Heart of Philadelphia 


Convenient to the most trea- 
sured of the nation’s historic 
shrines. 


A step from railway terminals, 
shops and theatres. 


An hour from New Jersey's 
great sea coast. 


And a service and cuisine fa- 
mous through three generations. 


Rates begin at $3.50 


BELLEVUE STRATFORD 


One of the few Famous 
Hotels in America 


CLAUDE H. BENNETT, Gen. Mgr. 
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Trailer Must Undergo Connecticut Inspection 
Rigid Check is Necessary 


Instead of New Laws 


the value and importance of the 
studies carried on by NADA dur- 
ing the past three years, in the 
development of used car valua- 
tions for the automobile trade, he 
will collaborate in extending the 
service to cover the requirements 
of the insurance field and all 
groups who have need for used 
motor vehicle values. 


Hays Corp. Produces 


New Motor Tester 


MICHIGAN CITY.—The Hays 
Corp. of Michigan City, Ind. 
manufacturer of gas testing in- 
struments, now offers an exhaust 
gas analyzer as a new aid to 
scientific motor tune-up. 


This new engine testing instru- 
ment indicates motor efficiency 
by analyzing the exhaust gases 
just as they come from the end 
of the exhaust pipe. It requires 
no electrical connections, and is 
so simple in operation that no 
technical knowledge is required 
of the operator. It is entirely self- 
contained. 

A motor test can be made 
without lifting the hood. The op- 
erator simply starts the motor to 
be tested, inserts the sampling 
tube.in the end of the exhaust 
pipe, moves a rod to the sampling 
position, then to the analyzing 
position and reads the results of 
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"36 
"B5 
"36 
"B5 


South Carolina 
Utah 
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Wisconsin 


the analysis in plain figures on a 
large legible scale. The percentage 
of carbon dioxide in the exhaust 
gases is a reliable indication of 
the completeness of combustion, 
which means engine efficiency. 
The instrument plainly indi- 
cates (in terms of CO’ percent- 
age) poor carburetor adjustment, 
fouled spark plugs, valves not 
seating properly, motor out of 
time, or anything else that might 
interfere with motor efficiency. 


Drive Yourself Co. To 


Begin Trailer Rentals 
MINNEAPOLIS.—Carl G. Wil- 
lar, president of the Minneapolis 
Drive Yourself system, inc., an- 
nounced the company plans to 
build trailer-homes for rental and 
sale. 

Decision to enter the trailer 
rental field was made after 
Willer’s trip through the east 
where’ the trailer-home rental 
idea has gained popular favor. 
Three trailer-homes now under 
construction will sleep four; and 
have all conveniences. They will 
be equipped with air brakes oper- 
ated from the tow car. 

The trailer-homes are to be 
rented at reasonable weekly rates. 
The company will furnish the 
hitch on the renters automobile. 


Battery Makers Meet 


CHICAGO.—The 12th annual con- 
vention of the National Battery 
Manufacturers Assn., will be held at 
the Hotel Sherman, in this city, 
Oct. 15 and 16. All members of the 
Industry are cordially invited to 
attend. 


AMONG NEW automobile ac- 
cessories announced this fall by 
Chrysler Corp., parts division is 
a rubber-bladed electric fan for 
automobiles, It is claimed a child 
can thrust its fingers into the 
swirling, soft, flexible rubber 
blades without injury. A low vol- 
tage motor operates with a small 
amount of current. It is an im- 
portant consideration nowadays 
in view of the many demands on 
batteries. Streamlined motor and 
colored to harmonize with interi- 
ors of Chrysler vehicles. The ex- 
clusive motor carries a full year 
guarantee, List price is $5.95. 


Offer Tags 50% Off 

RICHMOND, Va. (UTPS).—Until 
April 1, beginning of the license 
year, motorists here will be able to 
purchase their tags at half price. 
October 1 is the half-way mark of 
the license year. The beginning of 
the second six-months period gen- 
erally sees a sharp increase in the 
number of licenses issued. 


toe ey 


Pedestrians Jay- 


Walk Into Death 
CHICAGO.—Small wonder 
that 7,000 persons jay- 
walked their way to death 
last year. 

Results of a recent survey 
in a large eastern city, 
figures on which were re- 
leased by the Chicago Motor 
Club, reveal that 56 out of 
every 100 pedestrians 
checked ignored traffic sig- 
nals; that of the 37,000 mo- 
tor fatalities last year, 16,- 
000 persons were killed 
while walking. Seven thou- 
sand of these deaths were 
caused by carelessness on 
the part of the pedestrian. 


Cadillae Beats °35 
Record by 70% 


DETROIT.—E xceeding last 
year’s record by more than 70 
per cent, sales of Cadillacs and 
LaSalles set the best September 
total since 1930, Don E. Ahrens, 
general sales manager of the 
Cadillac Motor Car Co, an- 
nounced. “We had the best Sep- 
tember in six years,” Mr. Ahrens 
continued, “and retail volume 
came within four cars of the 
August mark. “This record sur- 
passed our original estimates by 
several hundred units. A slow de- 
cline is a normal expectation at 
this stage of the model year.” 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
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PHILADELPHIA.—In an at- 
tempt to deal with the use of 
misleading and false advertising 
concerning used cars, the Phila- 
delphia Automobile Trade Assn., 
has, in cooperation with other re- 
tail organizations and the local 
newspapers, drafted a code of 
ethics for used car advertising. 
The suggested rules follow: 


Words such as “new,” “brand 

new,” “never titled,” “never 
registered,” “official’s” or ‘“ex- 
ecutive’s car,” “direct from fac- 
tory,” “factory official’s car,” “dis- 
tributor’s car,” or “official auto- 
mobile,” “executive’ car” or simi- 
lar phrases meant to convey that 
a new car is being sold, are pro- 
hibited unless the cars are actual- 
ly “new.” 

No descriptive term or phrase 
will be permitted intended to con- 
vey a meaning that a used car 
is a new car. 


Advertising of car “without 

down-payment,” or “$5 or 
$10 down,” when real estate 
security or loans on furniture is 
required, is not acceptable. Adver- 
tisements appearing with small 
down-payments such as $25, $50, 
etc., where additional security 
or co-signers are required, must 
carry this information, not ab- 
breviated “R. E. S.” but stating 
clearly, “Real Estate Security Re- 
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Seek to End Abuse in Used Car Advertising 
PATA Suggests Rules °37 Buick Line 


To Restrict Dealers 


quired,” with the words 
spelled out. 


fully 


Use of the term “six per cent 

finance plan” or “six per 
cent plan” for used cars is not 
acceptable. This is intentionally 
misleading and is not a true 
statement of fact. There is no 
such thing as a six per cent 
straight interest charge for fi- 
nancing such transactions. 
4, Advertising covering fixed 

weekly or monthly payments 
without stating the number of 
payments or the total price, to- 
gether with the down-payment, is 
not acceptable. 


The term “money back guar- 
antee” is not acceptable unless 
it carries words specifically lim- 
iting the period for return to the 
dealer for claim or refund and the 
words: “without other conditions.” 
6 Cars advertised from private 
address when owned by a 
salesman for a dealer or the deal- 


er, must carry the words: “deal- 
er’s ad.” 


Cars advertised in group 

form as: “sedans, coupes, 
roadsters,” etc., at a specific single 
price which pertains to the cheap- 
est car in an advertisement, un- 
less applicable to all cars adver- 
tized at the same price must carry 
the words: “and up.” 


Advertisements containing 
such phrases as: “quitting 


business,” “going out of business,” 
“closing out,” “forced to sell,” 
“liquidating,” “bankruptcy,” or 
similar phrases that would lead 
readers to believe that the adver- 
tiser is going out of business and 
will not continue to operate, are 
not acceptable unless it is a bona- 
fide sale, as described. 


Any car which has. been 
used as a “demonstrating car” 
by a dealer of label must be so 
described by the advertiser and 
carry a statement of the year, 


make and model. 
1 The phrases “factory guar- 
antee,” “dealer’s official guar- 
antee,” or “new car guarantee,” 
may not be used, There is no ob- 
jection, however, to the advertise- 
ment stating: “backed by our own 
guarantee.” 


Early Auto Shows 
Are Boon To The 


Plant Employes 


MONTREAL.—The Annual Na- 
tional Motor Show of Eastern 
Canada will open in the Sun Life 
Building, Montreal, Nov. 21, ac- 
cording to Adelstan Levesque, 
general manager of the Montreal 
Automobile Trade Assn. Ltd. 
which has sponsored the show 
for over 25 years. 

“The experiment made last 
year,” said R. H. Pattison, presi- 
dent of MATA, “has proven that 
advancing the beginning of new 
model production from the first 


of the year to the Fall, ensures 
constant employment spread over 
more months for workers directly 
or indirectly dependent upon auto- 
mobile manufacture. “This ma- 
terially increased the annual 
earnings of automobile workers. 


“There is no doubt that the 
automobile industry, due to the 
changes in the date of introduc- 
ing new models, will show a 
greater increase in volume of 
business done by manufacturers 
and retailers. It must be clearly 
realized that motor cars cannot 
be stored in any great quantities 
against future demands. Conse- 
quently prospective owners must 
co-operate with their local buy- 
ers to insure deliveries when de- 
sired—by placing their orders well 
in advance and thereby assuring 
maximum employment during the 
winter months.” 


Nash-LaFayette Opens 


Big Washington Store 


WASHINGTON.—O ne of the 
largest Nash- LaFayette distribu- 
torships in the eastern territory 
has been organized by David S. 
Hendrick under the firm name of 
David S, Hendrick, Inc., at 17C0 
Kalorama Rd., N. W., it is an- 
nounced by C. H. Bliss, vice- 
president and director of sales of 
Nash Motors Co. 

The building, with 200-car ca- 
pacity, will serve wholesale, re- 
tail, used car operations and serv- 
ice headquarters with C. J. 
Hulcher as _ vice-president and 
service manager. 
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May "36| 9535| 2611|12146| 2495| 2676) 5171] 284] 169 i 2021} 176) 6302 a7 seal 7657| 1309/1208] 392750 
35] 6113| 2486| 85991 1684) 1593| 3277] 561 5611 1838} 877| 3964) 75) 418] 4479) 981| 52] 293199 
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B51 5704 ar9s) 78961 1264] 2144) 3408] 495 4951 1728] 724) 4313} 80] 411] 8966] 1062) 51] 280360 
’361 8407| 1849|/10256| 2315| 2153) 4468] 151 — 2991 1925 92) 5070! 70) 354) 5457| 1513) 675] 357490 


851 5454] 2081| 7535] 1872] 2081| 3953] 522 5221 1763) 727) 4242) 87) 365] 38913] 1157| 34] 285178 
°36| 5871) 1335) 7206] 1376) 1698] 3074] 98) 140) 238] 1329; 49] 5923) 83/ 244) 2601| 1128] 203] 262912 
°35] 4583/ 1600| 6183] 2181| 1702} 3883] 415 415] 1570| 627] 3741) 72] 370] 3317) 860) 31] 233851 


Total, 9 States 36] 672) 123 Tei i 216 sal _ 7 321 102) 2| 1065 a 34, 730| 61| 158] 34760 
for September "35 427| 187] 564] 353) 262) G15] 45 45] 120| 60] 477 7| 38 442 41| 178] 273872 


Total to Date "36 | 57887|15622 coeen eee So eecos haere a 11848] 1485|40761| 562| 2558| 44252| 8831/3334] 2508241 


85 | 39305/15465|54770 | 12148|12378/24526 | 3993) 3993] 11729] 5749|21680| 544| 2752] 28748] 6931] 661] 2008387 
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August 
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°37 Buick Line 
Inspected By 
6,000 Field Men 


(Continued from Page 1) 


president and general sales man- 
ager, presided and cited the gains 
made by Buick during 1936, clos- 
ing with a request for an increase 
of at least 30 per cent in total 
sales for the new year. During 
1936 production reached 173,611. 


While he paid high tribute to 
the organization that took the 
1936 quota of 136,000 cars in its 
stride and then zoomed the sales 
totals to 173,611, he pointed out 
that to coast on that fine record 
would be fatal. 


“Once more Buick is putting 
the job from now on in your 
hands,” he concluded. “Once more 
Buick is giving you the tools to 
do it—the best tools we know how 
to give. I am sure you know what 
the job is, and what it will take 
in energy and attention and de- 
votion to do it, and that you will 
not skimp on any of these. I 
look at your pace this year, and 
it makes he bold to ask: ‘Why 
not set our sights and direct our 
every effort to make 1937 a water- 
mark, an all-time record and a 
peak accomplishment!’” 


Most Northern Road 


To Be Started Soon 


EDMONTON, Alb. — Construc- 
tion of the most northerly high- 
way in North America will soon 
be started by the Alberta govern- 
ment. 

This new highway will stretch 
for 200 miles north from Water- 
ways, end of the steel on the 
Northern Alberta railways, to the 
southern shore of Lake Atha- 


| baska, and will be a transporta- 


tion outlet for the rich gold fields 
in the area along the shores of 


| that lake close to the Saskatche- 
| wan-Alberta boundary. 
494 


The first 24 miles of the road 
through rough timbered country 
is to be completed, it is expected, 
within the present year with the 
financial aid of the federal gov- 
ernment. 


Johnson Re-Elected 


MUSKEGON, Mich.—Charles E. 
Johnson, president of the Sealed 
Power Corp., has been unanimously 
re-elected president of the Greater 
Muskegon Chamber of Commerce. 


NICKELGRAMS 


Announcements of new cars re- 
veals that some of the engine 
cylinder blocks will be made 
of special high-grade electric 
furnace cast iron, that increases 
the life of the engine and re- 
duces gas and oil consumption. 
A very popular material for 
automobile cylinder blocks re- 
sults from the addition of Nickel 
and chromium to ordinary cylin- 
der iron. 


a’ 


* * * 


Several makes of cars next year 
will be equipped with a newly- 
developed automatic transmis- 
sion, that eliminates the gear 
shift lever and saves the motor- 
ist most of the labor of changing 
gears. Nickel Alloy steels have 
been chosen as the material 
from which the parts of the gear 
box are to be made. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 





Shows Interest 
In Accessory, 


Rubber Shares 


By C. J. ALEXANDER 

NEW YORK.—Wall Street is 
pleased with the outlook for the 
automobile industry and with the 
action of motor stocks. It is 
looking with particular favor on 
some of the parts and accessory 
shares and also is eyeing the tire 
and rubber group with more than 
casual interest. 

Although expectations in some 
quarters of a mark-up in tire 
prices at this season of the year 
may be somewhat far fetched, 
here is what one commentator 
has to say: 


See Price Advance 

“Talk in the tire trade still 
persists that another advance in 
prices will be made before the 
end of the month. Even though 
there is some doubt that this ad- 
ditional mark-up in quotations 
will be ordered, United States 
Rubber common and junior is- 
sues of other rubber companies 
are enjoying speculative favor at 
the moment. Whether or not 
these companies will soon be re- 
turned to the dividend class 
seems to make little difference to 
those buying for a turn. They 
are impressed by the increased 
sales and earnings so far in 1936 
and feel that this sector is still 
out of line with the rest of the 
market.” 


Goodrich, Goodyear and U. S. 
Rubber were the features in 
trading in the rubber stocks dur- 
ing the week. 


Although Chrysler again turned 
in the most sensational perform- 
ance, going forward into new 
high ground and approaching its 
best price of 1929, some of the 
independents again came in for 
attention. Packard was in de- 
mand, reaching a new high, and 
Mack and some of the parts and 
accessory leaders were out- 
standing. 


Yellow Truck & Coach was 
strong and active around its best 
levels of the year, with large new 
orders and talk of recapitalization 
to allow for clearing away of 
arrears on the preferred stock 
increasing the demand for its 
shares. 


Averages at New High 


Automotive Daily News’ stock 
price averages made new highs 
for the year for the entire re- 
covery period in the week ended 
Oct. 7. The ADN averages for 
that date compared as follows 
with the week preceding and a 
year ago: 

Year 

Ago 
32.58 
34.17 


This 

Week Change 
51.75 +-1.66 
52.87 54.44 +1.57 
10 Parts- accessories 43.86 46.49 +-2.63 33.15 
4 Tire-rubbers .... 27.59 28.71 +1.12 13.37 

A compilation of dividend 
declarations announced by auto- 
motive companies in September 
revealed another increase over a 
year ago. Car and truck com- 
panies declared dividends calling 
for the payment of $220,000, as 
against $160,000 a year ago, while 
parts and accessory firms declared 
$3,825,000, as against $3,520,000 in 
September, 1935. The total for 
the industry was $4,045,000, com- 
paring with $3,680,000. 

For the first nine months of 
this year, car and truck com- 
panies declared dividends in the 
amount of $172,915,000, comparing 
with $71,017,000 in the like period 
of last year. Parts and accessory 
companies declared $38,830,000, as 
against $26,440,000, making a total 
for the industry this year of 
$211,745,000, as against $97,457,000 
in the like period of 1935, an in- 
crease of well over 100 per cent. 


Perfect Circle has declared an 
extra of 50 cents a share, payable 


Last 
Week 
24 Motors . 50.09 


10 Car-truck co's. 


Nov. 1. Goodyear Tire & Rubber 


of California has paid 50 cents on 
its preferred, the arrears after 


‘debt. 
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Wall Street is Pleased in Action of Motor Stocks 


this payment amounting to $28.50. 
The Goodyear Tire & Rubber Co. 
of Canada announced that divi- 
dends for the third quarter were 
fully earned on both preferred 
and common stocks after ample 
provision for depreciation and 
obsolescence. Wilcox-Rich, sub- 
sidiary of Eaton Mfg., paid a 
dividend of 85 cents a share on 
its class B on Oct. 3. A dividend 
of 45 cents was paid Aug. 15. 
Wilcox-Rich is being made a di- 
vision of Eaton through dissolu- 
tion, Eaton having owned 99 per 
cent of the company. 


Free of Funded Debt 


American Chain has called for 
redemption on Nov. 2 at $110 a 
share and accrued dividends of 
$15.62 a share, all its outstanding 
7 per cent preferred stock that 
has not been exchanged for new 
$5 convertible preferred. 

As is well known, automotive 
companies don’t have many bonds 
outstanding, this industry being 
comparatively free from funded 
But Studebaker has an 
issue of convertible 6 per centers 
outstanding and their strength re- 
cently has been notable in the 
bond market. After having sold 
in the low eighties earlier this 
year, the Studebaker bonds now 
are above $125. 


Ex-Cell-O Earns More 
Than 72c Per Share 


DETROIT.—Net profit of Ex- 
Cell-O Aircraft & Tool Corp., 
after depreciation and federal in- 
come taxes, but before surtax on 
undistributed profits, is expected 
to exceed $275,000 or more than 
72 cents a share on 381,003 shares 
of $3 per common stock for nine 
months ending Sept. 30, 1936. 

This compares with net profit 
of $217,927, equal to 58 cents a 
share on 378,728 shares in the 
corresponding period last year. 

Net profit for three months 
ended Sept. 30 will exceed $140,000 
or more than 36 cents a share, 
against net profit of $131,655, 
equal to 34 cents a share on June 
quarter and net profit of $10,646 
or three cents a share in Sept. 
quarter last year. 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


NEW YORK, Oct. 9 (3:00 P.M.).—General Motors took the 
leadership among automotive shares today, reaching 72 


for a gain of more than 
although less active than 
Truck was heavily traded 
plan of recapitalization but 


MEMA Shows 


a point. Chrysler was firm 
in recent sessions. Yellow 
following announcement of 
lost some of its recent gains. 


Decline in 


August Auto Shipments 


NEW YORK.—Declines in auto- 


motive shipments in all branches 
of the industry were apparent in 
August according to manufactur- 
ers reporting their monthly busi- 
ness figures to the Motor & 
Equipment manufactures Asso- 
ciation. While service parts ship- 
ments and_ service equipment 
shipments to wholesalers declined 
very slightly, the former dropping 
only one point, the seasonal de- 
cline in original equipment ship- 
ments as well as the 13 point loss 
in accessories brought the total 
index figure down. 

The grand index for August of 
all groups reporting stood at 110 
per cent of the 1925 base. This 
compares with 136 per cent for 
July and 92 per cent for August, 
1935. 

Shipments to vehicle manufac- 
turers for original equipment 
dropped to 108 per cent of the 
base as compared with 145 per 
cent for July and 85 per cent for 
August last year. 

Service parts shipments to 


Begins Production 
HOLLY, Mich—The Castle Rub- 
ber Products Co., which located here 
last spring, recently started pro- 
duction. The company is engaged 
in reclaiming rubber from old rub- 
ber tires. 


wholesalers were 147 per cent of 
the face index, which compares 
with 148 per cent for July and 
124 per cent for August 1935. 

Accessories shipments to whole- 
salers for August dropped to 75 
per cent of the base from the 88 
per cent shown for July. The in- 
dex for August, 1935 stood at 126 
per cent. 

Service equipment shipments to 
wholesalers declined three points 
to 106 epr cent for August as 
compared to 109 per cent for July 
and 75 per cent for August, 1935. 


Big Oil Companies 
Leave Retail Field 

INDIANAPOLIS. — States are 
losing money by applying chain- 
store tax laws to gasoline filling 
stations, Frank E. Packard of 
Chicago, chairman of the central 
division of the American Petro- 
leum Industries committee told 
the 29th annual conference on 
taxation held under auspices of 
the National Tax Assn. here 
recently. 

Because it is impossible to op- 
erate filling stations under chain- 
store tax laws oil companies are 
retiring from retailing and leas- 
ing out stations, Packard said. 
States are finding this source of 
revenue becoming less productive. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS FRIDAY, OCTOBER 9, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 


NEW YORK 


Allis Chalmers Mfg. 
American C. & F 
American Chain 
Auburn Auto 
Bendix Aviation 
Bethlehem Steel 


Budd Mfg. Co., E. G 
Budd Wheel Co. 
Chicago Yellow Cab (1) 
Chrysler 

Clark Equip. 
Cleveland Gr. Br. 
Collins & Aikman 
Commercial Credit 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 
du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Motor 
Firestone T. & R. 
Gabriel Co. A 
General Elec. (80c) 
General Motors 
Glidden 

Goodrich, B. P. 
Goodyear T. & R 
Graham-Paige 

Hayes Body Corp. 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 
Hupp Motor 

Inter. Harvester 
Johns-Manville 
Kelsey-Hayes W. 
Kelsey-Hayes W. B. 
Lee Rubber & Tire 


Last Sale 
Oct.9 Oct. 2 


1936 
High Low 


47), 
22% 
27% 
41 

21% 
28g 


Ludlum 


Marlin 


Packard 
Raybest 


NEW YORK 


Libbey-Owens-Ford Glass 


Steel 


Mack Trucks (1) 


Rockwell 


Midland Steel 


os Manhattan 


Reo Motor 
Republic Steel Corp. 


Socony 


Vac. 


Sparks-Withington 


Spicer 


Stewart- 


Mfg. 
Warner 


Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Det. Axle 
Timken Roller Bear 

U. S. Industrial Alcohol 
U. S. Rubber 
Westinghouse E. & M. 


White 
Yellow 
Young 


Motors 
Truck 
Spring & Wire 
CHICAGO 


Asbestos Mfg. 


Bendix 


Aviation 


Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 


Perfect 


Circle 


Pines Winterfront 


Federal 


DETROIT 
Mogul 


Gemmer Mig. A 
Hall Lamp Co. 


Hoover 
Murray 


Steel Ball 
Corp. 


Parker Rust Proof 


Yellow Truck 
Votes Nov. 4 On 
Stock Changes 


DETROIT. — Reorganization of 
the Yellow Truck and Coach Co. 
to give the company additional 
working capital of $5,000,000 will 
be voted on Nov, 4, at Portland, 
Me., under a plan proposed by I. 
B. Babcock, president. A first 
step in the Babcock plan would 
be the approval of a change in 
the 7 per cent stock from 300,000 
authorized shares to 293,000 au- 
thorized shares and a change in 
the 1,300,000 authorized shares of 
class B stock of $10 par value to 
2,200,000 shares of $1 par value. 
A further proposal is to change 
the 1,700,000 authorized shares of 
common with $10 par value to 
1,700,000 of $1 par value. 

These changes would make it 
possible for the company to pay 
$4,500,000 dividends in arrears to 
preferred stockholders which can- 
not be paid at present because of 
a deficit in the capital due to 
losses in previous years. Failure 
to pay these dividends would cost 
the company $900,000 in taxes, 
under the Revenue Act of 1936. 
Thus despite the fact that Bab- 
cock places the company earnings 
this year at $4,500,000 against 
about $500,000 last year, the com- 
pany must reorganize before it 
can pay its dividends in arrears 
and if it cannot pay its dividends 
in arrears it faces a payment of 
$900,000 in taxes. 

Should the proposal be accepted 
the plan further specifies that 
after the dividends in arrears have 
been paid to the preferred own- 
ers, class B and common stock- 
holders will be offered 900,000 
Class B shares at $10 a share at 
the rate of 43 shares for each 100 
shares of Class B or common 
held. This will reimburse the com- 
pany for the money expended on 
the preferred stock dividend and 
give $5,000,000 additional working 
capital. General Motors Corp., 
which owns all the common stock 
of Yellow Truck, 72% per cent of 
the preferred stock and 19% of 
the B stock has agreed to pur- 
chase at $10 a share any of the 
common stock offered and not 
taken by stockholders. 


With regard to the need for in- 
creased working capital, Babcock 
says that sales of the company 
this year are estimated at $58,- 
000,000 against $36,000,000 last 
year. To finance business on this 
scale it has been necessary for 
the company to resort to bank 
loans. Under the proposed plan, 
the working capital will be in- 
creased $5,000,000 through the sale 
of additional stock. 


Goodyear Stock 


Conversion To 


Benefit Holders 


CLEVELAND.— The Goodyear 
Tire & Rubber Co. plan for elimi- 
nating the accumulation of divi- 
dends on the 7 per cent preferred 
stock and the substitution of a 
new issue of 5 per cent convert- 
ible preferred has far-reaching 
implications in so far as the 
common stock of the company is 
concerned, according to the Wall 
St. Journal. The saving in charges 
and the substantial boosts in 
earnings place the common stock 
much closer to dividends than it 
has been for a long time. It is 
not out of the range of possibil- 
ities that the equity issue can be 
placed on a dividend basis next 
year. The improvement in the 
common will, of course, filter 
through the exercise of the con- 
version feature and through their 
receiving one-third share of com- 
mon as part payment of the 
present accrued dividends on the 
preferred. 





LIBERTY 


—— — 4. 


eee 
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oe Now ## SWINGS INTO 


Narronat Porrrics 


Master of a Vital Editorial Technique, He 
Employs It to Tell Millions About Govern- 
ment Problems and National Welfare 


to run high fevers even in normal 
times, then boil with righteous wrath 
in the stress and strife of heated political 


|: early days, firebrand editors used 


campaigns. 

Today’s editors are different. They em- 
ploy a more powerful, if less feverish tech- 
nique—keyed to a more intelligent, mod- 
ern pace. 

Nowhere is the change better exempli- 
fied than in the editorial technique of 
Bernarr Macfadden. It has proved its vital- 
ity by the amazingly successful magazines 
it has created. . 

Macfadden’s career of half a century 
has been an editorial fight for public pro- 
gress — physical welfare first, then social 
welfare...now he enters another arena... 


National welfare. 


First he pioneered in teaching simple 
health principles through his Physical Cul- 
ture Magazine. Then through True Story 
he began to help millions solve the burden- 
some troubles of their hearts and of their 
minds. : 


Now Macfadden swings into the fight 
for governmental welfare. Through his 
newsy, swift-paced Liberty, he levels his 
pen at political trickery with undeniable 
effectiveness, winning a vast and sympa- 


thetic audience of reader-followers. 


Read his patriotic editorials in Liberty, 
that dramatic weekly into which the Mac- 
fadden editorial technique has breathed 
a newspaper's vitality. Simple words. 
Homely phrases. The secret of the power 
of these editorials is their human touch 
...and that is the Macfadden editorial 
technique through and through. 


Macfadden knows people as no other 
editor has known them. His own early 
struggles; his thousands of personal con- 
tacts; his public and private welfare work; 
through these he has learned to think as 
people think, to see as people see, to feel 
as people feel. 

Macfadden Magazines are not for the 
few but for the many. Macfadden devotes 
himself to befriending and enlightening 
those forward-looking millions who make 
America, who by their likes or dislikes can 
make or break political or business des- 


tinies with ease. 


For fifty years Macfadden has been a 
crusader for the people—today, as always, 
he is a constructive leader of thought... 
now his powerful political ideas create an 
intense reader interest, which, after all, is 
the most dependable measure of advertis- 
ing responsiveness. 


This series of advertisements is sponsored by Physical 


Culture, the first of the family of Macfadden Magazines 


TRUE STORY 


MACFADDEN WOMEN’S GROUP 


PHYSICAL CULTURE 


“He says what he believes” 


“Just what this country needs” 


PHOTOPLAY 


THE DETECTIVE GROUP 
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Says FRANK J. BLAIR 


FRANK J. BLAIR, INC. 
CHARLESTON, W. VA. 
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“TT HAS been my privilege to be associ- 
I ated with Dodge in sales, service and 
as a dealer since 1923. This dealership has 
been very profitable...and no wonder. 
“Dodge has always built dependable 
cars. And our products today offer the buy- 
ing public greater values than ever before. 
“With Dodge and Plymouth we havea 
3-way source of sales and profits. Plym- 
outh, in the low price field, and Dodge, 
priced slightly higher, give us a big edge 
in today’s mass markets. Dodge trucks, 
too, are rapidly winning favor with value- 
minded buyers in the low price truck field. 
“Add to these money-making advan- 
tages the wonderful cooperation given us 
and you can see why we consider this 
dealership tops!” 



















MR. FRANK J. BLAIR, Charleston, W. Va. 


TO ALL DODGE AND 
PLYMOUTH DEALERS- 


“Although we have been with Dodge- Plymouth but a 
short time, our policy of stressing fine service is already 
paying big dividends,” writes a new dealer. “Earnings 
from our service and parts departments are showing a 
Steady increase from month to month. Not only are 
these operations profitable in themselves with Dodge 
and Plymouth, but we find that by giving people the 
kind of service they want, we make lasting friends, , 3 
which leads to numerous new car and new truck sales.” | — 
Need we say more? 























For complete facts about the Dodge-Plymouth Triple-Profit Deal- 
ership, write in confidence to A. vanDerZee, general sales manager, 
Dodge Division of Chrysler Corporation, Detroit, aepnigee. 


Dede and Plynovitle Gas... Dodge Tucks 


THE TRIPLE-PROFIT DEALERSHIP. 
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Cordially, 
DODGE DIVISION OF CHRYSLER CORPORATION 
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